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INTRODUCTION 


PURPOSE OF THE STUDY 


The purpose of this study ts to do a comparative analysis of 
English and French language televtston programming, and a selective con- 


tent analysts of French language televiston serials. 


The report is, thus, comprtsed of two princtpal sections: Sec- 
tion I analyzes and compares prime time televtston avatlabiltty and au- 
dience ratings by types of programs for major Québec and Ontarto mar- 
kets: Montréal, Ottawa-Hull, Sudbury-Timmins-North Bay, and Toronto. 
Seetion II consists of a content analysts of individual eptsodes of 


French language televitston entertatmment programs. 


SECTION I 


The analysts of program availability tn weekday prime time ts 
based on program listings in reltable standardized publicatton such as 
TV Guide, TV Hebdo, and Noront TV news for two four-week periods, one 
from November 10th to December 7th, 1975 and the second, from February 


23rd to March 14th 1976. 


Information on audience ratings by program, time, station, regton 
and audience charactertsttes ts based on the Bureau of Broadcast 
Measurement (BBM) seasonal reports for those corresponding pertods. In 
thts analysts we also investigate the relevance to ratings of distinctive 
charactertstics of the francophone and anglophone televtston sertes in 
the markets under constderation. Ownershtp (public vs private) of net- 
works and level of Canadian content in prime time programming are addi- 


tional factors analysed in thts study. 


SECTION II 


In thts section, we did a content analysis of individual episodes 


2 
of the most popular Quebee "Téléromans" (Soap Operas). The major pro- 
gram elements analysed are: setting, characters, relattonshtps between 
and among characters, types of conflict and modes of conflict resolu- 


tton, and global messages. 


The spectfte French language televiston serials analyzed are: 


Rue des Ptgnons 

Les Berger 

La P'tite Semaine 
Y'a pas de Probléme 
Symphorten 

Avee le Temps 


Quelle Famille 


Surpristngly enough, there are few studies which have, in the 
past, systematically tnvesttgated the comparative similartttes and dts- 
similarittes of French and Engltsh language televiston programming tn 
Canada. When such studtes have been done they usually have dealt wtth 
very short time pertods, and a ltmited number of markets. Furthermore, 
the major thrust of studies, on this tssue has been tn most part to com- 
pare only one part of Canadtan televtston programming (the Engltsh part) 
with the Amertean televiston fare, rather then to focus on the vartety 


of televtston programming offered within the canadtan broadcasting sys- 


tem by both French and English Canadtan Networks. 


This, we belteve, has been an important omtsston. Although, 
the discusston has always centred around economic constderattons (e.g.U.S. 
producttons betng less expensive and more popular), tt cannot be limited 
exelustvely to thts dimenston and must constder other factors such as 
language and culture. These are some of the princtpal issues thts study 
addresses. 
1 notes sur les préférences du public... Colloque sur la vtolence @ la 
téléviston. Consetl de la Radio-Téléviston Canadienne. Queens University 
Kingston, Ontarv. 


2 The Canadian Televtston Audience: A Study of Viewing Preferences and 
Attttudes. Vernone M. Sparkes. Syracuse University, Syracuse, N.Y. 
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SECTION I 


Analysts_of Program Avatlabiltty and Audience Ratings 


Sectton I ts subdivided tnto two parts: 
A) Information related to available televiston programming and 


B) Informatton related to audience ratings. 


METHODOLOGY 


For part A (avatlable programming) our analysts relted mostly 
on tnformatton provided by reltable standardized sources such as TV 
Gutde, TV Hebdo and Noront TV news. To complete our information we did, 
however, have to supplement tt by other sources such as contacts with 
dtrectors of programming at vartous televiston stattons. The overall 
category system applted its in most part a combinatton of the standard 
terminology used in the tndustry and that which has been used tn past 


content analysts studies of this type. 


The eategortes are: 


Adventure : (e.g. Littlest Hobo, Robinson Sutsse) 
Sttuatton Comedy: (e.g. Mary Tyler Moore, Symphorien) 

Drama : (e.g. Rich Man, Poor Man, Avec le Temps) 
Crime Drama : (@.g. Kojak, Les Incorrupttbles) 

Medteal Drama : (e.g. Medteal Center, Médecins d'Aujourd'hut) 
Soap Opera : (e.g. Les Berger) 

Vartety : (e.g. Tom Jones, Gala de L'Unton des Arttstes) 
Talk Show : (e.g. Tommy Banks, Parle, Parle, Jase, Jase) 
Game Show : (e.g. Name that Tune, Travail @ la Chatne) 
Muste : (e.g. Pig and Whistle, Ranch @ Willie) 
Movies: A) : Crtme Drama (e.g. St Valentine Massacre) 


B) : Drame (e.g. Dr. Jtvago) 


C) : Comedy (e.g. M.A.S.H.) 
D) : Other (e.g. Westerns, Mustcatls) 
Sports: A) : Information Program (e.g. Sports Beat, J.0.) 
B) : Coverage of events (e.g. N.H.L. Hockey) 
Documentary : (e.g. Sharks, Herttage) 
News 
Public Affairs : (e.g. Fifth Estate, Le 60) 
Cartoons : (e.g. Legend of Christmas, Les Pterrafeu) 
Other : (e.g. Wintario, Loto Perfecta) 


Uneategorizable * 


TIME PERIODS 


Originally our content analysts was to focus exclustvely on prime 
time weekday programming. We chose however, to expand our coverage to 
programing begtnning at 6 p.m. This revtsed definitton of prime ttme 
was to aecount for the tmportant audtence share found for programming 
scheduled at the earlter pertod. The category of program broadcast in 
this time pertod is not, as one might assume, only of the news type. In 
effect, one finds variations in terms of regional charactertsttes. This 


wtll be discussed tn detail later on in the chapter. 


Our analysts then covers all weekday scheduled programning bet- 


ween 6 p.m. and 11 p.m. 


SAMPLE 


A total of 40 days of televitston programming was analysed, 20 in 


Even with extensive research there still remained a small number of 
programs whtch could not be completly categorized. These are repor- 
ted in our tables as uneategortzable and include references to tden- 
tifteattons such as T.B.A. (program to be announced). Entries for 
thts eategory, however, never account for more than 5% of the total 


sample. 


the Fall of 1975 and 20 tn the Spring of 1976. Our rattonale was to 
choose those weeks which overlapped wtth BBM's audiences rating reports, 
plus an extended week of TV programming. This, we belteved, would per- 
mit us first of all to have comparative data with the BBM ratings and 
also, by having 20 days of programming during each season, we were assured 
that spectals (e.g. P.C. Conventton, Miss Teen Canada) and other trregu- 
larities tn the program schedule could be fairly outwetghed in the balance 


by the more regular televitston fare. 


The four market areas, Montréal, Ottawa-Hull, Sudbury-Timmins- 
North Bay, and Toronto were chosen because of a number of characteristics 
which dtfferenttated them from each other. These parttcularittes mostly 
centred on the cultural composttton of the populations, the posstble dt- 
verstty of televiston programming made avatlable, and populatton size. 
These wtll be further identified and discussed tn detatl when each market 


area ts presented. 


The format of presentatton of our results wtll be the followtng. 
Each market area will first be presented indtvidually in terms of tts 
charactertsties and what programming was made avatlable to the popula- 
tion. Televtston programming will be discussed in terms of: 

1.- General Categories. 


2. 


Language of Broadeast. 
3.- Publie and Private Network Ownershtp and 
4.- Culture (t.e. Canadtan content). 
Within each market, specifte profiles of programming offered by the major 


networks will also be presented. 


DATA ANALYSIS 


Data was analyzed tn terms of percentage of unit programs (i.e. 
number of programs) and unit minutes (t.e. number of minutes per program) 


for each category of programs. In most cases except for Movtes and 
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Sports events these two types of units compared well and showed little 
variance. Many studies of thts nature usually proceed to report their 
information only in terms of untt/program. Because of the relative tm- 
portance of certain categortes of programs such as Movtes, however we 

belteved that tt would be more accurate to report our findings in terms 
of number of unit minutes for all categories, untt minutes per program 
reflecting more systematically the total exposure time spent by viewers 


and the true importance of different types of programming. 


It should be noted that News type programs included in our sample 
represent an important part of programming on many networks. If this ca- 
tegory were to be excluded as tt ts in some studtes the relative tmpor- 
tance of all other categories would thus appear greater. This parttcular 


potnt will be taken into constderatton when Canadian content ts dtscussed. 


RESULTS 


A) AVAILABLE TELEVISION PROGRAMMING IN THE MONTREAL AREA 


DEMOGRAPHIC CHARACTERISTICS 


In the 1971 census, the population for the metropolitan Montréal 
area was 2,748,210 of which 1,345,365 were men and 1,397,845 were women. 
The average number of persons per famtly was 3.6 and the average number 
of chtldren per family was 1.6. Average family income was $ 10,292. In 
terms of mother tongue one finds 1,819,640 people spectfytng French, 
595,365 people referring to Engltsh, and 328,175 menttonning other lan- 
guages. In terms of the language most often spoken at home, 1,818,860 
spectfy French, 683,390 English, 106,995 Italtan, 11,665 German, 8,605 


Polish, 7,775 Ukrainian and 1,470, Dutch, 


The totals for ethnic groups in the Montreal metropolitan area 
are: French, 1,762,690, British, 438,000, Italtan, 160,605, German, 
38,440, Astan, 36,500, Poltsh, 20,410, Ukratnian, 18,050, Hungarian, 11,480 


Netherlands, 9,040, Seandinavians, 6,355 and Russtans, 3,605. 


Bestdes betng dtsttnetive for tts French cultural and lingutstic 
characteristics, Montréal is also a major center of television produc- 
tton. In terms of representation of Canada's two main cultural groups 
one notes that in Montreal persons of French descent, who represent 64% 
of the population, share with persons of Brittsh descent (16%) an equal 


number of commerctal televtston networks. 


TELEVISION BROADCASTING CHARACTERISTICS 


In the Montréal area 6 major networks share the matn audtence 
market. First of all, there ts the French language state substdized 
Radto-Canada CBFT - 2) and its English CBC counterpart (CBMT - 6), then 


1 statistics Canada. 1971 Census of Canada. Catalogue 95-704 


there ia the privately owed French language TVA network. (CRIM - 10) 
and the English language CIV network (CFCF - 121.. Finally there are 2 


American networks CBS (WCAX - 3] and NBC (WPTZ - 5f. 


Programming on another American network ABC (WMTW - 8] ts aleo 
available in the Montreal area, but BBM reports thetr market share to be 
below 5%. We therefore dectded not to report thetr statistics. Finally, 
one must also mentton Radio-Québec, the provinetally owned educattonal 
network. This organtzation which ts somewhat comparable to 0.E.C.A. tn 
Ontarto has a mandate to produce educationnaly destgned matertal for the 
school-age population. It also ts heavily involved, however, tin produ- 
ctng educational matertal for the adult populatton. Although thetr 
market share ts not strongly competitive with the major networks, we 
would have liked to tnelude thetr program offerings in our analysts. Un- 
fortunately, because of ttme and resource constraints, tt was not posstble 
to do this. We trust thts omisston can be corrected in a future study 


of this nature. 


Even though one finds tn the Montreal area, as we have just listed, 
a number of avatlable networks we shall also see later in detatl that 
the two French language networks, Radio-Canada and TVA compete for the 


prinetpal audience share of the market. 


As reported by BBM * the estimated percentage of households with 
cable service ts 37%, whtch impltes that elose to 4 homes in 10 have 
complete access to the main networks prevtously desecrtbed. The pereentage 
of homes wtth colour television sets ts estimated to be 54% in this market 
area. Television programming in the Montreal area, as we shall discuse, 
ts characterized by a number of spectal factors. Just to name a few, one 
can mention the tmportance of Talk Shows, Movies and the presence of 


early evening Soap Operas on some networks. Also tn Montréal, the late 


* BBM 1976 Spring Report. 
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evpentng News programs on the two Franch language networks are broadcast 
at 10:30 p.m. and last for 30 minutes. On the other hand, because late 
eventng News programs start at 11 p.m. on the Engltsh language networks, 
they are not ineluded tn our analysts. The reader should therefore take 


thts into constderatton when tnterpreting the results. 


GENERAL CATEGORIES: (Fall 1975) 
The Wor Ciera reer ari cs of network programming tn Montreal 
are reflected in summary table 1 . If one constders for each network 
the main ** categortes (untt/minute) of programs for Fall 1975 the following 


may be observed: 


TABLE 1 


Percentage of untt/minutes by matn categories 


Radto-Canada CBC TVA 
News programs 30% News 20% * Movies (most of 23% 
these classtfied 
Movies (most of these 19% Comedy 17% as comedy) 
classtfted as drama) 
Music 15% Talk Shows 21% 
Doeumentartes 10% Drama 11% News 20% £ 
Publte Affatrs 10% Crime Drama 12% 
Cry CBS NBC 
Crime Drama 28% News 80% Crime Drama 30% 
News 20% € Crtme Drama 14% News 20% 
Comedy 12% Comedy 14% Movtes (most of 13% 
these classtftied 
$F News category. Movtes (most 10% as drama) 
Does not include of these clas- 
FM newscasts. stfted as drama) 


Game Show 10% 


** Throughout this study the term "main categortes" refers to all 
eategortes of programs whtch represented at least 10% of the total 
broadeast time of a network. If categortes reached the 9% or 9.5% 


Level, however, we also took this into constderation tn the discussion. 


10 


As one can gee the. average Montreal viewer ta offered a certain 
vartety of types of programs depending on whether he chooses to wateh 
in terms of language: a French or Engltsh language network, or tn terms 


of publte or private Canadian and Amertean networks. 


A total of 10 distinct categortes of programs may be identified 
tf one computes the ltst of the main eategortes of programs for each 
network. On all networks News programs are a major part of the program- 
ming with the highest percentage found with Radio-Canada (30% and NBC 
(30%). Even tf one adjusted the percentage on the French language net- 
works (R.C. and TVA) to exelude the marginal presence of late eventing 
news at 10:30 p.m. thts type of programming would sttll rematn one of the 
major categortes of programs presented. Generally Movtes are the second 
most common type of programs found on most networks. The importance of 
Movies ts, however, greater on certatn networks (R.C. 19%; TVA 23%) than 
on others (CBS 13%; NBC 10%). Only CBC, whtch refratned from showtng 
any Movtes (0%) and CTV (7%), were exceptions to this rule. Crime Drama 
was the third most present category of programs (NBC 80%; CTV 28%; CBS 


14%; TVA 12%). 


For complete detatls on the tmportance of each category for each 
network the reader may consult Table I tn the Appendix. Thts table re- 
ports all category entrtes tn terms of percentage of untt/programs and 
percentage of unit/minutes. If one now examines the other tmportant 
eategortes on the top lists one observes differences in most part related 
to language (French vs Engltsh) and economte factors (private vs public 


ownershtp). 


LANGUAGE (Fall 1975) 


To tllustrate thts more clearly we collapsed eur data tn terms of 


Language of broadeast, sttll retaining the dtstinctton Between English, 


hed 
Canadyan and Amertcan networks, The. mavn categortes of programs offered 


to vtewers for Fall of 1975 in the Montreal area are presented tn Table 


ae 
TABLE 9 
Percentage of untt minutes by matn categortes by language 

Engltsh language Amertcan networks French. language 

networks  nétworks 
News 20% News 25% News 20h 
Crime Drama 16% Crime Drama 22% Movies (most of 21% 
Comedy 14. 5% Movtes (most of 11.5% pe 

‘ these classtfted . 
Muste 10. 5% Ce A 

Talk Shows 10. 5% 


Except for the overall tmportance of News programs on all networks, 
there appear to be some distinctive language related differences in the 
type of TV fare whtch ts presented tn the Montreal area. One of these 
appears to be the tmportance of Crime Drama programs on Engltsh language 
(16%) and Amertcan (22%) networks compared to the French language net- 
works. Other differences whtch may be noted are tn terms of the exctu- 
sive presence of Talk Shows (10.5%) on the French language networks and 
the importance of Comedtes (14.5%) and Muste (10.5%) on the English lLan- 
guage networks and Comedies (9%) and Game Shows (9%) on Amertcan networks. 
Finally, Movies whitch predominate the ltst of programs on the French lan- 
guage networks (21%) are also present on the American (11.5%) networks, 
although tn a less obvtous way. On the English language networks Movtes 
only represent 3.5% of the televiston fare. Given the tmportance of Mo- 
vies on the French language networks we dectded to sub-categortze thts 
type of program and to vertfy tf tn fact Crime Drama action which is 
important on Engltsh language networks ts also present tn Frenah language 
programing, but tn a Movte rather then a sertes format. This, however, 
was not found to be the case stnce the predomtnant content of these mo- 
vies was of a Drama type (see Appendix, Table II for details to thts 


effect.) 
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PUBLIC AND PRIVATE NETWORKS (Fall 19761. . 
If one part of the diversity of teleytston prograns in the 
Montreal area can be explained in terms of a language factor, another 
part appears to be related to the economte varvable. Data was collapsed 


in terms of omership of networks publie Canadian and private Canadtan 


and American. Table 3 presents thts data: 


TABLE 3 


Percentage of untt/mtnutes by matn categories by ownershtp 


Public Canadian Private Canadian Private American 
News 25% Crime Drama 20% News 25% 
Comedy 11.5% News 20% Crime Drama 22% 
Movies (most of 9.6% Movies (most of 15% Movtes (most of 11.5% 
these described these desertbed these descrtbed 
as drama) as comedy] as drama) 
Talk Show 10.5% 


If one examines the matn categortes of programs shown on public 
Canadtan, private Canadtan and prtvate American networks durtng the 
Fall of 1975 season one finds all networks presenting similar percenta- 
ges of News program. One also observes that private Canadian networks 
and private Amertcan networks offer a substantial amount of Crime Drama 
programs. Comedy, on the other hand, predomtnates only on publte Cana- 
dian networks. Movtes remain important for all networks. Finally, Game 
Shows (9%) on prtvate Amertcan networks, Public Affatrs (9%) on public 
Canadtan networks and Talk Shows (10.5%) on private Canadian networks 


complete this ltst. 


In the latter case, however, (t.e. Talk Shows] we know from 
preceeding information that the tmportance of this category ts due solely 
to the French language (IVA) network. For more detatls, see Table III 


tn Appendtx. 
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In terms of what private Canadian networks (especially the 
Engltsh one) chooge to offer to thetr audiences one could speculate 
that they appear to have more tn conmon wrth private Amertcan netiorks 
then wtth thetr public Canadtan network counterparts Radto-Canada and 
CBC seem to offer, on the other hand, not only a dtfferent programming 


fare to thetr audiences but also a greater vartety. 


In the Montreal market tt thus appears that there ts an tinter- 
acttonal effeet between the eeonomte and language vartables whtch 
accounts for the vartety of programs offered to the population. This 
wtll become even more obvtous as we discuss the preferences Montreal 
vtewers show tn thetr selection of programs. Before presenting thts 
information, however, tt ts tmportant to dtscuss another factor of tm- 
portance, that ts, the level of Canadtan productton tn Montreal tele- 


Vitston programming. 


CULTURE (Fall 1975) 


Our data on television programming offered in the Fall of 1975 
tn the Montreal area was also analyzed tn terms of Canadian content. 
Although the distinctton ts not made in this study, one must understand 
that Canadtan produettons on the French language networks are almost ex- 
elustvely produced locally tn Montreal and bear certain regtonal charac- 
teristtes. These could more appropriately be labelled "Fatt au Québec" 
rather then "Made in Canada". The reader wtll find tn Table 4 the per- 
centage of productions (based on untt/mtnutes) whtch were produced tn 
Canada, the United States and other countrtes (t.e. predominantly Euro- 
pean countrtes). One must note that for obytous reasons only programning 


on Canadian networks could be analyzed tn thts fashion. 


Networks 
Country of 
Origin 
Canada 
U.S. 


Other 


14 


TABLE 4 


Percentage of Canadian productions by network 


Radio-Canada CBC TYA cry 
(exeluding news (excl. news (excl. news (excl, news 
programs | programs) programs]. programs) 
70% (58%) 65% (56%) 09% (49%) 40% (24%) 
23% (33%) 24% (30%) 51% (39%) 09% (74%) 
7% ( 9%) 11% (14%) 10% (12%) 1% C 2%) 


The highest percentage of Canadtan production ts found on both 
state owned networks (t.e. Radio-Canada and CBC). In private tndustry, 
however, it ts surprising to note the different profiles presented by 
French and English language networks. In effect one finds CTV relying 
heavily on American productions for thetr prime time programming, whereas 
TVA which ts also a private network still reltes for the most part on 
Canadian productions. One must add that CTV ts not only the biggest im- 
porter of foretgn productions but that tt also has the Lowest level of 


diversity in the type of programa tt chooses to buy from other countries. 


Recogntaing that News programs (which are all Canadian produc- 
tions of course) account for a major om of the programming, we deetded 
to reconsider our data and exclude this category of programs from our 
analysts. The second colum in this same Table 4 thus presents this 


tnformatton. 


Results tllustrate even more clearly what we discussed above. 
We find CIV reflecting the greatest drop (16%) tn Canadian content pro- 
grans whtle all other networks still predominantly present Canadian 


productions to thetr viewers. 


Pursuing our analysts further, we examtned, in terms of these 


same vartables what type of programming was offered tn Montreal durtng 


Spring of 1976, 
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GENERAL CATEGORIES (Spring 1976) 


The major characteristies of network programming tn the Montreal 
area for this time pertod are presented in Table 5. MThts table sets 
out for each network the prinetpal categories of programs (unit/minutes) 


presented to vtewers tn the Spring of 1976. 


Table 5 


Percentage of unit/minutes by main categories 
Bere As Gat LNA Etta SAR SEND Ae le a 


Radto-Canada CBC TVA 
News 30% Comedy 25% Movtes (most of 22% 
these classified 
Movies (most of 13% News 20% as drama) 
these classtfted 
as drama) Publte Affairs 10% News 20% 
Publte Affatrs 10% Talk Shows 20% 
Crime Drama 11% 
CTV CBS NBC 
Crime Drama 30% News 50% Crime Drama 53% 
News 20% Crime Drama 16% News 20% 
Comedy 15% Comedy 14% Movtes (most of 11% 
these classtfied 
Drama 11% as drama) 
Game Shows 10% Vartety 10% 


The average Montreal vtewer continued for the most part to be 
offered tn the Spring the same vartety of programs he was offered tn the 
Fall. A total of 9 dtstinet categortes of programs are tdenttfrable when 
one computes the lists of the categories of programs for each network. 
Although few major differences could be found between Fall and Spring 
programming those variations that did appear were of the following natu- 
re. Radio-Canada's Documentartes whitch represented 10% of all programs 


tn the Fall decreased to 5% tn the Spring, Sports programs however 
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tnereased from 4% to 7% in the Spring. This might be explained by 

the upcoming Olympte Events. CBC Comedy programs appeared even more 
important tn the Spring (25%) than in the Fall (17%). Public Affatrs 
(10%) also were more present in Spring programming, while Muste (Spring 
8%; Fall 15%) and Drama (Sprtng 8%; Fall 11%) decreased. For TVA one 
finds almost tdentteal figures for both Spring and Fall. CIV, for 

their part, still presented in the Spring, matnly Crime Drama (30%), 
News (20%) and Comedies (15%) but tnereased thetr Sports programming 

to 8%. Finally, CBS decreased their number of movtes (Spring 4%; Fall 
10%) in favor of Drama programs (Spring 11%; Fall 6%) and NBC sltghtly 
tnereased thetr number of Vartety programs (Spring 10%; Fall 7%). If 
one constders those main categortes (Top 3) which represent more than 
50% of programming time on alt networks, Fall and Spring televtston fare 
appeared, all and all, qutte similar. For more detatls on the importance 
of each category, see a complete presentation of thts data in Table IV 


of Appendix. 


LANGUAGE (Spring 1976) 


Collapstng our data for televtsiton programming presented during 


the Spring of 1976 tn terms of the language variable one observes the 


followtng: 
Table 6 

Percentage of untt_ minutes by matin categortes by language of broadcast 
English language Network American Networks French language Network 
Comedy 20% News 25% News 25% 
News 20% Crime Drama 24. 5% Movtes (most of these 17.5% 

classtfied as crime 

Crime Drama 18.5% Comedy 11% drama) 


Drama 9. 5% Talk Shows 10% 


di? 


In terms of sim¢larittes ene. finds that News progroms share equal 
important time pertods on Engltsh, Amertcan and French language networks. 
The presence of Crime Drana programs ts found on 2 of 3 ltsts. This cate- 
gory of programs truly predominates on the Amertcan networks (24.5%) and 
on English language networks (18.5%). As for other categortes, one finds 


Drama programs added to the Amertcan networks!’ ltst. 


In terms of "Movies" Amertcan network programming reflects a 
decrease in importance for thts category (Spring 7.5%; Fall 11.5%). A 
simtlar trend ts also found on French language networks (Sprtng 17.52; 

FOLU ZIP) 

In the latter case, one also notices that movies were predominantly 
of the Crime Drama type. Thts sltght shtft from Drama (tn the Fall) to 
Crime Drama (in the Spring] must be tnterpreted in context. About half 
of the Movtes tn the aire (t.e. half of 17%) were of the Crime Drama 


type. This represents then approxtmately 8% of the total programming. 


Overall, patterns similar to those found in the Fall were present 
-in the Spring, and cultural differences still played a major role in type 


of programming offered to the Montreal population. For more details, see 


Table V tn Appendix. 
PUBLIC AND PRIVATE NETWORKS (Spring 1976) 


Date collapsed in terms of publte Canadian, private Canadian and 


private American networks revealed the following results: 


TABLE 7 
Percentage of untt minutes by matn categortes by ownership 

Public Canadtan Private Canadian Private Amertcan 
News 25% Crime Drama 20. 5% News 25% 
Comedy 15, 5% News 20 % Crtme Drama 24.5% 
Publie Affairs 10% Movies (most of 12.5% Comedy 11% 

these equally clas- 

stfted as drana, Drama 9. 5% 


ertme drama and comedy] 
Talk Show 10% 


18 


In the Spring (1976) one finds the almost tdentical concen- 
tratton of progran categories as those already discussed for the Fall 
data. The only exception in the Spring is the excluston of Game Shows 
and the additton of Drama programs on private American networks. Crime 
Drama continues to predominate on prtvate networks trrespective of 
whether they are Canadian or American. Comedtes and Public Affatrs 
programs remain the main staple of public Canadian networks. For 


more details, see Table VI tn Appendix. 
CULTURE (Spring 1976) 


The importance of Canadtan productions tn Canadtan network pro- 


gramting was also analyzed for the Spring period. 


Table 8 


Percentage of Canadian production by network _ 


Network RAdio-Canada CBC TVA CIV 

tae are (excluding news) (excluding news) (exeluding news) (exeluding news) 
Canada 78% (68%) 63% (53%) 61% (52%) 44% (30%) 

Ueios 12% (18%) 32% (40%) 29% (36%) BEY. (69%) 
Other 10% (14%) of” C77) 10% (12%) 1% Coin 


Overall in the Spring Canadtan networks appear to have slightly 
tnereased thetr percentage of Canadtan content, this ts most evident in 
Radto-Canada's programming where content was 70% Canadian tn the Fall 
of 1975 and ts now 78% tn the Spring. This inerease was mode to the 
most part at the expense of U.S. productions (Spring 12%; Fall 23%) 
given that tmports from other countrtes increased (Spring 10%; Fall 7%). 
On the other hand, an oppostte trend appears on CBC where imports from 


other countries drop to 5% in the Spring compared to the 11% recorded 
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tn the Fall. The other two networks TVA and CTV show little vartance 
and the latter network (CTY) remains the only Canadtan network tn 


the Montreal area to present predominantly Amertcan programs. 


Exeluding news programs one finds in the Spring patterns simt- 
tar to those discussed tn Fall data, wtth CTV showtng the greatest 


decrease tn Canadtan content (14%). 


Overall then, one observes that tn the Montreal area, except 
for mtnor seasonal fluctuations, televiston programming broadcast du- 
ring the two time pertods investigated (Fall 1975, Spring 1976) ts 
characterized by a number of dtfferent program profiles. For the most 
part these are explained by language related factors, cultural factors 


and also to a certain extent by economte factors. 


Now that we have dtseussed what televiston fare was_offered in 
the Montreal area durtng Fall 1975 and Spring of 1976 we shall examine 


what, in fact, vtewers chose to watch durtng these same periods. 
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PART B - AUDIENCE RATINGS INFORMATION 


Here the results are presented in terms of whtch programning 
was watched most, as determined by BBM audience rating reports. In 
thts part of our analysis we had to deal wtth certain trregularittes 
whteh made comparisons difftcult between the Fall and Spring seasons. 
Because of a matl strike in the Fall of 1975, BBM was not able to 
collect information tn tts usual systematte fashton. The overall infor- 
matton collected in the Fall, therefore, lacked detail and could not 
offer the sane prectston and valtdtty one usually finds tn BBM reports. 
We thus chose to analyze from the spectal Fall report only the data 
which could be relatively well compared with that made avatlable in the 
Spring reports. Because of these dtscrepanctes the reader wtll find 


our presentation of results in the followtng form: 


Fall season '75 50 most popular programs for total population 

(Central area only) 30 most popular programs by categories for total 
populatton 

Spring season '76 380 most popular programs for total population 


(Central and Full 380 most popular programs by categories for total 
Coverage) 


populatton 
Full Coverage 10 most popular programs for adults 18 years and older 
16 10 most popular programs for women 
10 most popular programs for men 
10 most popular programs for adolescents 
10 most popular programs for chtldren 
METHODOLOGY 


In terms of estimated populations BBM defines two spectfic types 
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of audiences: one. whitch te found tn the. Full Coperage Area and one in 


the Central Area BEM defines these concepts tn the following way: 


Full Coverage Area: " Thts contatns all those counttes or census dtvt- 
stons or other BBM reporting areas where reporta- 
ble stattons may be vtewed, etther dtrectly off- 
atr, or vta cable. The Full Coverage Area tnelu- 
des the Central Area. Note that all reported 
stattons may be recetvable throughout the enttre 
Full Coverage Area." Estimated population size 
for the Montreal Full Coverage Area tis 4,261,670 
persons. 


=~ 
= 


Central Area: ts etther a census metropolttan area, a county, a 


census dtvtston or a group of counttes or census 
dtvistons. The actual definttton of the Central 
Area for thts report wtll be found on the Market 
Data Page. All audience data for the Central Area 
ts shown in percentage form - etther as ratings 
or audtence shares". Estimated populatton size 
for the Central Montreal Area ts 2,811,890 persons. 
For the purpose of our study we transformed and estimated per- 
centage forms for Central Area tnto number of viewers as one finds re- 
ported for the Full Coverage Area. Although we are aware that these num- 
bers should not be taken at thetr absolute value they are fatrly accurate 


estimates of the general preferences of audtences. 


Given that tn BBM's Spectal Fall report data pertaining only to 
Central Area audtences are reported, no comparative tnformatton between 
Fall and Spring can be presented for Full Coverage Area data. Although 
tn major metropolttan areas Central and Full Coverage Area audtences tend 
to show little vartance, tn smaller areas one does find differences in 
audience preferences. Therefore tn the Spring these two types of data 
(Central and Full Coverage Area) are presented. As prevtously menttoned, 
data reported for Full Coverage Area wtll also take into constderatton 


audience classtficattons in terms of sex and age. 


Gtven that BBM ts wtthout a doubt considered by government and 
tndustry a reliable and valtd source of informatten for qudtence ratings 


we shall not proceed to define further the methodology that ts used for 
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thetr collection of data. For more detatls the reader ts adyised to 
consult the Glossary and Introduction chapters included tn each of 


thetr reports. 


CENTRAL AREA (Fall 1975) 


In the Central Area the 30 most popular televtston programs 
watehed in the Fall of 1975 by the total population (2 years old and 


older) in Montreal are presented tn Table 9 


The first most obvtous observation one can make in terms of 
this data is that only Radio-Canada and TVA, the two French language networks 
have television programs represented on the list. The prtvate French language 
network, TVA, dominates however, wtth 23 out of 30 programs. In | 
closely examining Table 9 one also notices that at least 2 prograns 
("Le 10 vous tnforme" and "Parle, Parle, Jase, Jase") whtch are shown 
every day of the week represent 1/3 (10/30) of the total list of pre- 
ferred programs. Finally one also notices the strong predominance of 
Canadian productions. To estimate this accurately, where movtes were 
concerned, we subdtvtded each movie unit into 3 (representing the 3 
weeks surveyed) gtven that BBM do not usually report movtes individually. 
This means that country of ortgin for each movte has a .3 untt mention 
or value. This thus revealed that 22 of the 30 preferred programs were 


Canadian productions. 


To understand this data more clearly we collapsed the informa- 


tion by category of programs. 


Table 10 presents this information tn terms of untt programs 
and untt/minutes. As we previously menttoned, analysts in terms of untt 
programs and untt minutes reveals quite stmtlar results, except for pro- 


grams of the "Movie" category. To evaluate better the overall importance 


10, 


TABLE 9 
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The thirty (30) most popular televtsion programs watched by total 


Name of 


Program (Network) 


Les Bergers (TVA) 

Symphorten (TVA) 

Dr Jtvago (R.C.) 

Rue des Ptgnons (R.C.) 

Parle P. Jase J. (Mon.) (TVA) 
Hawatt 5-0 (TVA) 

Le 10 vous informe (Mon.) (TVA) 
Parle P. Jase J. 
Y'a pas de Problémes (R-C.) 
Avee le Temps (R.C.) 

Parle P. Jase J. (Wed.) TVA) 
La p'ttte Semaine (R.C.) 


Kojak (TVA) 


Medecin d'Aujourd'hut (TVA) 

Le 10 vous informe (Tu.) (TVA) 
Vedettes & nu (TVA) 

Parle P. Jase Jd. 
Parle P. Jase d. 
A la Canadienne (TVA) 


Découvertes 


Jeudt 8h30 (TVA) 


‘Le 60 (RW) 


TélLésélectton (R.C.) 

Le 10 vous informe (Wed.) (TVA) 
Le 10 vous informe (Th.) (TVA) 
Le Ranch @ Willte (TVA) 

Les Grandes Productions (TVA) 
Les Inecorrupttbles (TVA) 

Le 10 vous informe (Fr.) (TVA) 


Cinéma sur demande (TVA) 


* (As estimated by BBM tn terms of Central Area audiences. 


CENTRAL AREA 
Esttmated populatton 2,811,890 


Country 
of Ortgin 


CDN 
CDN 
Ue 
CDN 
CDN 
U.S 
CDN 
CDN 
CDN 
CDN 


CDN 


Unoe/ EE. /U. Ow 


CDN 
Uso 
CDN 
CDN 
CDN 


Uw /P. / BRIT. 


Usb. 
CDN 
U.S. 


population (2 years old and older) in the Montreal area * 


Category 


Soap Opera 
Comedy 
Movte 

Soap Opera 
Talk Show 
Crtme Drama 
News 

Talk Show 
Comedy 
Drama 

Talk Show 
Comedy 
Crime Drama 
Med. Drama 
News 

Talk Show 
Talk Show 
Talk Show 
Muste 

Music 

Movie 

Publ. Affatres 
Movte 

News 

News 

Muste 

Movte 

Crime Drama 
News 


Movte 


(Fall 1975) 


Audience 
Rating 


927,923 
815, 448 
815, 448 
759,210 
618,615 
590,496 
506,140 
506,140 
506,140 
478,021 
478,021 
449,902 
449,901 
449,902 
421,783 
421,783 
393,664 
393,664 
393,664 
393,664 
393,664 
365, 545 
365, 545 
365,545 
365, 545 
365,545 
365, 545 
365, 645 
337,426 
337,426 


TABLE 
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The thirty (30) most popular televiston programs/per category 


watched by total population (2 years old and older) in the 


Montreal area * 


Program 
Category 


Talk Show 
Movie 
Comedy 

News 

Muste 

Crime Drama 
Soap Opera 
Drama 


Adventure 


Medieal Drama 


* (As estimated by BBM tn terms of Central Area audiences. 


CENTRAL AREA 
Estimated population 2,811,890 


Untts per Program 
Program Category 
20% Movte 
17% Talk Show 
13% Guna Ded 
13% Comedy 
10% News 
10% Muste 

7h Soap Opera 
3. 3% Adventure 
3. 3% Medtcal Drama 
3. b% Drama 


Units per 
Minute 


38% 
19% 
11% 
7h 
7% 
5% 
4% 
4% 
4h 


1% 


(Fall 1975) 
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of eategortes of programs we tnterpret our findings only tn terms of 


untt minutes. 


Movtes predomtnate as the most popular category of program 
Montrealers choose to watch. When we constdered what types of movies 
had been presented tn the Fall during those 3 weeks BBM did thetr sur- 
vey, we found that Comedies (N:5), Drama (N:4), Crime (N:3) and one 
western movie had been shown. Talk Shows (19%), these exclustvely pre- 
sented on TVA, were the second most popular form of entertatnment. 
Crime Drama ranked third and represented 11% of the time spent watching 


favorite programs. 


Exeluding movies, Talk Shows and News programs one finds a dt- 
verstty of programs (Comedy, Mustc, Soap Opera, Adventure and Drama) 
whieh are not predominantly offered in the Fall programning but whtch 
are highly popular wtth Montreal vtewers. In fact, among the 4 most 
popular programs in Montreal, 2 are Soap Operas, 1 a Comedy and 1 a Mo- 


vte. 


CENTRAL AREA (Spring 1976) 


Table 11 presents the 30 most popular televtston programs watched 


during the Spring by the total population in the Montreal Central Area. 


For the most part, the data reveals only minor variattons wtth 
what had been found in terms of the Fall list of preferred programs. 
Again only the two French language networks (Radio-Canada and TVA) are 
represented and TVA has the major share of the market wtth 20 out of 30 
prograns listed. In the Spring one also finds Talk Shows (Parle, Parle, 
Jase, Jase) and News (Le 10 vous informe) ever present on this ltst 
(7 out of 30). Canadian productions agatn predominate tn the Spring 


list with 24 out of 30 programs produced in Canada. 


If one considers thts informatton tn terms of categories of 
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TABLE _11 


The thirty (30) most popular televiston programs watched by total 
population (2 years old and older) in the Montreal area * 


CENTRAL AREA 
Estimated population 2,811,890 


re eee area 


Count Category Audience 
Saas (Network) of origin ees 
Les Bergers (TVA) CDN Soap Opera 927,923 
Symphorien (TVA) CDN Comedy 843, 567 
Rue des Pignons (R.C.) CDN Soap Opera 815, 448 
Y'a pas de Probléme. (R.C.) CDN Comedy 702,972 
Avee le Temps (R.C.) CDN Drama 562, 378 
La P'tite Sematne (R.C.) CDN Comedy 584,259 
be 60 (&.C.) CDN Publ. Affairs 4785021 
Télésélectton (Mon.) (R.C.) UsiGe/ BPC. / ous Movie 478,021 
Quelle Famille (R.C.) CDN Comedy 449,902 
Parle P. Jase J. (Mon.). (TVA) CDN Talk Show 449,902 
Parle P. Jase J. (Tu.) (TVA) CDN Tatk Show 421,783 
Hawatt 5-0 (TVA) Us; Crime Drama 421,783 
Monde de Disney (R.C.) Uso. Adventure 421,783 
Parle P. Jase J. (Wed.) TVA) CDN Talk Show 421,763 
Le 10 vous informe (Mon. ) (TVA) CDN News 393, 664 
La Corne d'Abondance (TVA) CDN Other 393,664 
Grandes Producttons (TVA) Use. /BYLt Wes. Movie 393,664 
Le Travatl @ la Chatne (R.C) CDN Game 393,664 
Parte; P.dase J. (Th.) (TVA) CDN Talk Show 365,545 
Le 10 vous informe (Tu.) (TVA) CDN News 365,545 
Le 10 vous informe (Wed.) (TVA) CDN News 365, 545 
Médeein d'Aujourd'hHut (TVA) Wess Med. Drama 365, 545 
Sotrée du Hockey (R.C.) CDN Sports 865,545 
Parle Ps 'Jase J. (Fr.) (TVA) CDN Talk Show 365, 545 
Ranch @ Wtllte (TVA) CDN Muste 365,545 
Découvertes '76 (TVA) CDN Music 337,426 
J-P. Ferland (TVA) CDN Doe. 537,426 
Quit dit vrat (TVA) CDN Game 337,426 
Jeudt 8h 30 (IVA) Fr. /U.S. /Brtt. Movie 537,426 
Kojak (TVA) USS. Crime Drama 337,426 


* (as estimated by BBM tn terms of Central Area audiences. (Spring 1976) 
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programs most popular tn the Spring, one again finds Moptes, but to 
a less extent (Fall 38%; Spring 21%) and Tatk Shows (Spring 19%; Fall 
19%) sttll predominating. Movies were equally divided in terms of 
Drama and Crime Drama types. Soap Operas and Comedies remained steady 


favorites and sttll ranked very highly in terms of audience share on 


the. lest (See Table 12). 


The one interesting point of disstmilartty between Fall and 
Spring ts that bestdes finding on the Spring list the same categortes 
of programs whitch appeared tn the Fall, one also nottces the addition 
of a number of new categories of programs. The top 30 televtston pro- 
grams tn the Spring for the Montreal area now also tnelude Sports (10%) 
Publte Affatrs (4%), Game Shows (4%), Documentaries (3%) and other’ 
types (1%) of programs. Thts tmpltes that 15 different types of cate- 
gortes of programs (compared to 10 tn the Fall) are represented on 


this list of the 30 most popular televiston programs. 


FULL COVERAGE (Spring 1976) 


If one considers audience ratings tn terms of Full Coverage 
Area one finds that the 30 most popular programs tn the Spring are almost 
tdenttcal with those expressed for the Central Area. As one can observe 
in Table 15 only slight variations appear in terms of thetr rank order. 
Towards the lower end of the ltst one may observe however two new addt- 


ttons (Marcus Welby (Medical Drama) and Les Pterrafeu (Cartoon). 


Thus, representation of ceategortes of programs for the Full 
Coverage Area ts just as diverstfted as the one previously desertbed 
for the Central Area. As one can observe tn Table 14 , Talk Shows and 
Movtes still predominate. As for other types of programs, these are 
tdentical wtth the ones we had reported for Central Area, except for 


Cartoons whteh appear only on the Full Coverage list and Sports whtch 


28 


The thirty (30) most popular television programs/per category 


watehed by total population (2 years old and older) in the 


Montreal area * 


Program 
Category 


Talk Show 
Comedy 
Movte 
News 


Soap Opera 


Game 

Crime Drama 
Other 

Sports 

Medteal Drama 
Adventure 
Drama 

Public Affatrs 


Documentary 


CENTRAL AREA 


Esttmated populatton 2,811,890 


Untts per 
Program 


17% 
14% 
10% 
10% 
7% 
7h 
7h 
7% 
3% 
3% 
3% 
3% 
3% 
3% 


3% 


Program 
Category 


Movie 
Talk Show 


Sport 


Comedy 


Crime Drama 
News 

Soap Opera 
Publte Affatrs 
Adventure 
Music 

Game 

Medical Drama 
Documentary 
Drama 


Other 


Units per 
Minute 


21% 


19% 


10% 


7% 


7% 


6% 


4% 


4% 


4% 


4% 


4% 


4% 


3% 


2% 


1% 


* (As estimated by BBM tn terms of Central Area audtences. 


(Spring 1976) 


TABLE 18 
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The thirty (30) most popular televtston programs watched by total 


population (2 years old and older) in the Montreal area 


FULL COVERAGE AREA 


Esttmated population 4,261,670 


Name of 
Program (Network 


Les Bergers (TVA) 

Symphorten (TVA) 

Rue des Pignons (R.C.) 

Y¥'a pas de Probleme (k.C.) 

Avec le Temps (R.C.) 

La P tite semaine (Rh. C2) 

Parle, Parle, Jase, Jase (TVA) 
Quelle Famille (R.C.) 

Le 10 vous informe (TVA) (Mon.) 
Teleselection (R.C.) 
Parle, Parle, Jase, d. 
Parle, Parle, Jase. J. (TVA) (W.) 
hen CO ( Fone) 

Hawat 5-0 (TVA) 

Le Monde Merv. de Disney (R.C.) 
Le 10 vous informe (TVA) (Tu. ) 
Parle, Parle Jase, J. (TVA) (Th.) 
Médectn d'aujourd'hut (TVA) 
Parle, Parle, J.J. (TVA) (Fr.) 
Le Ranch @ Willte (TVA) 


Les Grandes Productions (TVA) U. 


La Corne d'abondanee (TVA) 

Le 10 vous informe (TVA) (Wed.) 
Le Travatl @ la Chatne (R.C.) 
Le 10 vous informe (TVA) (Th.) 
Découverte 76 (TVA) 

Kojak (TVA) 

Marcus Welby (R.C.) 

Les Pterreafeu (R.C.) 

A la Canadienne (TVA) 


* (As estimated by BBM in terms of Full Coverage Area audiences, Spring 1976) 


Country 


of Origin 


CDN 
CDN 
CDN 
CDN 
CDN 
CDN 
CDN 
CDN 
CDN 


BRIT U.S. /Us.c. 
(TVA) (Tu. )CDN 


CDN 
CDN 
Uo. 
U.o. 
CDN 
CDN 
Uno. 
CDN 
CDN 
6. fl na) Us Os 
CDN 
CDN 
CDN 


CDN 


Category 


Soap Opera 
Comedy 


Soap Opera 
Comedy 
Drama 
Comedy 
Talk Show 
Comedy 
News 

Movie 

Talk Show 
Talk Show 


Publte Affairs 


Crime Drama 
Adventure 
News 

Talk Show 
Medtcal Drama 
Talk Show 
Muste 

Movie 

Other 

News 

Game 

News 

Mustc 

Crime Drama 
Medteal Drama 
Cartoon 


Muste 


x 


Audtence 
Rating 


1,423,800 
1,308, 300 
1,153,800 
994,900 
791,700 
735,400 
711,900 
698,800 
681,600 
661,600 
657, 400 
644.600 
643, 500 
637,800 
636,400 
629,900 
612, 400 
583,100 
582,900 
581,700 
575,900 
565, 200 
568, 300 
558,800 
542,600 
539,400 
535,700 
518,700 
502,400 
489, 500 


50 


TABLE 14 


The thtrty (80) most popular televteton programe by category 
watched by total population (2 years old and older) in the Montreal area * 


FULL COVERAGE 
Estimated populatton 4,261,670 


Program Units per Program Units per 
Category Program Category Minute 
Talk Show 17% Talk Show 22% 
Comedy 13.5% Movte 16% 
News 13.5% Comedy 9% 
Mustc 10% News 9% 
Movte 7% Medtcal Drama 9% 
Soap Opera 7% Crime Drama 9% 
Crime Drama 7% Mustc 7% 
Med. Drama 7% Soap Opera 4% 
Publte Affatrs 3% Publie Affatrs 4% 
Drama 3% Adventure 4% 
ADventure 3% Cartoons 2h 
Game 5% Game 2h 
Cartoons 5% Drama 2k 
Other 3% Other 1% 


* As estimated by BBM tn terms of Full Coverage audiences (Spring 1976) 
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rematn only on the Central ltst. 


As we menttoned tn our introduction, in large metropolttan 
areas one seldom encounters major differences between Central and Full 


Coverage Areas tn terms of viewers' preferences. 


SEX 


To complete our analysts of the Montreal market, we analyzed 
our data in terms of the programming preferred by sex and by age groups. 
In terms of sex we computed from BBM reports the 10 most popular tele- 
vtston programs for men and women in the Spring of 76 for Full Coverage 
Area. As one finds in Table 15 this revealed that for the most part, 
men and women show simtlar preferences tn thetr chotce of programs. 

7 out of the 10 most popular programs are the same for both groups 
although they might vary somewhat in rank order. The matn exceptions 
to thts rule are on the one hand the presence of 2 News programs on 

the men's Iltst and only one on the women's ltst, the latter group pre- 
ferring to have two Talk Shows on thetr list. On the other hand, men 
also add Movtes and Crime Drama programs to thetr ltst. In terms of 
Canadian content all televiston programs on the women's ltst and 8 of 10 
on the men's ltst are Canadian productions. Constdering audtence stze, 
women appear to be much more avid vtewers then men. The number one pro- 
gram reached 600,900 women, whereas the number one program for men 


reached only 401,600 (see Table 15 ). 


AGE 


In terms of age our data was broken down into 3 groups. Adults, 
18 years old and older; teenagers, 12-17 year olds; and children, 2-11 
year olds. One must take note that these ltsts of 10 most popular prograns 
for all age groups (t.e. adults, teenagers and children) include only 


those programs whtch are broadcasted between 6 p.m. and 11 p.m, 
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TABLE 16 


The ten (10) most popular televitston programs watched by 


adults (women 18 years and older) tn the Montreal area * 


FULL COVERAGE AREA 


Name of Country Category Audience 
Program (Network) of Origin Rating 
te Rue des Ptgnons (R.C.) CDN Soap Opera 600,900 
2. Les Berger (TVA) CDN Soap Opera 594,300 
3: Symphorten (TVA) CDN Comedy 465,500 
4. Y'a pas de probléme (R.C.) CDN Comedy 369, 400 
5. Parle P. Jase J. (TVA) CDN Talk Show 356, 800 
6. Parle P. Jase J. (IVA) CDN Talk Show 841,100 
e Le 60 (R.C.) CDN Publte Aff. 337,200 
8, Le 10 vous tnforme (TVA) CDN News 331,000 
9. Parle P. Jase J. (TVA) CDN Tatk Show oe 2100 
10 Avee le temps (R.C.) CDW Drama 304,600 
The ten (10) most popular televiston programs watched by 
adults (men 18 years old and older) tn the Montreal area * 
Name of Country Category Audtence 
Program (Network) of Origin Rating 
vi Les Berger (TVA) CDN Soap Opera 401,600 
2. Symphorien (TVA) CDN Comedy 398, 800 
oe Rue des Ptgnons (R.C.) CDN Soap Opera 326, 200 
4. Le 10 vous tnforme (TVA) CDN News 276,000 
8. Parle P. Jase J. (TVA) CDN Talk Show 265, 200 
6. Le 10 vous informe (TVA) CDN News 263, 500 
a Télésélection (R.C.) BU Ua G oy Date Movte 255,700 
8. Y'a pas de probléme (R.C.) CDN Comedy 251,600 
9. Hereo CROC.) CDN PAD be ayn. 251,000 
10. Hawatt 5-0 (TVA) RSE Crime Drama 250,100 


Estimated population: 4,261,670 


* As estimated by BBM in terms of Full Coverage Area audiences (Spring 1976) 
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Overall one can tdenttfy three programs (2 Comedtes and one Soap 
Opera) that are generally preferred by all three age groups. Then, as 
we compare ltsts one discovers that teenagers and children have the 
most tn common tn preferred programs. These two groups share 8 out of 
10 programs, most of these betng Comedtes and Adventure programs. The 
adult list ts, on the other hand, mostly composed of Soap Operas, Talk 
Shows and News programs. The latter two are completely excluded from 


both teenager and children's lists (See Table 16). 


In terms of Canadian content, all 10 programs on the adults' 
list are Canadian productions. 8 of 10 programs are Canadtan on teen- 
agers' lists and 7 out of 10 are Canadtan on children's lists. Stze of 
audtence for the most popular programs ts quite similar between teenagers 
(237,700) and children (222,300). Adult viewtng of the most popular pro- 


grams reached 995,900. 


Finally tt ts tnteresting to note that although adults choose 
most of thetr programs on the French language TVA network (7 aut of 10 
programs), on the other hand teenagers (7 out of 10 programs) and chil- 
dren (8 out of 10 programs) choose thetr fare of programs predominantly 


from the French language Radto-Canada network. 


Ba 
S 
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TABLE 16 


The ten (10) most popular television programs watched by 
adults (18 years old and older) in the Montreal area * 


FULL COVERAGE AREA 
Estimated population: 4,261,670 


Name of Country Category Audtence 
Program (Network) of Origin Rating 

Les Berger (TVA) CDN Soap Opera 995,900 
Rue des Ptgnons (R.C.) CDN Soap Opera 927,200 
Symphorten (TVA) CDN Comedy 863, 500 
Parle P. Jase J. (TVA) CDN Talk Show 622,000 
Y'a pas de probléme (R.C.) CDN Comedy | 621,000 
Le 10 vous informe (TVA) CDN - News 607,000 
Le 60 (R.C.) CDN Publie Aff. 588,200 

Parle, P. Jase J. (IVA) CDN Talk Show 082, 600 
Le 10 vous informe (TVA) CDN News 557,900 
Parle P. Jase J. (TVA) CDN Talk Show §o15700 


* As estimated by BBM tn terms of Full Coverage audtences (Spring 1976) 


Wa 
S 


© PB NAA Rw 


A 
S 


x 


The ten (10) most popular television programs watehed by 


TABLE 16 


(cont'd) 


teenagers (12-17 years old) in the Montreal area * 


Name of 
Program (Network) 


Symphorten (TVA) 

Les Berger (TVA) 

Y'a pas de probléme (R.C.) 
Avee le temps (R.C.) 

Rue des Pignons (R.C.) 
Quelle famille (R.C.) 

La p'tite semaine (R.C.) 
Dysney (R.C.) 


Robinson Sutsse (R.C.) 


Country 
of Ortgtn 
CDN 

CDN 

CDN 

CDN 

CDN 

CDN 

CDN 

UNS. 

CDN 


Grandes Producttons (TVA) US/FR./US 


Category 


Comedy 
Soap Opera 
Comedy 
Drama 

Soap Opera 
Comedy 
Comedy 
Adventure 
Adventure 


Movte 


30 


Audtence 
Rating 


237,700 
205,600 
196, 300 
164,400 
155,800 
148, 300 
111,000 
99,800 
95,800 
95,600 


The ten (10) most popular televtston programs watched by 


children (2-11 years old) in the Montreal area * 


Name of 
Program 


Les Berger (TVA) 

Quelle famctles (RICY 
Symphorten (TVA) 

Dysney (R.C.) 

Y'a pas de probléme (R.C.) 
Les Pierrafeu (R.C.) 
Robinson Sutsse (R.C.) 

La p'ttte semaine (R.C.) 
Avec le temps (R.C.) 
Marcus Welby (R.C.) 


Country 


of Origin 


CDN 
CDN 
CDN 
Ud. 
CDN 
Uni. 
CDN 
CDN 
CDN 
Unive 


Category 


Soap Opera 
Comedy 


Comedy 
Adventure 
Comedy 
Cartoon 
Adventure 
Comedy 


Drama 


Medteal drama 


Audtence 
Rating 


222, 300 
212,400 
207,100 
178, 300 
177,600 
171,900 
138, 400 
133,900 
115, 300 
110, 400 


As estimated by BBM in terms of Full Coverage Area audtences (Spring 1976) 
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A) AVAILABLE TELEVISION PROGRAMMING IN THE TORONTO AREA 


DEMOGRAPHIC CHARACTERISTICS 


In the 1971 census, the total population for the metropolitan 
Toronto area was 2,628,045, of which 1,300,525 were men and 1,327,500 
women. The average number of persons per family was 3.4 and the ave- 
rage number of children per family was 1.5. Average fanily tneome was 
§ 11,841. In terms of mother tongue we find 1,940,735 persons spect- 
fying English, 45,570 persons referring to French, and 641,735 persons 
menttonning other languages. In terms of language spoken at home, 
2,148,950 spectfy Engltsh, 189,420 Italtan, 30,300 German, 22,570 


Ukrainian, 20,580 French, 19,555 Poltsh, 4,020, Dutch. 


Ethnte group totals in the Toronto metropolitan area are, 
1,495,295 Brittsh, 271,755 Italtan, 116,640 German, 91,975 French, 
71,030 Astan, 60,755 Ukraintan, 51,185 Poles, 44,430 Netherlands, 


23,350 Hungartan, 18,3860 Seandinavtan, 5,265 Russian. 


In the Toronto area then, 57% of the populatton ts of British 
descent and 43% from other cultures. Toronto ts one of the major Cana- 
dian ctties that has access to the greatest number of televiston net- 
work stgnals. It ts also one of the main productton centres of tele- 


vitston programming. 
TELEVISION BROADCASTING CHARACTERISTICS 


In the Toronto area, we shall investigate the programming offered 
by those prinectpal networks which share the major part of the audience 
market. These are: English Language state-subsidtzed CBC (CBLT - 5] 


3 Statisttes Canada. 1971 Census of Canada. Catalogue 95-751. 
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and tts French language counterpart, Radio-Canada (CBLFT = 25), the 
English language privately-owned CIV network (CFTO - 9], the English 
Language Independent Toronto-Hamilton network (CHCH-IV - 11) and the 
English language Independent Global Network in Uxbridge (CKGN-TV - 22). 
There are also 3 American networks, CBS in Buffalo (WHEW - 4), NBC in 
Buffalo (WGR - 2) and ABC in Buffalo (WKBW-TV - 7), whtch can be 
vtewed in the Toronto area and will be constdered in this study. Au- 
dtence stze and other constderattons dtssuaded us from ineluding two 
other networks (CITY-TV - 79 and WUTV - 29) whtch also broadeast tn 
thts area. Finally, one must mentton 0.E.C.A.'s (Ontarto Educattonal 
Communtcattons Authority) TV Ontarto, the provinctally-owned educa- 
ttonal network which attempts to bridge the gap between educatton and 
entertainment. Within tt's programming tt offers, among other things, 
French programs for francophones and bilingual viewers. Although thetr 
market share ts not strongly competitive wtth the other major networks, 
we dtd consider that tt might be of interest to include thts network 
tn our analysts, gtven that they do offer an alternative type of tele- 
viston programning tn the Toronto area. The content of thetr program- 
ming and audtence ratings wtll thus be presented tn a separate part at 


the end of thts sectton. 


One of the features of the Toronto market ts that one encounters 
a considerable amount of overlapping between Canadtan and American net- 
works for certain program categories. To esttmate accurately audtence 
stze and program popularity we therefore combine ratings for the same 
program when tt ts broadcast on two dtfferent networks at the same time. 
When thts oceurs we always tdenttfy the networks involved tn our tables. 
Another factor tn Toronto programming ts the presence of late evening 
news presented at 10 p.m. on CKGN and 10:30 p.m. on CBLFT. These are 
computed tn our analysts, but rematn an exception tn comparison with 


other networks. 
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As reported hy BEM * the eatwnated percentage of households 
with cable service in the Toronto market ts 68%, One might hypothee 
stze that cable service distrihuted to thts extent and assuring a htgher 
number of avatlable networks, might automatically guarantee a greater 
diversity of programming in the Toronto area. This ts one of the ques~ 
tions we wtll ae answer. Finally, the percentage of homes wtth 


colour televtston sets ts estimated to be 62%. 


The analysis below followa the same procedures elaborated for 
the other market areas. The same time pertod and tdenttcal deftnittons 


for prime time, matn categories and untt minutes are applted. 
GENERAL CATEGORIES (Fall 1975) 


The major charactertstics of network programming tn Toronto are 
reflected tn summary Table 17. If one takes tnto constderatton the 
matn program categortes (untt/minute) in the Fall 1975, the following 


may be observed: 


TABLE 17 


Percentage of unit/minutea by main categories 


CBC cry INDEPENDENT 
(CBLT) (CFTO) (CHCH) 
News 20% Crtme Drama 28% Crime Drama 27% 
Comedy 19% Game Shows 13% Game Shows 12% 
Mustc 13% Comedy 11% Music 11% 
Vartety 12% News 10% Movies (most of 11% 


these classtftied 
Movtes (most of 10% as drama) 
these classtfied 
as drama) News 10% 


* BBM Spring 1976 Report 
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TABLE (Cont'd) 


GLOBAL RADIO-CANADA NBC 
(CKGN) (CBLFT) (WGR) 
News - 29% News 29% News 21% 
Crime Drama 22% Movtes (most 22% Movtes (most of 18% 
of these clas- these classtfted 
Movtes (most of 22% stfted as drama) as drama) 
these classtfted 
eee eay Documentartes 12% Crtme Drama 17% 
noes te Publie Affatrs 11.5% Drama 10% 
Sports 10% 
CBS ABC 
(WBEN ) (WKBW) 
News 51% News 20% 
Movies (most of 14% Game Shows 19% 
these classtfied 
as drama) Sports 18% 
Comedy 13% Crtme Drama 17% 
Sports 18% 
Crime Drama 11% 


As one can see, with 8 major networks at hts disposal, the 
average Toronto viewer ts offered a total of 9 distinet program catego- 
ries (Drama, Vartety, Movies, Sports, Game Show, Comedy, News and Crime 
Drama) on Engltsh language networks and 2 disttnet types of program 


(Publte Affairs, Doeunentartes) on the French language network. 


On all networks, News ts a major part of programming, wtth the 
highest percentages registered by WBEN (31%), an American network, and 
CBLFT (29%) on the French language network. CHCH (10%) and CFTO (10%) 
have the lowest percentage of News programs. Crime Drama and Movtes are 
the second most common types of program on 5 of the 8 networks. On the 


one hand, only (4%) CBLT and CBLFT (0%) fail to present substantial 
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amounts of Crime Drama and on the other, CBLT. (0%). and WKBW (6%). seldom 
Show Moptes. The. greatest promoter of Crime Drama-type programs ts 
CFTO (28%), closely followed by CHCH (27%), One can eee that Canadtan 
networks now surpass thetr southern netghbors as the principal promo- 
ters of this type of vtolent programming. Movies (22%), on the other 
hand, are mostly presented on the French CBLFT teers The thtrd most 
common category of program presented by 4 of 8 networks ts Comedy 


(CBLT 19%, CKGN 16%, WBEN 13%, CFTO 11%). 


For complete details on the tmportance of each category for each 
network the reader should consult Table VII tn the Appendix. This table 
reports all category entrtes tn terms of percentage of unit programs 


and percentage of untt/minutes. 


LANGUAGE (Fall 19758) 


In the data reported above we find that, tn terms of both lan- 
guage of broadeast and content, at least one network (CBLFT) ts marginal 
to the others tn terms of what tt offers to tts audtence. To illustrate 
thts more clearly we collapsed our data in terms of this vartable while 
retaining the distinetton between Engltsh Canadtan and Amertcan networks. 
The main program categories offered to vtewers for Fall of 1975 in the 


Toronto area are presented in Table 18 . 


TABLE 18 


Percentage of unit minutes by main categortes by language 


English language Network American Networks French language network 

Crime Drama 20% News 24% News 29% 

News 17% Crime Drama 15% Movies (most of 22% 
these classt fied 

Comedy 12% Sports 14% as drama) 

Movies (most of 11% Movies (most of 12% Documentartes = 12% 

these classified these clasetfied 


as drama) as drama] Publte Affatrs- 11. 5% 


4] 


Except. for the overall predominance of News programs on all 
networks, there appear to he some dtstinct language-related differences 
tn the type of TV fare which ts presented to Toronto viewers. One of 
these ts the importance of Crime Drama programs on English language 
(20%) and American (15%) Heboorkey compared to the French language 
network. Other differences are tn terms of the high number of Documen- 
taries (12%) and Publte Affaire (11.5%) programs on the French language 
network compared to the Engltsh language (2% and 4% respectively) and 
American networks (2% and 1% respectively). Comedy-type programs are 
scheduled more often on English language (12%] and Amertcan (9%) net- 
works. Sports programs (14%) appear frequently only on Amertcan networks. 
Finally, Movies oceupy a place of relative importance on all networks, 
but espectally on the French language network (22%). Gtven the tmpor- 
tanee of Movies on the French language network we dectded to subcatego- 
rize thts type of program as we had done for the Montreal market. Through 
thts analysts we discovered the predominant movte content to be of a 


Drama type (See Table VIII) tn Appendix. 
PUBLIC AND PRIVATE NETWORKS (Fall 1975) 


As we analyzed our data tt became eyident that not only was 
Language an tmportant factor, but that differences seem to be related 
to the economic vartable as well. Data was collapsed in terms of public 
Canadian and private Canadian and American owmershtp of networks. Table 


19 presents thts data. 
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' TABLE. 19 


Percentage of untt/minutes by main categortes by ownersht 


Publie Canadtan Private Canadtan Private Amertcan 
News 24. 5% Crtme Drama 26% News 24% 
Comedy tT. Sh News 16% Crime Drama 15% 
Movies (most 11% Movies (most of 14% Sports 14% 
of these clas- these classtfied 

stfted as drama] as drama] Movies (most 12% 

of these clas- 

Publte Affairs 10% Comedy 10% stfied as drama) 


If we consider the main program categories shown on public 
Canadian, private Canadtan and prtvate American networks durtng the 
Fall of 1975 season, we find all networks presenting similar percentages 
and types of movies. News programs are also a matin ingredient, although 
to a lesser extent on prtvate Canadian networks (16%). Prtvate Canadian 
networks distingutsh themselves by offertng the greatest amount of 
time for Crime Drama (26%) type programs. Private Amertcan networks, for 
thetr part, allot only 15% of thetr atr-time for thts type of programming. 
Publte Canadtan networks, hardly rely on this type (Crime Drama 2%) of TV 
fare. They choose tnstead to offer Public Affatrs (10%) presentations. 
As for other program categortes, Comedtes constitute an equally tmportant 
share for both publte (11.5%) and private (10%) Canadian networks, as 


does coverage of Sports (14%) for the private American networks. 


It appears that tn the Toronto market economte considerations 
must be taken tnto account to understand the structure of televiston pro- 
gramming. Taking tnto econstderatton not only the types of categories but 
also the percentage of time for each we discover that the three types of 


network have quite different programming profiles (See Table IX) in 
Appendix. 


Networks 
Country of 
Origin 
Canada 


UD. 


Other 
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CULTURE (Fall 1975] 


Our data on teleptston programming tn the Fall of 1975 tn the 
Toronto area was also analyzed tn terms of Canadtan content. The reader 
will find tn Table 20 the percentage of productions (based on untt/ 
minutes) which were produced tn Canada, the United States and other 
countrtes (t.e. predominantly European countrtes]. Only Canadian net- 


works were analyzed from thts perspective. 


TABLE 20 


Percentage of Canadtan productions by network 


Radio-Canada CBC. CIV INDEPENDENT GLOBAL 
(CBLFT) (CBLT) (CFTO] (CHCH) (CKGN) 
(excluding news (excl. news (excel. news (excel. news (excl. news 
programs ) (programs ) programs) programs ) programs§ 


67.0% (54%) 66% (57%) 37% (29%) 38% (30%) 39.5% (15%. 
20% (36%) 28% (35%) 60% (67%) 62% (70%) 60.5% (85%. 


7.0% (10%) 6% ( 8%) 3% ( 4%) 0% ( 0%) 0% ( 0% 


The htghest percentage of Canadtan production ts found on the 
two state-owned networks (t.e. Radto-Canada and CBC). On the other hand, 
Canadian content does not even reach the 40% level on the private net- 
works. These networks are not only the biggest tmporters of foretgn pro- 
duetions, but they also show the lowest percentage of diverstty in terms 
of number of countrtes they choose to buy from. The U.S. has a virtual 
monopoly on programs exported to*Canadtan private networks. CHCH hae 


the highest level here, wtth (62%) of U.S. productions on the atr. 


Recognizing that News programs (Canadtan productions) account 
for a major part of programming, we reanalyzed our data, as we did for 
other markets, excluding this category. The second colwm in Table 20 


presents thts tnformattion. 
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Results show that although both. state-owned networks reflect 
a drop they sttll continue to present predominantly Canadtan gpg 
(Radio-Canada 54%; CBC 57%). Global which, as we saw previously, has a 
high percentage of News programs, shows the greatest drop (t.e. a decrease 
of 24.5%). One can speculate that tf Toronto viewers exclustvely watched 
the television fare presented on Canadian prtvate networks they would be 
subject to more American values and tmages than Canadtan ones. (ven 
that tn this part of the analysis we set out the types of programs 
offered to the population, the above hypothesis can only be tested when 
we discuss below the preferences Toronto viewers express in thetr selec- 


tton of programs. 


Before presenting thts tnformatton, however, we wtll complete 
this part of our analysis by examining the types of programming offered 


tn Toronto during the Spring of 1976. 


GENERAL CATEGORIES (Spring 1976) 


Table 21 presents for each network the princtpal categories 


of programs (untt/minutes) broadcast tn the Toronto area in the Spring 


Of Mo 76s 
TABLE 21 
Percentage of untt/minutes by matin categortes 
CBC, CTV INDEPENDENT 
(CELL) COVTO) (CHCH) 

News 20% Crtme Drana 29% Crtme Drama 24% 
Comedy 20% Comedy 13% Game Shows 10% 
Public Affatrs 10% Game Shows 12% News 10% 


News 10% 


TABLE (cont'd) 
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GLOBAL RADJO~CANADA NBC 
(CKGN) (CRLFT ) GUGRI. 
News 27% News 30% Crime Droama 25% 
Crime Drama 21% Movies (most of 19% News 20% 
these categortzed 
Sports 19% as dramal Movtes (most of 11% 
these classtfied 
Comedy 16% Publte Affatrs 14% as drama] 
Sports 10% 
CBS AEC 
(WBEN) (WKBW) 
News 30% News 20% 
Comedy 15% Game Shows 17% 
Sports 15% Movies 14% 
Drama 11% Crime Drama 12% 
Sports 10% 


The average Toronto viewer appears to have been offered a smaller 
variety of programs tn the Spring than tn the Fall. In effect, a total 
of 8 distinet program categortes compared to 11 in the Fall, are tden- 
ttftable when one computes the lists of the main categories for each 
network. Muste, Vartety and Documentary-type programs are those whitch 


have been dropped from the ltsts. 


All networks appear to have brought certatn modifications to 
their Spring programming. The tmportance of News, Crime Drama, Comedy 
and Game Show programs on Canadtan networks rematns relatively similar 
to that in the Fall. Crime Drama programs still predominate on CTV 
(29%), Global (27%) and Independent CHCH (24%). News remains the 
principal category presented on Radio-Canada (80%) and CBC (20%). In 
terms of spectfte vartattons, we discover that tn the Sprtng CBC in- 


ereased tts Public Affatre programs (Spring 10%; Fall 8%) and decreased 
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tts Vartety programs (Spring 8%; Fall 12%1.. Radto-Canada, for tts 
part, decreased tts number of Documentary-type programs (Sprtng 525 
Fall 12%]. On the other Canadtan networks, we find on CIV (Spring 2%; 
Fall 10%) and on Global (Spring 5%; Fall 22%) a dramatic decrease in 
Movies, while on Independent CHCH a small decrease tn the Muste cate- 
gory (Spring 9%; Fall 11%]. For Global there is, on the other hand, 


an important tnerease in coverage of Sports events (Spring 19%; Fall 2%). 


Finally, tn terms of American networks, our data also reveals 
some further modifications between the Fall and Spring televtston seasons. 
On the one hand, tn terms of Movtes, American network programming reflects 
a decrease for CBS (Spring 8%; Fall 14%] and NBC (Spring 11%; Fall 182) 
and an tmportant tncrease on ABC (Sprtng 14%; Fall 6%]. Crime Drama pro- 
grams inerease on NBC (Spring 26%; Fall 17%] and decrease on CBS (Spring 
9%; Fall 11%) and ABC (Spring 12%; Fall 17%). Overall, however, the 
total amount of Crime Drama programming rematns stable. Ftnally, Drama, 
WBC (Spring 8%; Fall 10%) and Sports programs, ABC, (Spring 10%; Fall 18%) 
decrease in the Spring whtle Drama programs appear more frequently on 
the CBS list (Spring 11%; Fall 2%). For more details on the importance 
of each category see Table X of the Appendix for a complete presen- 


tation of this data. 


It appears that programming presented tn the Toronto area during 


the Spring of 1976 reflected less diverstty than in the Fall of 1975. 


LANGUAGE (Spring 1976) 


Collapsing our data for televiston programming presented during 
the Spring of 1976 in terms of the language vartable we observe the 


followtng: 
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TABLE 22-1 


Percentage of untt minutes by matn categortes by language 
of broadcast 


Engltsh language Amertean Networks French language 
Networks Network s. 
Crime Drama 20% News 24% News 30% 
News 17% Crime Drama 15% Movtes (most of 19% 
these classtfted 
Comedy 13% Sports 12% as drama] 


Movtes (most of 11% Publte Affairs 14% 
these classtfted | 
as drama) 


Comedy 10% 


In terms of stmtlartttes one finds that News programs are repre- 
sented on all three ltsts and reach thetr htghest level (30%) on the 
French language network and thetr lowest on the English language net- 
works (17%). Engltsh language and American networks, on the other 
hand, are the only ones to broadcast a constderable amount of Crime Drama 
(English 20%; Amertcan 15%) and Comedy (Engltsh 13%; Amertcan 10%). 
Radto-Canada, for tts part, prefers to offer a more substantial number 
of Movtes of the Drama type (19%) as do but to a lesser extent, the 
American networks (11%). Ftnally, Publie Affatra rematn unique (14%) to 


Radio-Canada and Sports (12%) to Amertcan networks. 


Overall then, the changes noted between Fall and Spring are tin 
terms of a decrease tn tmportance of Movtes on the English language net- 
works and of Docwnentartes on the French. For more details, see Table 


XI tn the Appendix. 


PUBLIC AND PRIVATE NETWORKS (Spring 1976) 
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Data collapsed in terms of publie Canadian, private Canadtan 


and private American networks reveals the following results: 


TABLE 22-2 


Percentage of untt minutes by matin categortes by ownership. 


Public Canadian 
News 25% 
Comedy 12% 
Publte Affatrs 12% 
Movtes 10% 
(most of 


these clas- 
stfied as drama) 


Private Canadtan 


Crtme Drama 25% 
News 16% 
Comedy 11% 


Private Amertcan 
News 24% 


Crime Drama 165% 


Sports 12% 
Movies (most 11% 
of these 

classt fied 

as drama) 

Comedy 10% 


In the Spring of 1976 we find almost tdentical concentrations 


of program categortes as those already discussed for the Fall data. 


The only excepttons in the Spring ltst are the excluston of Movtes 


(Spring 6%; Fall 14%) on prtvate Canadian networks and the addition of 


Comedtes (Spring 10%; Fall 9%) on private American networks. Crime 


Drama continues to predominate on private networks, and is especially 


apparent on the Canadtan ones. 


Comedy and News remain the two program 


categories common to all three types of networks. Movies are most 


frequently presented on public Canadtan and private Amertcan networks, 
while Publte Affatrs remain characteristte of public Canadtan networks. 
Private Amertcan networks are distinettve for the amount of Sports pro- 


grams they choose to offer. For more details, see Table XII tn Appendiz. 


Network 
Country of 
Origin 


Canada 
Wire 


Other 
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CULTURE (Sprtng 1976) 


The importance of Canadtan productions tn Canadtan network 


programntng ts also analyzed for the Spring pertod. 


TABLE 23 


Percentage of Canadtan producttons by network 


Radto-Canada CBC CTV INDEPENDENT GLOBAL 
(CBLFT) (CBLT) (CFTO) (CHCH) (CKGN) 
(exeluding (excel. news (excl. news (excl. news (exel. news 
programs ) programs ) programs ] programs) (programs ) 


72.0% (61%) 66.5% (58%) 47.5% (42%) 39.5% (33%) 49% (380%) 
15 4% (21%) 28.5% (36%) 50.5% (56%) 60.5% (672%) 50% (68%) 


12. 5% (18%) 5% CtOnleumoe 8 teae, e000 e. (ule) Ee Ts Get 9 


In the Spring 3 of the 5 Canadtan networks, Radio-Canada 
(Spring 72.5%; Fall 67.5%), CTV (Spring 47.5%; Fall 37%) and CKGN 
(Spring 49%; Fall 39.5%)show an tnerease over the Fall season tn Cana- 
dian productions. Thts ts most nottceable for CTV and Global who, 
because of thetr coverage of Sports events, tncrease by close to 10% 
thetr percentage of Canadtan broadcast time. On the other hand, CBC 
shows ltttle change and continues to offer mostly Canadian programs, 
whtle CHCH also remains constant by offering mostly Amertcan produc- 
tions. All tn all, except for Sports programs, only the two state- 
owned networks continue to offer predominantly Canadtan content to To- 
ronto viewers. The greatest diverstty of production tmports once agatn 
can be attrtbuted to Radio-Canada who present 15% Amertcan producttons 


and 12.5% imports from other countries. 


When we exclude News programs, we find as we dtd tn the Fall, 
that all network percentages of Canadtan content decrease. This drop 


ts most pronounced for Global (a 19% drop) whteh has a high percentage 
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of News programs. 


One observes that in the. Toronte area, teleptston programming | 
shown during the time pertods investigated (Fall 1975, Spring 1976] 
varted to a certatn extent, In effect, less vartety tn program types 
and an tnerease in Canadtan content programs were noticeable. These 
are not necessartly interdependant vartables, however, and the latter 
variation (t.e. tnerease in Canadian content] ts mostly related to one 
category of program (i.e. Sports events). One also finds that language- 
related and economic factors are also vartables whitch in part explain 


vartations in program profiles. 


Now that we have discussed what televiston fare was offered tin 
the Toronto area during Fall 1975 and Spring 1976 we now turn to what 


tn fact viewers chose to watch during these same pertods. 


ol 


PART B& : AUDIENCE RATINGS INFORMATION 


The results tn thts sectton are presented tn terms of whitch 
programming had the most ptewers as determined by BBM audience rating 
reports. For detatls on the colleetton of thts informatton and the me- 
thodologtcal defitntttons whtch were applied, see the tntroductory comments 
of thts Chapter and the opening remarks of the Montreal market descertptton. 


Our presentation of results covers the following potnts: 


Fall season '75 30 most popular programs for total population 
(central area only] 30 " r C by categortes for total popu- 
Latton 
Spring ‘season e'7 6M NS ON er u : for total populatten 
(Central and Full 30 "™ 4 by categortes for total popu- 
coverage) — Latton 
Full coverage only 10 " 4! Ld for adults 18 years and older 
LOD - +f for women 
Lome f a for men 
doter! 4 for adolescents 
LONe zs : for children 


CENTRAL AREA (Fall 1975) 


In the Central area the 30 most popular telepiston programs 
watched tn the Fall of 1975 by the total populatton (© years old and older) 


tn the Toronto area are presented in Table : 


As previously mentioned, many programs are presented simultaneously 
on two different networks tn the Toronto market, one Canadtan and the 


other American. Since we are evaluating program populartty for the total 


og 


audience we have computed the tue entrtege together qnd therefore tndi- 


eate tn our tables when more than one network ts involved, 


The first observation one can make about this data ts that tn 
at least 7 instances popular programs are simultaneous ly presented on 
two networks. This ts espectally frequent with CBLT whtch presents 4 
programs concurrently wtth American networks. In all, CBLT has 9 en- 
tries (7 of which are Comedies! on this list and leads the networks tn 
the Fall. The network with the second most programs on thts list ts 
WBEN wtth 7 prograns (mostly Comedtes and Variety). Then comes CFTO 
with 5 (4 of whitch are News programs), WKBW with 5 (2 Sports, 1 Movie, 
1 Music and 1 Comedy), CKGN wtth 3 (2 Comedies and 1 Crtme Drama program), 
CHCH with 2 (1 Movte and 1 Crime Drama) and WGR with 2 Vartety programs. 
All in all, 14 of the 30 most popular programs were presented exclustvely 


on Canadian networks, 9 exclustvely on American networks and 7 on both. 


Toronto viewers therefore appear to have a certatn btas towards 
programs etther broadeast concurrently on Amertcan and Canadtan networks 
or on American networks trrespecttve of program content. From this list 
we can distingutsh in some cases certain network profiles. For example, 
CBLT ts a favorite for tts Comedy programs whereas CFTO predominates 
with its News prograns. Also the absence of CBLFT from this list should 
be noted, although the small percentage of persons identtfted in the 


census as being of French descent mtght explain this occurence. 


Finally, we notice the predominance of American producttons 
on thts ltst. Only 5 of the 30 most popular programs are tdentifiable as 


Canadian and eventhen, 4 out of these 5 are News programs. 


To analyse thts date more clearly in terms of the tmportance of 


each type, we collapsed the tnformatton by program categortes. 


Table 24 presents this tnformatton in terms of untt programs 


eh SS} 
° ° 


* (As estimated by BBM in terms of Central Area audtences. 


TABLE 24 


od 


The thirty (30) most popular television programs watched by total 


population (2 years old and older) tn the Toronto area * 


CENTRAL AREA 
Estimated population 2,819,270 


Name of 
Program (Network) 


ALL in Family (CBLT-WBEN) 
Happy Days (CBLT-WKBW) 
Rhoda (CBLT-WBEN) 

Dean Martin (Th.) (WGR) 
Mash (CBLT-WBEN) 
Mary-Tyler Moore (CBLT) 
Maude (CKGN-WBEN) 

Flip Wilson (CFTO-WBEN) 
Wed. Movie (CHCH) 

Hockey (WKBW) 
Phyllis . (WHEN) 

That's Entertatnment (WBEN) 
Don Rickles (WBEN) 
Baretta (CHCH) 

Grand Old Opry (WKBW) 
Mon. Football (CHCH-WKBW) 
Dean Martin (Mo.) CFTO) 
World Beat (IV) (CFTO) 
Ellery Queen (CKGN) 

Odd Couple (CKGN) 

Front Page Challenge (CBLT) 
World Beat (Mo.) (CFTO) 
World Beat (Fr.) CFTO) — 
World Beat (Wed.) CFTO) 
Chteo and the Man (CBLT) 
Medical Center (WBEN) 
Barney Miller (CBLT) 
Carroll Burnet (CBLT) 
Friday Movte (WKBW) 

Ann Margaret (WGR) 


Country 


of origin 


Ue 
Uae 
tes: 
U.S. 
U.S. 
Das. 
Us: 
U.S. 
ieton 
ier 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.6% 
iach 
CDN 
U.S. 
US 
CDN 
CDN 
CDN 
CDN 
ge 
US. 
U.S. 
Go 
uve. 
Wie 


Category 


Comedy 
Comedy 
Comedy 
Variety 
Comedy 
Comedy 
Comedy 
Vartety 
Movie 
Sports 
Comedy 
Movie 
Vartety 
Crime Drama 
Muste 
Sports 
Vartety 
News 

Crime Drama 
Comedy 
Game 

News 

News 

News 
Comedy 
Med. Drama 
Comedy 
Vartety 
Movte 


Vartety 


Audience 
rating 


648, 432 
592,046 
451,083 
366,505 
366, 505 
338,312 
310,119 
310,119 
310,119 
281,927 
281,927 
253,734 
253,734 
253,734 
253,734 
253,734 
253,734 
225, 541 
225, 541 
225, 541 
197,348 
197, 348 
197, 348 
197,348 
197, 348 
197, 348 
197, 348 
197, 348 
197,348 
197,348 


(Fall 1975) 


o¢ 


and unit/minutes. As we prevtously mentioned, analysts tn terms of 
untt programs and untt minutes reveals quite stmilar veaults, except for 
the "Movte" and "Sport" categories. To evaluate the overall importance 
of program categortes better we shall thus tnterpret our findings only 


tn terms of untt minutes. 


Movies predominate as the most popular program category in total 


time spent by Torontontans watching televrston. 


In the Fall 1975 all of the Movtes were Amertecan producttons and 
evenly divided between the ertme drama and drama type. Sports broadcast 
by American networks follow wtth 20%, then Comedy (17%) and Vartety (17%) 
programs (also exclustvely American productions). Crime Drana (7%), 

News (7%), Musie (5%), Medical Drama (3%) and Game Shows (1%) complete 


the list (See Table 25). 


Excluding News and Movies, one finds a number of types of programs 
(Muste, Medical Drama, Game Shows) which do not predominate in the Fall 
programming but which are highly popular wtth Toronto viewers. Other 
discrepanctes between what ts offered and what ts looked at centre on 
Crime Drama type programs. These top many network program lists and yet 
only appear twice on the list of the 30 most popular programs. On the 
other hand, Comedies and even more, Variety programs are by far the most 
popular tn the Toronto market, although they are offered (except for 


CBLT) only moderately by most networks. 


CENTRAL AREA (Spring 1976) 


Table 26 presents the 30 most popular television programs 
watched during the Spring by the total population tn the Toronto Central 
Area. In terms of what network ts most watched, our results repeal a 


number of contrasts with the Fall data. The network whtch has the highest 


TABLE 26 


ys) 


The thirty (30) most popular television programs/by category watched 


by total population (2 years old and older) in the Toronto area * 


CENTRAL AREA 


Estimated populatton: 2,819,270 


Program Units per Program 
Category Program Category 

— Comedy 33% Movte 
Vartety 20% Sports 
News 13% Comedy 
Movte 10% Varte ty 
Sports 7h Crime Drama 
Crime Drama 7% News 
Game 5. 3% Muste 
Medical Drama 3. 3% Medical Drama 
Muste 3.3% Game 


Untts per 
Minute 


28% 
20% 
17% 
17% 
7% 
7% 
o% 
3% 
1% 


* (As estimated by BBM tn terms of Central Area audiences, Fall 1975) 


&V 
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TABLE 26 


06 


The thirty (30) most popular televiston programs watched by total 


population (2 years old and older) in the Toronto area * 


CENTRAL AREA 
Esttmated populatton 2,819,270 


Name of Country Category 
Program (Network) of Origin 
Happy Days (CBLT-WKBW) U.S. Comedy 
All in Family (CBLT-WBEW) U.S. Comedy 
Donnte and Marte (CHCH-WKBW) U.S. Comedy 
Laverne & Shtrley (WKBW) US. Comedy 
Hoekey Canada (CFTO) CDN Sports 
Rhoda (CBLT-WBEN) Ua Comedy 
Wintarto (CKGN) CDN Other 
Dean Martin (Fr.) CHCH-WGR) U.S. Vartéty 
Dear Martin (Tu.) (WGR) Uae. Varte ty 
Bob Hope (WGR) Ua. Vartety 
Miss Treen (CFTO) CDN Other 
Weleome Kotter (WKBW) Ue De Comedy 
Police Woman (CHCH) SO vide Crime Drama 
Starsky & Hutch (CHCH) Cee Crime Drama 
Rich Man Poor Man (Mo.)WKBW) U.S. Drama 

World Beat (Mo.)(CFTO) CDN News 
Monday Movte (WKBW) Ue. Movte 
Lola Falana (CFTO-WKBW) Us. ; Vartety 
Good Times (CFTO) DCE Comedy 

Odd Couple (Mo.) (CKGN) U.S. Comedy 

Odd Couple (Th. ) (CKGN) Usa. Comedy 
Bionte Woman (WKBW) Uso. Adventure 
Medical Center ge Med. Drama 
Joe Forrester (CFTO-WGR) Uso. Crime Drama 
Hockey (Th.) (WKBW) Uae: Sports 
Rooktes (CFTO-WKBW) Uso. Crime Drama 
Rich Man Poor Man (Mo.)WWKBWJU.S. Drama 

Movte (Th.) (CHCH) Usa Movte 
World Beat (Tu.) (CFTO) CDN News 

Mash (Tu.) (WBEN) U.S. Comedy 


Audtence 
Rating 


704,817 
535,661 
451,083 
451,083 
422,890 
366,505 
338, 312 
338,312 
338, 312 
310,119 
310,119 
310,119 
281,927 
253,739 
253,734 
253,734 
253,734 
253,734 
253,734 
253,734 
253,734 
253,734 
253,734 
225,541 
225,541 
225, 541 
225,541 
225,541 
225, 541 
225, 541 


* As estimated by BEM in terms of Central Area audiences. (Spring 1976) 
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number. of programe on this ligt te now an Amertcan network WKBW, which 
has 11 (4 Comedtes, 2 Drama, 1 Moyte, 1 Vartety, J Adpenture , 1 Sports and 
1 Crime Dramal in the. top 30;. 4 they broadcast coneurrently with Cang- 
dian networks. CTV (CFTOI follows with 8 programs (2 News, 2 Crime 
Drama, 1 Variety, 1 Comedy, 1 Sports and 1 other type of program]. 3 of 
whitch they share wtth Amertcan networks. CHCH wtth 6 programs ltsted 

(2 Vartety, 2 Crime Drama, 1 Medtcal Drama and 1 Movie] also share 3 
programs wtth Amertcan networks. WGR has 4 programs (3 Vartety and 1 
Crime Drama) as does WHEN (3 Comedies and 1 Medical Drama). Ftnally, 
CBLT (8 Comedies) and Global (2 Comedtes and 1 "other" program] both 
have 3 entries appeartng on the list of the 30 most popular programs. 

In summary, then, 11 of the 30 programs listed are exclustvely presented 
on Canadtan networks; 10 are shoum on Amertcan networks and 9 programs 
on both Canadian and American networks. This reflects an tnerease over 
the Fall data tn the number of programs Toronto viewers prefer watching 
on etther Amertean or a combtnatton of Amertcan and Canadian networks. 
From thts ltst one ts once again able to distingutsh certatn predomtnant 
network profiles. WKBW, for example, ts preferred for tts Comedy pro- 
grams as ts CBLT. Vartety programs, on the other hand, are the matn cha- 
racteristic of WGR. French CBLFT ts absent from this list as tt was in 
the Fall. The predominance of American programs, 25 of 30, ts once more 


vertfted by thts ltst. 


To analyse more clearly the data tn terms of the relattve tmpor- 
tance of dtfferent types of program we collapsed the information by cate- 
gortes. Table 27 presents this information whtch ts dtscussed in terms 


of untt/minutes. 


The predominant program category in terms of untt minutes in the 
Spring ts Vartety (19%) followed by Sports (15%) and Comedy (14%). Crime 
Drama programs (138%) which hape almost doubled tn populartty compared to 


the Fall, follow. Drana programs whtch did not appear on the Fall list, 
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TABLE 27 


The thirty (30) most popular televiston programs/by category watched 


by total population (2 years old and older) in the Toronto area * 


CENTRAL AREA 
Esttmated populatton: 2,819,270 


Program Units per Program Untts per 
Category Program Category Minute 
Comedy 30% Variety 19% 
Variety 16% Sports 15% 
Crime Drama 13% Comedy 14% 
News 7% Crime Drama 13% 
Sports 7% Movte 12% 
Drama 7h Drama 12% 
Other 7% Other 6% 
Movie, 7% News 3% 
Adventure 3% Adventure 3% 
Medical Drama 3% Medical Drama 3% 


* As estimated by BBM in terms of Central Area audiences (Spring 1976) 
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now reach 12%, Thtg ts mostly due to the highly popular seriea "Rich 
Man Poor Man". Moptes, whtch dominated the Fall list, have 12% tn the 


Sprtng. 


The rest of the popular programs are "Other" (t.e. Miss Teen 
Canada, Wintarto) 6%, Medtcal Drama (8%), News (8%) and Adventure (3%). 
All in all, three new program categories make thetr entry on this list, 
Drama, Adventure and "Other". Muste and Game Shows, whitch were repre- 


sented on the Fall list, do not reappear. 
FULL COVERAGE (Spring 1976) 


If we consider Spring audtence ratings for the Full Coverage Area 
we find that the 30 most popular programs are very stmilar to those 
expressed for the Central Area, American programs still predomtnating 
(27 of 80). As one sees in Table 28 only slight vartations appear 
tn terms of rank order. Towards the lower end of the ltst there ts the 
addition of 1 Crime Drama program ene Cannon), 1 Movie (t.e. Frtday 
Ntght Movie) and 1 Drama (t.e. Little House on the Pratrte]. To see tf 
these additions make any difference tn the distribution of categortes, 


data was also collapsed in these terms. 


As we see tn Table 29 , tf we compare the Full Coverage Area 
with the Central Area, the overall distribution ts stmtlar. The same 
program categortes reappear and matntatn more or less the same percentage 
of time. Except for Movtes whitch tnerease tn tmportanee by 4% (Central 
Area 12%; Full Coverage 16%), and Comedies (Central Area 14%; Full Cove- 
rage 11%) vartattons of only 1 or 2 per cent can be dtstinguished. As 
we previously mentioned, tn large metropolitan areas one seldom encounters 
major differences between Central and Full Coverage Areas in terms of 


viewer preferences. 


TABLE 28 
The thirty (30) most popular television programs watched by total 


populatton (2 yeare old and older) in the Toronto area * 


FULL COVERAGE AREA 
E sttmated population 4,588,280 


Name of Country of Category Audience 
Program (Network) Origin Rating 
de Happy Days (CBLT-WKBW) Wiss Comedy 15227, 300 
a. All in the Family (CBLT-WBENW) OBIS Comedy 807,400 
a4 Donnte & Marte (CHCH-WKBW) Osos Vartety 788,500 
4, Laverne & Shirley (WKBW) eee Comedy 749,700 
5. Dean Martin (CHCH-WGR) (Fr.) U.S. Vartety 622,500 
6. Hoekey Canada (CETO) CDN Sports 615, 590 
fie Dean Martin (Tu.) (WGR) Uscs Vartety 058, 800 
8. Rhoda (1-2) (CBLI-WBEN) Unie Comedy 531,900 
9. Welcome Kotter (WKBW) eos Comedy 502,000 
10. Bob Hope (WGR) U.S. Variety 488,100 
das Monday Ntght Movte (WKBW) U.S. Movte 478,000 
vi Poltee Woman (CHCH) U.S Crime Drama 472,300 
LG Rich Man, Poor Man (1-2) (WKBW) U.S. _ Drama 467,375 
14, Pree eaure, (orn). 9 MOnt yes Crime Drama 460,700 
Lo, Miss Teen Canada (CFTO) CDN Other 446,200 
16. Rooktes (1-2) CFTO-WKBW) UrSs Crime Drama 439,000 
Aes Rich Man, Poor Man (3) (WKBW)(Mo)U.S. Drama 433,450 
18. Movte (1) (CHCH) Uva. Movie 428,500 
19. Mash (2) (WBEN) Us Ds Comedy 402,600 
a0. Good Times (CFTO) U.S. Comedy 398, 300 
ies Hockey (1-8) WKBW) Ue: Sports 397,400 
bo. Lola Fatana (CFTO-WKBW) Ue. Vartety 897,200 
oa Medical Center (WBEN-CHCH) US Medical Drama 393,000 
24, Btonte Women (1-2) (WKBW) Uke Adventure 383,500 
26. Cannon (CHCH) Use. Crime Drama 374, 400 
26. World Beat (Mo. (CFTO) CDN News 369, 300 
Dies Friday Night Movte (WKBW) Osis Movte 347,800 
28. Joe Forrester (WGR-CFTO) Usos Crime Drama 546.900 
29. Btonte Women (1-2) (CFTO) (Tu.) U.S. Adventure 346,700 
00. Little House (CHCH) Uso. Drama 344, 200 


* (As estimated by BBM in terms of Full Coverage Area audiences, Spring 1976) 


TABLE 29 


The thirty (30) most popular televtston programs/per category 
watched by total population (2 years old and older) tn the 
Toronto area * 
FULL COVERAGE AREA 
Estimated population 4, 583, 230 


Program Units per Program Untts per 
Category Program Category Minute 
Comedy 23% Vartety 17% 
Vartety 17% Movte 17% 
Crime Drama 17% Crtme Drama 15% 
Drama 10% ; Drama 14% 
Movte 10% Sports 14% 
Adventure 7% Comedy 11% 
Sports 7% Adventure By) 
News 3% Other 4% 
Medical Drama 5% Medical Drama 3% 
Other 3% News 1% 


* As estimated by BBM in terms of Full Coverage audiences (Spring 1976) 
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To complete our analysts.of the Toronto market, we analysed 
our data tn terms of what programming was most watched by sex and by 
age groups. In terms of sex we computed from BBM reports the 10 most 
popular televiston programs for men and women in the Spring of 1976 for 
Full Coverage Area. As can be seen in Table 99 thts reveals that men 
and women share simtlar preferences for 5 of 10 programs. Women on the 
one hand, dtffer from men tn thetr preferences for more Comedy and 
Drama programs of the Crime and Medical type. Men, on the other hand, 
prefer coverage of Sports events and Movtes. For both groups, all pro- 
grams except for hockey coverage, are American producttons. Constdertng 
audience stze we do not find as great a difference between men and 
women as tn the Montreal market. The number one program for women ts 


watehed by 372,300 persons and for men by 342,900 persons. 


In terms .of age, our data was broken down tnto 3 groups: adults, 
18 years-old and older; teenagers 12-17 year-olds; and ehtldren, 2-11 
year-olds. One must note that the ltsts of the 10 most popular programs 
for all age groups (t.e. adults, teenagers and children) tnelude only 


those programs which are broadcast between 6 p.m. and 11 p.m. 


Overall, one can tdentify three types of progran (2 Comedies and 
1 Vartety) that are generally preferred by all three age groups. Then, 
as we compare lists, we discover further, teenagers and chtldren express 
similar chotces for 6 programs mostly of the Comedy, Adventure and Crime 


Drama type. 


The adult ltst ta moatly composed of Camedies (4), Vartety (4), 
Sports (1) and Drama (il. Teenagers tndtieate preferences for Comedies (5) 


Crime Drama (2) Vartety (1J and "Other" C1). Chtldren choose Comedies (4), 
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TABLE 30 
The ten (10) most popular televiston programs watched by 
adults (men 18 years and older) in the Toronto area * 


FULL COVERAGE AREA 
Estimated populatton: 4,583,230 


Name of Country Category 
Program (Network) of Origin 
ite Hockey Canada (CFTO) CDN Sports 
2. All in the Famtly (CBLT-WBEN) U.S. Comedy 
3. Happy Days (CBLT-WKBW) ESE Comedy 
4, Dean Martin (CHCH-WGR) Use. Vartety 
5. Hockey (WKBW) U.S. Sports 
6. Rich Man Poor Man (WKBW) U.S. Drama 
ee Bob Hope (WGR) Unio. Vartety 
Ne Donnie & Marte (CHCH-WKBW) Uso. Vartety 
9. Monday Movie (WKBW) Une. Movie 
0. Movte (Th.) ( CHCH) U.S. Movie 
The ten (10) most popular television programs watched by 
adults (women 18 years and older) in the Toronto area * 
Name of Country Category 
Program (Network) of Origin_ 
All tin the Family (CBLT-WBEN) U.S. Comedy 
Happy Days (CBLT-WKBW) US: Comedy 
Dean Martin (CHCH-WGR) Use Variety 
Laverne & Shirley (WKBW) WS Comedy 
Rhoda (CBLT-WHEN) US. Comedy 
Dean Martin (WGR) Uses Vartety 
Donnie & Marte (CHCH-WKBW) U.S. Variety 
Ritch Man Poor Man (WKBW) Ua. Drama 
Medical Center (WBEN-CHCH) U.S. Medical Dr. 
Rookies (CFTO-WKBW) U.S. Crime Dr. 


As estimated by BBM in terms of Full Coverage audtences (Spring 1976) 
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Audtence 
Rating 


342,900 
306, 500 
287,600 
246, 300 
224,700 
200,200 
192,600 
191, 300 
169,800 
168,000 


Audience 
Rating 


372, 300 
341,600 
280,000 
265,200 
265,100 
230,000 
228,900 
223, 200 
215,900 
207, 800 
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Adventure (2), Vartety (il, Drang Cl, Cartoon (ll and Crume Dramq (11. 
In terms of Canadian content, only 1 program (Sportal gn the adalt lrst 


and 1 (Miss Teen Canadal on the teemagers' Itst ts of this nature. 


Adult ratings for the most popular program are 678,800, for 


teenagers, 247,800, and for chtldren, 244,300 (See Table 31). 
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TABLE 31 


The ten (10) most popular televtston programs watched by 


adults (18 years old and older) in the Toronto area * 


FULL COVERAGE AREA 


Esttmated population: 4,583,230 


ha 


x 


Name of Country Category Audt ence 
Program (Network) of Origin Rating 
All tn the Famtly (CBLT-WBEN) U.S. Comedy 678,800 
Happy Days (CBLT-WKBW) Ui. Comedy 629,200 
Dean Martin (CHCH-WGR) 0.8 Vartety 526, 300 
Hockey Canada (CFTO) CDN Sports 491,400 
Dean Martin (WGR) ger Variety 468,600 
Rich Man Poor Man (WKBW) Use Drama 423,400 
Donnie & Marte (CHCH-WKBW) U.S. Variety 420,200 
Laverne & Shirley (WKBW) USS: Comedy 414,700 
Bob Hope (WGR) Des. Variety 398,100 
Rhoda (CBLT-WBEN) URS Comedy 395,700 


As estimated by BBM tn terms of Full Coverage audiences (Spring 1976) 
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TABLE 31 (cont'd) 


The ten (10) most popular televiston programs watched by 


teenagers (12-17 years old) in the Toronto area * 


FULL COVERAGE AREA 
Estimated populatton: 4,583,230 


Name of Country Category 
Program (Network) of Origin 

Happy Days (CBLT-WBEN) Uae Comedy 
Laverne & Shirley (WKBW) Us: Comedy 
Welcome Kotter (WKBW) US. Comedy 
Donnte & Marte (CHCB-WKBW) Uns Varte ty 
Starsky and Hutch (CHCH) Ue. Crime dr. 
All tn the Family (CBLT-WBEN) U.S. Comedy 
Btonte Woman (WKBW) Us. Adventure 
Poltee Woman (CHCH) Unie Crime dr. 
Miss Teen (CFTO) CDN Other 
One day at a ttme (WBEN) U.S Comedy 


The ten (10) most popular televiston prograns watched by chtldren 


(2-11 years old) in the Toronto area * 


Name of Country Category 
Program (Network of Origin 

Happy Days (CBLT-WKBW) U.S Comedy 
Donnie & Marte (CHCH-WKBW) U.S Vartety 
Laverne & Shirley (WKBW) Uetet Comedy 
Bionte Woman (WKBW) U.S Adventure 
Little House (CHCH) Uses: Drama 

Dr. Seuss (WBEN) Uso Cartoon 
Welcome Kotter (WKBW) Us Comedy 
Bionte Woman  (CFTO) UB Adventure 
Poltce Woman (CHCH) Unies Crime Dr. 
Good Times (CFTO) Users Comedy 


As estimated by BBM in terms of Full Coverage audtences (Spring 76) 
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Audtence 


Rating 


247,800 
172,700 
151,900 
124,100 
104,800 
85, 300 
85,000 
81,500 
78,600 
73,900 


Audtence 
Rating 


244,300 
244, 200 
162, 300 
119,100 
105, 600 
103, 800 
101,600 
93,700 
83,100 
81,900 
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Osis Calle 


The Toronto and Ottawa areas have access to the proptnetal 
0.E.C.A. (Ontarto Educattonal Communtcattons Authortty] educattonal 
network which offers an alternative to the commerctal type of program- 
ming on the other networks. The.0.E.C.A.'s primary mandate ts to offer 
"entertainment with substance and instructton with charm and wtt" and 
tt also presents some programs in the French language. Given the spe- 
etal characteristics of this kind of programming tt ts difficult to 
submit tt to the same erttertia that were applted to the commercial net- 
works. In general the programning profile ts one of Current Affairs, 
Documentaries, Movies and Talk Shows with an underlying eduecattonal goal. 
The fact that tt ts so difficult to categortze TV Ontarto's programming 
properly without using a highly stereotyped terminology ts probably 
an indication of their particular perspective. There is a vartety of 
format within thetr program content whtch does not permit a program such 
as "the Education of Mtke McManus" to be categortzed as stmply a Talk 
Show. 

In any event we will briefly present a sample of some programs 


whteh are broadcast on thts network: 


"ISSUES, shown once a month for most of the eventng, tt 
fleshes out and analyzes problems that dominate the 
headlines and have tmmediate tmpact on the lives of 
Canadtans." 


"SATURDAY NIGHT AT THE MOVIES, shows cinema classics 
on the time-honored ntght for a double feature. But 
each eventng centres around a theme like the Irish 
question, the anatomy of a revolutton or morality 

tn goverment. The sertes as a whole constitutes an 
ongotng course tn the eathettcs and business of 
filmmaking, as does tts French-language colleague 
Cine-TVO." 


"PAYS ET PEUPLES, a new docwnentary explores the Arabic. 
Middle East". 
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"VTLLAGRS ET. VISAGES, also a documentary which takes us 
into parts of rural Ontarto where French culture hae 
deep roots. It's history through people's anecdotes 
and recolleettons and folk mustc." 


"EN SE RACONTANT L'HISTOIRE D'ICL, Canada's htetory 
narrated by Laurier Lapierre." . . 


"DR WHO', a wtldly sctence fietton sertes that takes 
viewers on a journey through time and space by tntro- 
ducing and assesstng each vividly tmagtnative tale.” 

"THE GOVERMENT WE DESERVE, with host Judy LaMarah talking 
with men and women who wield power on federal, provinetal 
and local levels." 


"COMMUNIQUE, a 15 mtnute weekday wrap-up of educattonatl 
cultural and recreational activities tn Southern Ontarto." 


"MAGEE AND COMPANY, a sometimes sertous, sometimes 
trreverent look at current affatre." 


"THE EDUCATION OF MIKE MeMANUS, a talk show wtth good 

eonversatton, where topics such as Canada's North, 

Legal Aid, Civil Rights and other topics are dtscussed." 

"POLKA DOT DOOR, each program designed to provide enter- 

taining enriching and sttmulating learning expertences 

for the child during and after viewing." 

During the Spring of 1976, BBM audtence rating reports generally 
tndtcated that 0.E.C.A.'s weekday prime time programming reached appro- 
acimately 1% or 2% of the total population for most programs. This was 
found to be the case tn both the Ottawa and Toronto areas. There are a 
few exceptions, however, such as the popular Polka Dot Door sertes which 
sometimes reaches 7% or 8% of the chtld audience, but generally TV 
Ontarto appears to have some diffitculttes in persuading viewers to re- 
nounce the more faniltar televtston programming presented on established 
commerctal networks. Thts ts probably due tn part to the fact that the 
educattonal networks conttnually face a lack of awareness and receptivity 
on the part of viewers of this alternative type of programming. One can 
only hope that through consumer educatton the populatton wtll sensttize 
itself to thts and begtn considering such programming as a complementary 


form of entertainment and education. 
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RESULTS 


A) AVAILABLE TELEVISION PROGRAMMING IN THE OTTAWA AREA 


DEMOGRAPHIC CHARACTERISTICS 


In the 1971 census, the population for the metropolttan Ottawa, 
Area was 602,510 of whtch 296,300 were men and 306,215 women. The ave- 
rage number of persons per family was 3.7 and the average number of chil- 
dren per family was 1.8. Average family income was $ 12,010. In terms 
of mother tongue one finds 340,240 people spectfying English, 220,335 
referring to French and 41,940 mentioning other languages. In terms of 
the language most often spoken at home, 374,680 spectfy English, 203,595 
spectfy French, 8,495 Italtan, 2,535 German, 1,270 Polish, 810 Ukratntan 


and 618 Netherlands. 


The totals for ethnic groups in the Ottawa metropolttan area 
are: British, 270,525, French, 238,495, German, 19,145, Italian, 15,170, 
Astan, 9,230, Netherlands, 7,465, Ukrainian, 5,400, Poltsh, 5,400, Scan- 


dinavtans, 3,805, Hungartan, 1,965 and Russtan, 796. 


Bestdes betng the Capttal of Canada, Ottawa also geographically 
stts at the interface of the two princtpal cultural groups composing the 
Canadian nation. In terms of representatton of Canada's two official 
cultural groups one notes that tn Ottawa persons of Engltsh descent re- 
present 45% of the populatton and those of French descent number 40% of 
the populatton. Of the 4 markets we studies this one had the most equal 


representatton tn terms of these 2 cultural groups. 


TELEVISION BROADCASTING CHARACTERISTICS 


In the Ottawa area 6 major networks share the matn audience mar- 


ket. First of all, there ts the Engltsh language state subsidized CBC 


! Statisttes Canada, 1971 Census of Canada, Catalogue 95-715 
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(CBOT - 4). and its French language Radio-Canadq counterpart (CBQOFT - 9) 
then there ts the prtpately owmed French language TVA network (CFYO-IV - 30) 
and the. privately oumed Engltgh language CIV (CJOH-TY - 13) and Global 
(CKGN-TV - 6) netuorks. All of these networke are located tn Ottawa ex- 
cept for TVA who ts located in the Hull area. There are also Amertcan 
networks ABC, NBC, CBS, (WWNY-TV - 7) who jotntly broadeast on one 

channel whtch ts located in Watertown N.Y. Ottawa thus distinguishes 
ttself from the Montreal and Toronto market by having only one American 
channel shared by all three American networks rather then each broad- 
casting on their own channel. If this does not decrease. the probabiltttes 
of Canadian viewers 1 watching American productions, tt does at least 
tnerease the chances that viewers will be watching thetr favortte programs 
on Canadian networks. Finally, one must also mention that programning 
produced by 0.E.C.A., whtch was discussed prevtously for the Toronto mar- 


ket, can also be vtewed on channel 24 tn the Ottawa area. 


As reported by BBM * the esttmated percentage of households with 
eable service ts 68%. This ts relatively as high as tn the Toronto area. 
The percentage of homes wtth eolour televtston sets ts estimated to be 


62% tn thts market area. 


Before presenting the results, one must mention that in the 
Ottawa market one finds the particulartty of having late evening News pro- 
grams broadcast at 10 p.m. on the Global network and at 10:30 p.m. on 
Radto-Canada and TVA. The reader should therefore take this tnto const- 


deration when tnterpreting the results. 


GENERAL CATEGORIES (Fall 1975] 


The major characteristics of network programning tn Ottawa are 
reflected tn summary Table 32 . If one considers for eqch network the 


main eategortes (untt/minute) of programs for Fall 1975, the following 


* BBM Spring 1976 report. 
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may he. observed; 


TABLE 382 


Percentage of untt/minutes by matn categortes 


CBC ‘GLOBAL RADIO-CANADA 
News programs 20% News programs 28%  Publte Affairs 29% 
Comedy 18% Movtes (most of 22% Movies (most of 20% 
these classtfied these classtfted 
Muste 13% as ertme drama) as drama) 
Publte Affatrs 11% Crime Drama 20% News programs 19% 
Comedy 17% Documentary 10% 
CTV TVA ABC/NBC/CBS 
Crime Drama 28% Movtes (most of 24% News prograns 20% 
these classtfied 
News programs 20% tn the other cate- Comedy 16% 
gory) 
Comedy 12% Movtes (most of 14% 
News prograns 20% Phen es Cae ty) 


classtfied as 
drama and other) 


Talk Show 20% 

Crime Drama 16%  Crtme Drama 10% 
Drama 10% 
Variety 10% 


As one can see, the average Ottawa viewer ts offered a certatn 
variety of types of programs depending on whether he chooses to watch in 
terms of language: a French language or English language network; or tn 


terms of publte or private Canadtan and American networks. 


A total of 10 distitnet categortes of programs may be identtfied 
tf one computes the list of the top categortes of programs for each 


network. 


On all networks News programs are a major part of the programming, 
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with the highest percentage found utth Glokal (28%), . One intepeating 
note one must add pertains to the Wigh percentage of Publte Affairs pro- 
grama (29% on Radto-Canqda. This was in most part due to a regularly 
presented program whtch was partly News and partly Publte Affaire. After 
eonsulting with network people tt was their opinton that the latter cate- 


gory appeared to best represent thts type of program. 


Generally, Movies are the second most common type of program 
found on most networks. The tmportance of Movtes ts, however, greater 
on certain networks (TVA 24%; Global 22%; Radio-Canada 20%; WWNY 14%] 
than on others (CBC 0%; CTV 8%). Crime Drama was the third most present 
eategory of programs (CTV 28%; Global 20%; TVA 16%; WWNY 10%). One nott- 
ces that both state owned networks prefer presenting other fares of pro- 
grams such as Mustc (13%), Publte Affatre (11%) on CBC and Publte Affaire 
(29%) and Documentartes (10%) on Radto-Canada. Comedy programs for their 
part appear only on the English language networks! liatea. (CBC 18%; 
Global 17%; WWNY 16% and CTV 13%). Finally, Drama (10%) and Variety (10%) 
programs charactertge the American networks whereas Talk Shows (20%) 


constitute an tmportant part of the TVA programing. 


For complete detatls on the importance of each category for each 
network,the reader may consult Table XIII in the Appendix. Given 
that language and economic-related factors appeared important in 
our preliminary analysis we further analyzed our data in these 
eran S 
LANGUAGE (Fall 1975) 

To tllustrate thts more clearly we collapsed our data in terms 
of language of broadeast, still retaining the distinction between English 
Canadtan and Amertean networks. The main categortes of programs offered 


to viewers for Fall of 1975 tn the Ottawa area are presented tn Table 33 . 
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TABLE 36 


Pereentage of 


English Language networks ‘Amertcan networks French language networks 
News programs 23% News programs 20% Moytes (most of these 22% 
classtfted as drama 
Crime Drama 17% Comedy 15% and other) 
Comedy 16% Movtes (most 14% News prograns 19. 5% 
of these clas- 
Movies (most of 10% stfted as drama Publte Affatrs 15.5% 
these classtfted and other) 
as crime drama) 
Crime Drama 10% Talk Show 10% 
Drama 10% 
Vartety 10% 


Except for the overall importance of News programs on all net- 
works (English 23%; Amertcan 20%; French 19.5%), there appear to be some 
distinctive language-related differences in the type of TV fare whitch 
ts presented tn the Ottawa area. One of these appears to be the itmpor- 
tance of Crtme Drama (Engltsh 17%; Amertecan 10%) and Comedy programs 
(Engltsh 16%; Amertcan 15%) on Engltsh language and American networks 


compared to the French language networks (Crime Drama 8%; Comedy 3%). 


Other differences whtch may be noted are in terms of the 
exclustve presence of Talk Shows (10% and Publte Affatrs (15.5%) programs 
on the French language networks and the importance of Drama (10%) and 
Vartety (10%) programs on the American networks. Finally, Movtes which 
predominate the ltst of programs on the French language network (22%) are 
also present, although tn a less obvious way, on the Amertcan (14%) and 
Engltsh language networks (10%). Having sub-categorized this latter cate- 
gory of program we find that the type of Movtes usually shown on French 
language and American networks ts of the Drama and Other (i.e. Musical, Wes- 


terns, ete.) vartety while on English language networks most Movies are of t 
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Crime Drama type. Overgll tt. appears that English. language, and Amert- 
can networka have more tn common, at least 4 different. categortes of 


programa, then they do with French language networks (See Table XIV) in Appendix. 


PUBLIC AND PRIVATE NETWORKS (Fall 1975] 


If one part of the diversity of television programe in the 
Ottawa area can be explained in terms of a language factor, another part 
appears to be related to the economic vartable. Data was collapsed in 
terms of ownership of networks: Canadtan publie and private Canadtan 


and American. Table 84 presents this data: 


TABLE 354 


Percentage of untt/minutes by matn categories hy ownership 


Public Canadian Private Canadian Private Amertcan 

Public Affatrs 20% News programs 23% News programs 20% 

News programs 19. 5% Crime Drama 21% Comedy 16% 

Comedy 11% Movies (most of 18% Movtes (most of 14% 

these classtfied these classtfted 

Movtes (most of 10% as erime drama) as drama and other) 

these classtfied 

as drama) Comedy 10% Crime crama 10% 
Drama 10% 
Vartety 10% 


If one examines the matin categortes of programs shown on public 
Canadian, prtvate Canadtan and prtvate Amertean networks during the Fall 
of 1975 season one finds all networks presenting simtlar percentages of 
News programs. One also observes that qll three types of networks have 
tn common Comedy and Movte type programa. On the other hand, each type 


of network appear to have at least one or more dtstinctive category of 
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programs whitch they choose to offer to the viewers. Publie Canadtan 
networks offer a substantial amount of Publte Affairs programs (20%), 
private Canadtan networks offer an tmportant amount of Crime Drama pro- 
grams, espectally tf one also constders the amount presented in Movies, and 
finally the Amertcan networks are the only ones to present a fatr amount 

of Drama and Vartety prograns. It thus appears that overall Amertcan net- 
works appear to offer the greatest diversity of prograns whtle private 
Canadian networks appear to spectaltze for the most part tn programs of 


a vtolent nature. 


In the Ottawa market, tt then appears that there ts, as we found 
in the Montreal market, an tnteracttonal effect between the economte and 
language vartables whtch account for the vartety of programs offered to 
the populatton. One must add to thts that presenttng,on only one channel, 
selected programs from all three American networks appears also to encou- 


rage an overall greater diversity of programs. (See Table XV) tn Appendix. 


CULTURE (Fall 1975) 


Our data on televiston programming offered tn the Fall of 1975 
in the Ottawa area was also analyzed tn terms of Canadian content. One 
must note that for obvious reasons only programming on Canadian networks 


could be analyzed in thts fashion. 


TABLE 98 
Percentage of Canadian productions by network 
CoB. Os GLOBAL RADIO-CANADA CTV TVA 
Country of (exeluding Cexct. (exel. news (exel.news (excel. news 
news program) news programs) programs) programs ) programs ) 
67% (59%) 41% (17%) 70% (69%) 40.5% (25.5%) 61% (49%) 


28% (35%) 57% (80%) 17.5% (21%) 54% (65.5%) 37% (48%) 


o% CeGhli ne & 36 Sn) Lebh ((ClQel 5.54 C74] 2h ( 3%) 
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The highest percentage of Canadtan production ta found on hoth 
state owed networka (t.e, Radto-Canada 75%; and CBC. 67%1,. In private 
industry however, tt ts surprteing to note the different profiles presen- 
ted by French. language and English Language networks. In effect, one finds 
both Engltsh language CIV (54% 65.1 and Global (57% u.s.] networks re- 
lytng heavtly on American productions for thetr prime time programming 
whereas the French language TVA network which ts also a private network. 
still relying for the most part on Canadtan content (61%]. The dtverstty 
in non U.S. foreign productions broadcast on Canadian networks ts highest 
on Radio-Canada (7.5%) and lowest on Global (2%) and TVA (2%). Overall 


tt ts much lower then what we had found tn the Montreal market for example. 


Recognizing that News programs (which are all Canadtan produc- 
ttons) account for a major part of the programming, we dectded to recon- 
stder our data and exclude thts category of programs from our analysis. 


The second colum in the same Table 35 thus presents thts tnformation. 


Results tllustrate even more clearly what we discussed above. 
We find the two English language CIV (decrease of 15%) and Global (decrea- 
se of 24%) networks reflect the greatest drop in Canadian content pro- 
grams while all other networks still predominantly present Canadian 


producttons to their viewers. 


Pursuing our analysis further, we examined in terms of these 
sane vartables what type of programming was offered tn Ottawa during 


Spring of 1976. 


GENERAL CATEGORIES (Spring 1976! 


The major characteristics of network programing tn the Ottawa 
area for thts time pertod are presented in Table 36 . This table sets 
out for each network the prtnctpal categortes of programs Cunit/minutes) 


presented to viewers in the Spring of 1976. 
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TABLE 36 


Percentage of untt/minutes hy main categortes 


CBC ‘GLOBAL ' RADIO-CANADA 
News programs 20% News programs 26% Publte Affairs 29% 
Comedy 17% Crtme Drama 21% News 20% 
Publte Affatrse 14% Sports 19% Movtes (most of 13% 
these classtfted 
Comedy 16% as crime drama) 
CTV TVA ABC/NBC/CBS 
Crime Drama 27% Movtes (most of 28% News programs 20% 
these classtfted 
News programs 20% as ertme drama) Crime Drama 19% 
Comedy 13% News programs 20% Comedy 16% 
Talk Show 20% Movtes (most of 10% 
these classtfted 
Crime Drama 11% as Comedy) 


The average Ottaia viewer ts offered in the Spring a lesser 
vartety of programs then he was presented tn the Fall. A total of only 
7 distinet categortes of programs are tdenttftable when one computes 
the ltsts of the categortes of programs for each network. Although 
there ts the appearance of one new category of program (Sports), Docu- 
mentary, Vartety, Drama and Muste programs no longer belong to the lists 
of matin categories. Those changes noted, were for CBC the Muste cate- 
gory dropping from 18% tn the Fall to 9% in the Spring. For Global, 
one finds that Movies which represented 22% of the presentations in the 
Fall, now only constttute 5% tn the Spring of total atr time and have 
been substituted in most part by Sport events (Spring 19%; Fall 6%). 
The Radto-Canada schedule shows a decrease for Movtes (Spring 13%; Fall 


20%) and Doewnentartes (Spring 5%; Fall 10%) and a sltght tnerease for 
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Sports (Spring 9%; Fall 4%1.. CTY for their part show very little change. 
The TVA network reflect a decrease tn the importance of Crime Drama 
programs (Spring 11%; Fall 16%]. Penally, the Amertcan networks for 
thetr part show a substanttal tnerease tn Crime Drama type programs 
(Spring 19%; Fall 10%) and present a lesser amount of Vartety (Spring 


7%; Fall 10%) and Drama (Spring 8%; Fall 10%] programe. 


The overall analysts of this data appears to tndtcate that a 
smaller diverstty of programs was offered and that thte was partly due, 
at least in the Amertcan networks case, to am tnerease tn Crime Drama 
type programs. Movies for the most part appeared to dtmintsh an tmpor- 
tance for all networks. In the Radto-Canada case one should mentton 
that even tf these became predominantly of the Crime Drama type tn the 
Spring, thts accounted only for 8% of the total atr time. Finally, 
Sports events tnereased substantially tn the Spring at least for Global 
who offered such programs during 19% of thetr air ttme. For more details 
on the importance of each category see a complete presentation of thts 


data in Table XVI of the Appendix. 


LANGUAGE (Spring 1976) 


Collapstng our data for televtston programming presented during 
the Spring of 1976 in terms of the language vartable one observes the 


followtng: 


TABLE 37 - 1 


language of broadcast 


English language networks Amertcan networks Erench language networks 
News programs 22% News programs 20%. Newa programe 20% 
Crime Drama 12% = =Crime Drama 12% Moptes (most of 18.5% 
Comedy 15% Comedy 16% these closet {ted 


as ertme dramal 
Movtes (most of 10% ‘ ‘ | 
these clasetfied Public Affairs 15% 


as comedtes] Talk Show 10% 


vf 


If one compares with. the Fall data one finds sunt lar patterns 
to those previously observed. The exception to thts ¢n the Spring 
data, as we have eT ecoteue canes ts the excluston of Movtes from 
the Engltsh language networks Lltst and that of Drama and Vartety pro- 
grams from the American network ltst. Those who rematn most constant 
throughout in terms of what they choose to offer to Ottawa vtewers 
tn the Fall and the Spring seasons are the Freneh language networks. 
Excepting for News programs whitch are common to all three types of 
networks, Engltsh language and Amertcan networks are those who have 
the most tn common. One finds Crime Drama and Comedy type programs 
almost equally represented on both these lists. Finally, the slight 
shift from Drama tn the Fall to Crime Drama tn the Spring tn types of 
Movies offered by French language networks should be tnterpreted in a 
stmtlar fashton to the one prevtously stated. That ts that a little 
less then half of the Movies tn the Spring (t.e. less then half of 
18.5%) were of the Crime Drama type. Thts represents then approximate- 


ly 8% of the total programing. 


Overall it appears that cultural differences still played a 
major role in type of programming offered to the Ottawa population. 


For more details, see Table XVII in Appendiz. 


PUBLIC AND PRIVATE NETWORKS (Spring 1976) 


Data collapsed in terms of public Canadtan, private Canadtan 


and private Amertean networks revealed the following results: 
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TABLE 387 - 2 


Publte Canadtan Private Canadtan Private Amertcan 


Public Affairs. 21.5% News programs 22% News programs 20% 


News programs 20% Crime Drama 20% Crime Drama 19% 
Comedy 10. 5% Movtes (most of 11.5% Comedy 16% 
these clasestfted 
as drama] Movtes (most of 10% 

these classtfied 
Comedy 11% as comedy] 


Except for those changes already menttoned tn terms of Ame- 
rican networks, one finds tn the Spring (1976) an almost tdenttcal con- 
centration of program categortes as that already discussed for the Fall 
data. One exception to thts ts the decrease tn tmportance of Movies 
for publie Canadian (Spring 6.5%; Fall 10%), private Canadian (Spring 
11.5%; Fall 18%)Jand private American (Spring 10%; Fall 14%). All in all, 
tt appears that private Canadian and Amertcan networks distinguish them- 
selves by the high amount of Crime Drama programs they choose to offer 
to thetr viewers whtle publte Canadian networks prefer presenting Public 


Affairs programs. For more detatls, see Table XVIII tn Appendix. 


CULTURE (Spring 1976) 


The tmportance of Canadian productions tn Canadian network 


programming was also analyzed for the Spring pertod. 


Networks 
Country 
of Origin 
Canada 
Ure 


Other 
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TABLE 38 


- Percentage of Canadtan productton 


CBC GLOBAL RADIO-CANADA CTY TYA 
(excluding (excel. news (excl. news (excl. news (excl. news 
news programs] programs) programs ) programs). prograns ) 
70% (62%) 50% (31%) 84% (78%) 42% (27%) 63% (53%) 
23% (29%) 49% (67%) 6% (7.5%) 51% (64%) 30% (37%) 

7% ( 9%) 1% lee) 10% (12. 5%) 7% ( 9%) 7% (10%) 


Overall in the Spring Canadtan networks appear to have tnereased 
thetr percentages of Canadtan content. This ts most evident tn Radto- 
Canada's programntng where content was 75% Canadtan in the Fall of 1975 and 
ts now 84% in the Spring. Global network also showed an tmportant tncrease 
tn Canadtan content (Spring 50%; Fall 41%). The tnerease for both Radto- 
Canada and Global was made for the most part at the expense of U.S. produc- 
ttons given that tmports from other countries tncreased. In fact, all 
networks reflected from Fall to Spring an increase tn percentages of foretgn 


producttons tmported from countries other then the U.S. 


Simtlarly as tn the Fall, the state owed networks, Radio-Canada 
and CBC, and the prtvately owned French language TVA network predominantly 
offered Canadian content to thetr viewers. CTV on the other hand, conti- 
nues to present mostly Amertcan content. Ftnally, Global who showed tn 
the Fall stmtlar trends to those found with CTV, tn the Spring present 


almost equal amounts of Canadian and American productions. 


Exeludtng News programs, one finds,tn the Spring,patterns similar 
to those just desertbed. Those (Radto-Canada, CBC, TYAL wtth predomtnantly 
Canadian content continue to present auch programntng and those (CTY, 
Global) who had lower percentages of Canadian content decrease even more. 


Thts ts espectally noticeable for Global who decrease in Canadtan content 
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from 50%. to 81%. when News programa are excluded, 


One observes that in the Ottawa amen teleptston programing 
broadeast during the two time pertods inpestigated (Fall 1975, Spring 
1976) ts charactertzed by a number of different program profiles. For 
the most part, these are explained by cultural, economtie and language- 


related factors. 


Now that we have discussed what television fare was offered in 
the Ottawa area during the Fall 1975 and Spring of 1976, we shall examtne 


what, in fact, vtewers choose to watch during these same pertods. 
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PART B - AUDIENCE RATINGS INFORMATION 


The results in thts section are presented in terms of whitch 
programing was most watehed in the Ottawa area, as determtned by BBM 
audtenee rating reports. For details on how thts tnformation was collec- 
ted and the methodologtcal definitions whtch were applted, one should con- 
sult the introductory comments of thts Chapter and Remarks whitch were 
made in the begtnntng paragraphs of the Montreal market desertptton. 

The reader will find our presentation of results to cover the followtng 


potnts: 


Fall season '75 30 most popular programs for total population 


(Central Area only) 30 most popular programs by categories for total 
populatton 


Spring Season '76 380 most popular programs for total population 


(Central and Full 80 most popular programs by categortes for total 
Coverage) populatton 


Full Coverage only 10 most popular programs for adults 18 years and older 
10 most popular programs for women 
10 most popular programs for men 
10 most popular programs for adolescents 


10 most popular programs for children 


CENTRAL AREA (Fall 1975) 


In the Central Area the 30 most popular televiston programs 
watehed in the Fall of 1975 by total population (2 years old and older) 


tn the Ottawa area are presented in Table 39. 


The first observatton one can make about thts data ts that tn 


© tnstances popular programs are simultaneously broadcast on 


cosas Gh Ne os 
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The thirty 


TABLE 389 


CENTRAL AREA 
Estimated populatton 650,700 


Name of 
Program (Network) 


All tn the Family (WWNY-CBOT) 
Rue des Pignons (CBOFT) 
Flip Wilson (WWNY-CJOH) 
Mash (CBOT) 

Good Times (CJOH - WWNY) 
Remarkable Rocket (CJOH) 
Rhoda (CBOT-WWNY) 

Mary Tyler Moore (CBOT) 
Cannon (WWNY) 

Rudolph Red Nose (WWNY) 
Caroll Burnett (CBOT) 
Little Mermaid (CJOH) 

Odd Couple (CKGN) 

Odd Couple (CKGN) 

Grinch Christmas (CJOH) 
Christmas Messenger (CJOH) 
Bing Crosby (WWNY) 
Invistble Man (CJOH) 

Maude (CKGN-WWNY) 

Adam 12 (CKGN) 

When things were rotten (CJOH) 
Bobby Vinton (CJOH) 
Newsline (CJOH) 

Chteo & the Man (CBOT) 
Symphorten (CFVO) 

Doeteur Jtvago (CBOFT) 
Swttch (CJOH) 

Front Page Challenge (CBOT) 
Newsline (CJOH) 

Happy Days (CBOT) 


Country 


of Origin 


WisiSic 


U.S. 


U.S. 


Uso 
CDN 
U.o. 
CDN 
Use 
U.S. 
CDN 
CDN 
U.S. 


Category 


Comedy 

Soap Opera 
Variety 
Comedy 
Comedy 
Cartoon 
Comedy 
Comedy 
Crime Drama 
Cartoon 
Vartety 
Cartoon 
Comedy 
Comedy 
Cartoon 
Cartoon 
Vartety 
Adventure 
Comedy 
Crime Drama 
Comedy 
Variety 
News 

Comedy 
Comedy 
Movte 

Crime Drama 
Game 

News 


Comedy 


* (As estimated by BBM in terms of Central Area audiences. 


(30 most popular television programs watched by total 
population (2 yearg old and older) tn the Ov rgg area * 


Audtence 
Rating 


717,196 
97,605 
84,591 
84, 591 
84,591 
84,591 
84,591 
78,084 
78,084 
78,084 
F167 7 
71,577 
71,577 
71,577 
71,577 
71,577 
71,677 
715577 
65,070 
65,070 
65,070 
65,070 
58,563 
58,563 
58,563 
58, 563 
52,056 
52,056 
52,056 
52,056 


(Fall 1975) 
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two networks. The network with the most entries on this list ts CIV 
wtth 12 programs (2 of whtch are presented concurrently with WWNY). The 
categories of programs most popular on thts network (CTV) were Cartoons 
(N = 4), Comedtes (N = 2), News programs (N = 2), Vartety (WN = 2), Crime 
Drama (N = 1), Adventure programs (N = 1). The network which ts second 
tn number of entries ts WWNY with 8 (4 of whitch are Comedies). Then comes 
CBC with a total of 8 programs (6 of whitch are Comedies). On the list, 
Global with 4 entrtes (3 Comedies and 1 Crime Drama), Radio-Canada with 
2 (1 Soap Opera and 1 Movte) and TVA with 1 (Comedy). All in all, 22 of 
the 30 most popular programs are presented exclusively on Canadtan net- 
works, 3 exclustvely on American networks and 5 on both Canadtan and 


American networks. 


From thts ltst one observes that except for CTV who show a variety 
of categortes of programs chosen, for the most part all the other net- 


works are watched primartly for Comedy type programs. 


One must also note that 10% (N = 3) of the most popular programs 
tn Ottawa are broadeast tn French. This includes the second most popular 
program (Rue des Ptgnons) of the ltst. Finally, one also notices that 
only 5 of the 30 entrtes are Canadtan producttons. Among these one 
finds 2 News programs and 1 Game Show broadcast by Engltsh language net- 
works and 1 Soap Opera and 1 Comedy presented on the French language net- 


works. 


To better evaluate the overall tmportance of categortes of pro- 
grams we collapsed the tnformation in these terms. Table 40 presents 
thts tnformatton tn terms of untt programs and untt minutes. As one 
could guess Comedies predominate (30%) as the most popular category of 
program Ottawa vtewers choose to watch. Movtes (16%) and Variety (16%) 
programs were the second most popular form of entertainment. One must 
add that in terms of Movies one ts referring here to the highly popular 


Dr. Jtvago movte which was Broadeast on Radio-Canada. Cartoons (12%) 
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TABLE 40 


The thirty (30) most popular televtston programs /per category 
watched by total population (2 years old and older) in the Ottawa area * 


CENTRAL AREA 


Estimated populatton: 650,700 


Program Untts per Program Untts per 
Category Program Category Minute 
Comedy 40% Comedy 30% 
Cartoon 17% Movtes 16% 
Vartety 14% Variety 16% 
Crime Drama 10% Cartoon 12% 
News 7% Crime Drama 12% 
Adventure 3% News 5% 
Soap Opera 3% Adventure 5% 
Game 3% Soap Opera 2% 
Movtes 3% Game 2h 


* As estimated by BBM in terms of Central Area audiences. (Fall 1975) 
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mostly because of the upcoming Christmas pertod and Crime Drama (12%) 
ranked third. Then comea Newe programe (5%), Adventure (5%], Soap 


Opera (2%) and Game Shows (2%). 


CENTRAL AREA (Sprtng 1976) 


Table 41 presents the 30 most popular televtston programs 
watched during the Spring by the total populatton tn the Ottawa Central 
Area. In terms of what network ts most watehed, our results reveal a 
number of different points with the Fall data. The first one obser- 
hed ts that 3 networks (CBC, CIV and Global) appear to more or less equal- 
ly share the favors of Ottawa viewers. Globas has 20 entrtes on the list 
of the 30 most popular programs of which 5 are Crime Drama, 4 Comedies 
~ and 1 Movie. . One notes that two of thetr programs (ODD Couple and Adam 
12) which ave. repeatedly shoun each day of the week account for 7 of the 
10 ree popular programs they broadeast. CIV.ts the second most popular 
network on this list with 9 entries ineluding 2 Adventure programs, 

2 Comedies, 2 Crime Drama, 2 Variety, 1 Movie and 1 "other" (Miss Teen 
Canada) program. CBC then follows with 8 programs (6 of whtch are Come- 
dies). WWNY wtth 2 Crime Drama, Radto-Canada with 2 Soap Opera and TVA 
with 1 Comedy, close the list. In the Spring, the vast majority (28 out 
of 30) of preferred programs were broadcast exclustvely on Canadian net- 
works, 1 was coneurrently presented on Canadian and American networks 


and 1 was exclustvely presented on on an Amertean network. 


One trend whitch did remain consistant with what had been found 
in the Fall data ts the predomtnance of American programe on thte list. 
In effect, 26 out of 30 programs were American. Of the 4 whitch rematned 
Canadtan, 2 were broadcast on the French language networks and 2 (one 


of whtch was a spectal) on the Engltsh language networks. 


eS 


4(Ag 


The thirty 


TABLE 41 


population (2 years old and older) in the Ottawa area - 


CENTRAL AREA 


Estimated population 650,700 


Mane of 
Program (Network) 


All in the Family (CBOT) 
Stix Millton § Man (CJOH) 
Bionte Woman (CJOH) 

Miss Teen Canada (CJOH) 
Wayne & Shuster (CBOT) 
Good Times (CJOI) 

Happy Days (CBOT) 

Switeh (CJOH-WWNY) 

Mash (CBOT) 

Mash (WWNY) 

Rue des Ptgnons (CBOT) 
Symphorten (CFVO) 

Rich Little Show (CJOH) 
Aclamn 12 (Mo.) CKCN) 

Adam 12 (Tu.) CKGN) 
lriday Mystery Movte (CJOH) 
Chico and the Man (CBOT') 
Laverne and Shirley (CKGN) 
Mary Tyler More (CBOT) 
Carol Burnett (CBOT) 

Odd Couple (CKGN) 

Rhoda (CBOT:) 

Jeffersons (CJOH) 

Blue Knight (CKGN) 

Odd Couple (Wed.) (CKGN) 
Odd Couple (Mon.) (CKCN) 
Adam 12 (Wed.) (CKGN) 
Adan 12 (Th.) (CKGN) 
Joe Forrester (CJOH) 
Movte (CKGN) 


estimated by BBM tn terms of Central Area audtences. 


Country 


of Origin 


U.S. 
U.S. 
U.S. 
CDN 

CDN 

U.S. 
U.S. 
U.S. 
USS. 
U.S. 
CDN 

CDN 

U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 


Category 


Comedy 
Adventure 
Adventure 
Other 
Vartety 
Comedy 
Comedy 
Crtme Drama 
Comedy 
Comedy 

Soap Opera 
Comedy 
Vartety 
Crime Drame 
Crime Drama 
Movte 
Comedy 
Comedy 
Comedy 
Vartety 
Comedy 
Comedy 
Comedy 
Crtme Drama 
Comedy 
Comedy 
Crime Drama 
Crime Drama 
Crime Drama 


Movte 


Audtence 


Rating 


143,154 
123,633 
117,126 
104,112 
91,098 
64,591 
84,591 
78,084 
78,084 
78,084 
78,084 
78,084 
78,084 
78,084 
78,084 
78,084 
71,577 
71,577 
71,577 
2is577 
T2577 
65,070 
65,070 
65,070 
65,070 
65,070 
65,070 
65,070 
65,070 
65,070 


(Spring 1976) 
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(30) most popular television programs watched by total 
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Ag we. found <n. the Fall, Comedies. appear tn. the &pring onee 
agqgin to predominate (31%1,. The importance of Movtes C18%l, Vartety 
(13%), Adventure (2%] and Soap Opera Gal programs rematn qutte consts- 
tant with that found in the Pall data. Crime Drama, on the other hand, 
tnereased (Spring 18%; Fall 12%] tn popularity tn the Spring. Game 
and News programs for thetr part do not reappear on the liet in the 


Spring and are substttuted tn part by "Other" programe. 


Thus in the Spring programs are mostly watched on Canadian 
networks although they are for the most part Amertean producttons. The 
genre preferred by Ottawa viewers are Comedies (31%) followded by Movies 
(18%) and Crime Drama (18%). French language network programming oe 
only modestly represented (N = 2) on the ltst of the 30 most popular pro- 


grams (See Table 42) 


FULL COVERAGE (Spring 1976) 


If one considers audtence ratings tn terms of Full Covendie 
Area one finds that the 30 most popular programs in the Spring are only 
partly stmtlar to those expressed for the Central Area. As we had 
prevtously pointed out differences between Central Area and Full Cove- 
rage Area although not present in larger markets such as Montreal and 
Toronto, are more apparent tn smaller markets. As one can observe in 
Table 45 , bestdes those vartations that appear tn terms of the rank 
order of certain programs, a number of new additions are apparent. The 
most nottceable ts certatnly the presence of 5 News programs. Other 
addtttons are 4 Comedies, 2 Crime Drama, 1 Vartety, 1 Movte, 1 Game Show 


and 1 Muste program. 


Another major dtfference tn the Full Coverage Area audtence 
ratings ts that only 2 networks now have entries on the itet of the 30 


most popular programs. On thts list, CTV with 23 of the 30 programs 


TABLE 42 
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The thirty (30) most popular television programs/per category watched 


by total population (2 years old and older) in the Ottawa area * 


Program 
Category 


Comedy 
Crime Drama 
Vartety 
Adventure 
Movie 

Soap Opera 
Other 


* As estimated by BBM tn terms of Central Area audtences. 


CENTRAL AREA 


Estimated populatton: 650,700 


Units per 
Program 


47% 
23% 
10% 
7h 
7% 
j% 
3% 


Program 
Category 


Comedy 
Movte 

Crime Drama 
Vartety 
Adventure 
Other 


Soap Opera 


Units per 
Minute 


(Spring 1976) 


RS Ba 


WN 


TABLE 48 
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The thirty (30) most popular television programe watched by total 


population (2 years old and older) in the Ottawa area * 


FULL COVERAGE AREA 
Eetimated population 1,087,570 


Name of 
Program (Network) 


Btonte Woman (CJOH) | 

Stx Millton § Man (CJOH) 
All in the Family (CBOT) 
Good Times (CJOH) 

Rich Little Show (CJOH) 
Mtss Teen Canada (CJOH) 
Jeffersons (CJOH) 

Newsline (CJOH) (Mo.) 

Bobby. Vinton (CJOH) (Tu.) 
Joe Forrester (CJOH) (Mon.) 
Newsline (CJOH) (Tu.) 
Newsline CJOH) (Wed.) 
Rooktes (CJOH) 

Friday Mystery Movte (CJOH) 
Newsline (CJOH) (Th.) 
Newsline (CJOH) (Frid.) 
Sanford & Son {CJOH) 
Streets of San Frans (CJOH) 
Grady (CJOH) 

Happy Days (CBOT) 

Wed. Night Movie (CJOH) 
Wayne & Schuster (CBOT) 
Chtco & the Man (CBOT) 
Headline Hunters (CJOH) 
Country way (CJOH) 

Mash (CBOT) 

Good Heavens (CJOH) 

Switteh (CJOH) 

Rhoda (CBOT) 

Mary Tyler Moore (CBOT) 


Country 


of Ortgtn 


U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
CDN 

Ua. 
CDN 

U.S. 
U.S. 
CDN 

CDN 

U.S. 
U.S. 
CDN 

CDN 

U.S. 
U.S. 
Ue 
U.S. 
U.S. 
CDN 

Us. 
CDN. 
CDN 

U.S. 
U.S 
U.S. 
U.S. 
U.S. 


Category 


Adventure 
Adventure 


Comedy 


_ Comedy 


Vartety 
Other 
Comedy 
News 
Vartety 


Crtme Drama 


News 
News 


Crime Drama 


Movte 
News 
News 
Comedy 


Crime Drama 


Comedy 
Comedy 
Movie 
Vartety 
Comedy 
Game 
Mustec 
Comedy 
Comedy 


Crime Drama 


Comedy 
Comedy 


Audience 
Rating 


265,900 
258,900 
226,000 
211,500 
207,000 
197,000 
184,100 
178,200 
167,600 
141, 300 
164,700 
161,800 
157,200 
155,200 
154,500 
152, 200 
151,100 
141,200 
140,100 
137,500 
140,000 
136, 400 
135, 200 
126, 400 
125,900 
125, 300 
124,000 
121, 400 
120,100 
117,000 


* (As estimated by BBM in terms of Full Coverage Area audtences, Sprtng 1976] 
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predominate, The kreakdouwn. in types of programs Ottmag. prewers prefer 
most to watch on CTY are the folowing: Comedies Qi « 51, News prograns 
(NW = 51, Crime Drana (Oi = 41, Movies (i = 21, Variety Gl = 21, Adventure 
(N= 2], Game Show ( = 1], Muste (N = 11 and “Other” QV x 1I. For 
thetr part C.B.C. have 6 Comedtes and 1 Vartety progran on the list. In 
terms of Canadian productions one finds almost 1/3 of the 30 programs 
(that ts 9 of the 30 programs) to be Canadian. This ts largely due to 


the popular Newsline program on C.T./. 


Representatton of categortes of programs for the Full Coverage 
Area ts more diversified than when one considers only Central Area. In 
effect, as presented in Table 44 , one can see that we now have 9 dtf- 
ferent types of programs versus the 7 found tn the Central Area. Come- 
dies (28%) sttll predominate but are now more closely followed by 
Movies (19%) and Crime Drama (17%). News (11%), a new entry, and Vartety 
(11%) then follow. Finally, Adventure (8%), Other (7%J, Game Shows (2%) 
and Muste prograns (2%), also a new entry, close the ltst. All in all, 
except for News programs and Comedtes, the relattve importance of dif- 
ferent categories of prograns remain more or less stmtlar to that found 


for the Central Area. 


To complete our analysts of the Ottawa market, we analyzed our 


data tn terms of the programming preferred by sex and by age groups. 


In terms of sex we computed from BBM reports the 10 most popular 
televiston programs for men and women tn the Spring of '76 for Full 
Voverage Area. As one finds in Table #5 thts revealed that men and 
women only shared 4 of the 10 most preferred programe by each group. 
These were 2 Adventure, 1 Comedy and 1 News programe. Women for their 


part appear to prefer mostly Comedy programs while men choose more News 


Se —————, ———~, —, SS 
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TABLE 44 


The thirty (30) most popular television programs/per category 
watehed by total population (2 years old and older) in the Ottawa area * 


FULL COVERAGE AREA 


Esttmated population: 1,087,570 


Program Untts per Program Units per 
Category Program Category Minute 
Come dy 37% Comedy 23% 
News 17% Movte 19% 
Crime Drama 13% Crime Drama 17% 
Vartety 10% News 11% 
Adventure 7% Vartety 11% 
Movte 7% Adventure 8% 
Game 3% Other 7% 

- Muste 3% Game 2% 
Other 3% Muste 2% 


* As estimated by BBM in terms of Full Coverage audtences. (Spring 1976) 
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TABLE 40 


The ten (10) most popular television programs watched by adults 


(women 18 years old and older) in the Ottawa area * 


FULL COVERAGE AREA 


Estimated populatton: 1,087,570 


Name of 
Program 


All in the Family (CBOT) 
Bionte Woman (CJOH) 

Six Million $ Man (CJOH) 
Miss ‘'een Canada (CJOH) 
Jeffersons (CJOH) 

Good Times (CJOH) 

Bobby Vinton (CJOH) 
Newsline (CJOH) 

Wed. Ntght Movte (CJOH) 
Streets of San Fr. (CJOH) 


Country 


of Origin 


U8. 
U.5. 
Usss 
CDN 

U.S. 
U.S. 
U.S. 
CDN 

U.S. 

U.S. 


Category 


Comedy 
Adventure 
Adventure 
Other 
Comedy 
Comedy 
Vartety 
News 
Movte 
Crime dr. 


The ten (10) most popular televiston programs watched by adults 


(men 18 years old and older) in the Ottawa area * 


Name of 
Program 


Newsline (CJOH) 

All in the Famtly (CJOH) 
Stix Million § Man (CJOH) 
Newsline (CJOH) 

Newsline (CJOH) 

Joe Forrester (CJOH) 
Rich Little Show (CJOH) 
Newsline (CJOL) 

Btonte Woman (CJOH) 
Newsline (CJOH) 


Country 
of Origin 


Category 


News 

Comedy 
Adventure 
News 

News 

Crime Drama 
Variety 
News 
Adventure 


News 
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Audtence 
Rating 


101, 800 
83,900 
82,900 
75,000 
72,600 
71,000 
69,600 
68,500 
67,600 
66,000 


Audtence 
Rating 


85, 400 
83,600 
79,600 
79,500 
78,600 
74,500 
72,100 
71,500 
71,400 
70,100 


* ‘As estimated by BBM in terms of Full Coverage audtences (Spring 1976) 
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type programs. Thts ¢n part exp laine why the men have 5 Canadian pro- 
ducttons on thetr ligt and women only have 2 programs of this nature. 
Conatdering audtence stze, men and women, tf one overlooks the "All in 


the Fantly" entry, appear for the most part to be qutte similar. 


In terms of age our data was broken dow into 3 groups. Adults, 
18 years old and older, Peer asers, 12-17 year olds; and Praliren 2-11 
year-olds. One must note that these lists of 10 most popular programs 
for all age groups tnelude only those programs whtch are broadcast between 


6° Oem. Ona 1A pains 


Overall one can tdentify 4 programs (2 Adventure, 1 Comedy and 
1 Vartety) that are generally preferred by all three age groups. Then, 
as we compare ltsts one discovers that teenagers and children have tn com- 
mon 6 preferred programs. These are the 4 preptously menttoned and a Come- 
dy and Variety program. Adults and Teenagers also share 6 chotces tinclu- 
ding the "All tn the Family" sertes and the "Miss Teen Canada" pageant. 
All tn all, one could state that the adult's ltst te charactertzed by a 
number of News programs while Adolescents and Children mostly prefer Come- 
dies. In terms of what network ts most watched, CTV ts overwhelming favo- 
rite on all three lists. Hxcept for the News programs, the Miss Teen 
Canada pageant and 1 Comedy (Symphorten) all programs on all three lists 
are American productions. It ts interesting to note that tn the latter 
ease (Comedy) tt ts the only entry appearing on any of the liste whitch ts 


broadeast on a French language network. For more details, see Table 46 


TABLE 46 


The ten (10) most popular televiston programs watched by 
adults (18 years old and older) in the Ottawa area * 


FULL COVERAGE AREA 
Estimated populatton: 1,087,570 


Name of Country Category 
Program (Network) of Origin 

All tn the Famtly (CBOT) UES. Comedy 
Stax Million §$ Man (CJOH) Us Adventure 
Bionte Woman (CJOH) Usior Adventure 
Newsline (CJOH) CDN News 
Newsline (CJOH) CDN News 
Newsline (CJOH) CDN News 

Rich Little Show (CJOH) U.S. Vartety 
Good Times (CJOH) USSe Comedy 
Newsline (CJOH) CDN News 


Miss Teen Canada (CJOH) CDN Other 


4 Ag estimated by BLM in terms of Full Coverage audtences (Spring 1976) 


Audtence 
Rating 


185, 400 
162,500 
155, 300 
153,900 
142, 500 
142,300 
135,600 
135,000 
133,900 
132,900 
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* (As estimated by BBM in terms of Fuee Coverage audiences. (Spring 1976) 


The ten (20) most popular televtston programs watched by 


TABLE 46 (cont'd) 


teenagers (12-17 years old) in the Ottawa area * 


FULL COVERAGE AREA 


Estimated populatton: 1,087,570 


Name of. 
Program (Network) 


Miss Teen Canada (CJOH) 
Btonte Woman (CJOH) 

Rich Little Show (CJOH) 
Stax Millton § Man (CJOH) 
Happy Days (CBOT) 

Good Times (CJOH) 
Jeffersons (CJOH) 
Rookies (CJOH) 

ALL in the Family (CBOT) 
Bobby Vinton (CJOH) 
Grady (CJOH) 


The ten (10) most popular televiston programs watched by 


Country 


of Origin 


CDN 

U.d. 
U.S. 
U.S. 


U.S. Comedy 


U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 


Category 


Other 
Adventure 
Vartety 
Adventure 
Comedy 
Comedy 
Comedy 


Crime Drama 


Comedy 
Vartety 
Comedy 


children (2-11 years old) tin the Ottawa area * 


Name of 
Program (Network) 


Bionte Woman (CJOH) 

Stx Million § Man (CJOH) 
Good Times (CJOH) 

Rich Little Show (CJOH) 
Jeffersons (CJOH) 

Good Heavens (CJOH) 
Bobby Vinton (CJOH) 
Sanford and Son (CJOH) 
Friday Mystery (CJOH) 
Symphorten (CFVO) 


Country 
of Origin 


U.S. 
Urs. 
Uiiss 
U.8. 
Uae 
U.S. 
U.S. 
U.S. 
U.S. 
CDN 


Category 


Adventure 
Adventure 
Comedy 
Vartety 
Comedy 
Comedy 
Vartety 
Comedy 
Movte 


Comedy 
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Audtence 
Rating 


49,325 
45,400 
41,800 
40,900 
33, 500 
29, 300 
26,900 
25,650 
24,800 
21,700 
21,700 


Audtence 
Rating 


65,200 
55,9500 
47,200 
29,600 
28,900 
27,900 
26,700 
28,200 
22,000 
20, 800 


96 


RESULTS 


A) AVAILABLE TELEVISION PROGRAMMING IN THE SUDBURY-TIMMINS- 
NORTH BAY AREA 


DEMOGRAPHIC CHARACTERISTICS 
1 

Given that the local charactertsties of each of these areas some- 

what dtffered one from the other, we wtll first present census infor- 


mation separetely for each area. 


A) SUDBURY: In the 1971 census, the populatton for the metropolt- 
tatn Sudbury area was 155,425 of whitch 80,485 were men and 
74,990 women. The average number of persons per family wae 
8.9 and the average number of children per family was 1.9. Ave- 
rage family tncome was $ 11,739. In terms of mother tongue 
one finds 84,475 people spectfying Engltsh, 49,570 referring to 
French and 21,375 menttontng other languages. In terms of lan- 
guage most often spoken at home, 120,675 spectfy English, 

41,055 French, 4,495 Italtan, 1,815 Ukratnian, 815 Poltsh, 590 
German and 40 Netherlands. 

The totals for ethnic groups in the Sudbury metropolitain area 
are: French, 58,080, British, 56,985, Italtan, 10,335, Ukrainian 
5,625, German, 5,005, Poltsh, 2,900, Scandinavian, 1,285, Astan, 


1,210, Hungarian 385, Russtan, 130. 


B) TIMMINS: In the 1971 census, the populatton for the Timmins 
area was 28,542 of which 14,550 were men and 13,990 women. In 
terms of mother tongue one finds 13,070 spectfying French, 
18,265 referring to English and 3,200 mentioning other Languages. 


1 statisties Canada. 1971 census. Catalogue 95-719. 


: Complete census tnformation such as Revenue, was not available at the 
time for the Timmins and North Bay areas. 


97 


In terms of language most often spoken at home, 15,495 specify 
English, 11,310 French and 1,690 menttoning other Languages. 
The totals for ethnic groupe in the Timmine area are: French, 


14,145, British, 8,470 and 5,860 other ethnic groups. 


C) NORTH BAY: , In the 1971 census, the populatton for the North 
Bay area was 49,187 of whitch 24,440 were men and 24,750 were 
women. In terms of mother tongue one finds 37,875 people spe- 
etfying unglian, 8,535 referring to French and 2,780 menttoning 
other languages. In terms of language most often spoken at home 
42,370 spectfy English, 5,400 French and 1,405 referring to 
other languages. The totale for ethnic groups in the North Bay 
area are: British 28,185, French 12,580 and 8,415 other ethnic 


groups. 


As one may observe these three areas do somewhat vary tn terms 
‘of population stze and of the cultural Bnbibe which compose tt. In 
Timmins for example theve' is a high number of people who speak at home 
either English or French. For these reasons we had first thought that 
popularity of programs, as reported by BBM, might vary from one community 
to the other. Data for each area was thus analyzed separately. We 
did find, however, that in terms of most favorite programs only minor 
variations could be found. For this reason our presentation of results 
wtll deal with all three areas, Sudbury, Timmins and North Bay, ae one 


major market rather than three separate ones. 


TELEVISION BROADCASTING CHARACTERISTICS 
In this area, 3 major networks share the matin audtence market. 
First of all, there is the English language state-substdized CBC (MCIVS-9) 


é Complete census information such as Revenue, was not avatlable at the 
time for the Timmins and North Bay areas. 
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and its French Radio-Canada counterpart (CBFST-TV - 9), than there is 


the privately owned English language CIV (CKSO - 5) network. 


As reported by BBM the estimated percentage of households wtth 
cable service is 24% for the North Bay ctty area. No figures are repor- 
ted for the Timmins or Sudbury area. The percentage of homes with colour 
televiston sets is estimated to be 68% for all three areas. Televiston 
programming in the Sudbury-Timmins-North Bay area, as we shall discuss, 
ts characterized by a number of special factors. Just to name a few 
one can mentton the importance of Movtes in early eventing programming. 
Another tmportant factor ts that early evening News programs are 
broadcast at 5:30 p.m. on some networks. Thus in our analysis whitch 
covers the 6 p.m. to 11 p.m. time pertod, News programe will be noti- 
ceably absent for these same networks. The reader should therefore 
take this into constderatiton when interpreting the results. Finally, 
the absence of American networks from this market should also reflect 


some spectal differences in programming, comparatively to other markets 


prevtously studted. 


GENERAL CATEGORIES: (Fall 1975) 


The major characteristics of network programming in Sudbury- 
Timnmins-North Bay are reflected tn summary Table 47 . If one consi- 


ders for each network the main categories (untt/minute) of program for 


Fall 1975, the following may be observed: 


(see table next page) 
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TABLE 47 


Percentage of untt/minutes by main categories 


RADIO-CANADA CTV CBC 

News programs 29% Movies (most of 31% Movtes (most of 30% 
these classtfied these classtfted 

Movies (most of 20% as Crime Drama) as Drama) 

these classtfted 

as Drama) Crime Drama 17% Comedy 20% 

Documentary 10% Comedy 12% Vartety 11% 
Adventure 10% 


The average viewer in thts area ts offered a total of 7 distinct 
categortes of programs tf one computes the lists of the matin categortes 
of programs. On all networks, Movtes are a major part of the program- 
ming with the highest percentages found wtth CTV (31%) and CBC (30%). 

On one network (CTV) the type of Movies most frequently presented were 
of the Crime Drama genre whereas CBC mostly offered those of a Drama 
type. Except for the French Language Radio-Canada network (29%), News 
programs contrary to what we found tn other markets, do not appear as a 
major category of programming. This tis partly explainable by the echedu- 
ling of early evening News programs by some network affiliates at 5:30 
p.m. tn some areas. News programs nonetheless remain excluded from 


"prime time" programming for English language viewers. 


For CIV, Crtme Drama (17%)Comedy (12%) and Adventure (10%) 
then follow tn tmportance. On CBC, Comedy (20%), Variety (11%) programs 
and Music (9%) to some extent are those categories of programs which 
are most offered to viewers in thts area. Radto-Canada for their part 
prefer to present mostly Documentary (10%) and Public Affairs (9%) type 
programs. For complete detatls on the importance of each category for 


each network, the reader may consult Table xrx in the Appendix. 
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LANGUAGE (Fall 1975) 


Those differences, at first, most evident appear to be related 
to the Language factor. To illustrate this more clearly we collapsed 
our data in these terms. The main categortes of programs tn terms of 
language of broadcast offered to viewers for Fall of 1975 in the 


Sudbury-Timmins-North Bay area are present in Table 48 


TABLE 48 


Percentage of unit/minutes by matn categories by lanquage 


English language Networks French language Networks 
Movies (most of these 80.5% News programs 29% 
classtfted as Drama 
and Crtme Drama) Movtes (most of 20% 
these classtfted 
Comedy 16% as Drama) 
Documentary 10% 


Except for the tmportance of Movies on both English language 
networks (30.5%) and French language networks (20%) there appear to be 
some distinctive language related differences in the TV fare which ta 
presented to viewers tn this market. On the one hand, one finds the 
French language network present mostly News programs (29%), Documenta- 
rtes (10%) and Public Affairs (9%) type program and on the other, English 
language networks offer Comedies (16%), Music (8.5%), Vartety (8.5%) 


and Crime Drama (8.5%) programs. (See Table XX) in Appendix. 


Except for Movtes one must thus conclude that French and 
English language networks schedule a genre of programming which ts almost 


completely mutually exclusive. 


PUBLIC AND PRIVATE NETWORKS (Fall 1975) 


Data was also collapsed in terms of ownership of networks public 


101 
Canadian and private Canadian. Table 49-1 presents thts data. 


TABLE 49-- 1 


Percentage of unit/minutes by main categories by ownership 


Public Canadian Private Canadtan 

Movies (most of 25% Movies (most of these 31% 

these classt fied elasstfied as Crime 

as Drama) Drama) 

News programs = 14.5% Crime Drama 17% 

Comedy 13% Comedy 12% 
Adventure 10% 


If one examines the main categories of programs shown on public 
and private Canadian network during the Fall of 1975 season one finds 
both type of networks presenting tore or less simtlar percentages of 
Movie and Comedy type programming. The type of Movie presented, however, 
does vary depending on tf tt 78 on a public or private network. In 
the former case, these are mostly of the Drama type whereas on private 
network they are more of the Crime Drama genre. Other major differences 
pertain to the tmportance of Crime Drama on the private network (17%) 
and News programs (14.5%) on the publtc. In the latter case, however, 
we know that the tmportance of News ts almost entirely due to the 
French language network programming. In sum then violence type pro- 
gramming appears to be the matn characteristic of the private network 
whereas information programs are presented more regularly on public 


networks. For more details, see Table XXI in Appendix. 


CULTURE (Fall 1975) 


Our data on televtstion programming offered in the Fall of 1975 
tn the Sudbury-Timmins-North Bay area was also analyzed tn terms of 


Canadian content. The reader will find in Table 492athe percentage of 


102 


productions (based on untt/minutes) whieh were produced in Canada, the 


United States and other countries (i.e. predominantly European countries). 


TABLE 49-2 


Percentage of Canadian productions by network 


Networks RADIO-CANADA CTV CBC 
Country of —_———— 

Origin 

Canada 69% (57%) 31% (30%) 31% (31%) 
Ure. 23% (33) 69% (70%) 65% (65%) 
Other 8% (10%) 0% 4% ( 4%) 


The highest percentage of Canadtan production is found on the 
French language state-owned network (69%). On the other hand, the 
other two networks (CTV and CBC) rely heavily on American producttons 


for thetr prime time programning. 


Exeluding News programs (see second colum in Table 49 ), as 
we have done for other markets, one observes that only stattstics for 
Radio-Canada are affected given thts network was the only one to pre- 
sent a substanttal number of News program. In any event, programming 


still rematns predomtnantly Canadian on thts network. 


Pursing our analysts further, we examined, in terms of these 
same vartables what type of programming was offered in Sudbury-Timmins- 


North Bay area during Spring of 1976. 


GENERAL CATEGORIES (Spring 1976) 


The major characteristics of network programming for the Sud- 
bury-Timmins-North Bay area are reflected in summary Table 50. If 
one takes tnto consideration the matin program categortes (unit/minute) 


tn the Spring 1976, the following ts observed: 


TABLE 960 
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Percentage of unit/minutes by main categortes 


RADIO-CANADA 


News programs 30% 


CTV 


Movte (most of 29% 
these classtfied 


CBC 


Movie (most of 29% 
these classtfted 


Movies (most of 13% as Crime Drama) as Drama) 

these classtftied 

as Crime Drama) Crime Drama 19% Comedy 16% 
Comedy 19% 
Adventure 11% 


Certain differences do appear between the Fall and Spring sche- 
dules. If Movies remain relattvely as important for all three networks, 
one does note, however, one for Radio-Canada Movies have somewhat de- 
ereased from Fall (20%)to Spring (13%) and type of Movie presented has 
also changed and is now more of the Crime Drama genre. One must however 
interpret thie in perspective and realize that out of the 13% of air time 
allocated to Movies during the Fall, only 6% was of the Crime Drama 
type. Vartety programs on CBC (Fall 11%, Spring 8%) and Documentaries 
(Fall 10%, Spring 5%) on Radio-Canada are two programs who, tn the Spring, 
no longer appear as main categortes. Public Affaire on Radio-Canada, 
however, remain constant over time (Fall 9%, Spring 9%). Ftnally, 

Crtme Drama (19%) and Adventure (11%) remain as in the Fall exclusively 


characttstte to the CTV network. 


Overall one notes that there is less dtverstty in types of pro- 
grams offered to viewers in the Spring (N= 5) than there was in the 
Fall (N = 7). For more detatls, see Table XXII in Appendix. 


LANGUAGE (Spring 1976) 


Collapsing our date for televtston programming presented during 


the Spring of 1976 in terms of the language variable, one observes the 
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following: 


TABLE 51 


Pereentage of unit/minutes by main eategories by Language of broadcast 


English language Networks French language Networks 
Movtes (most of these 29% News 30% 
elasstfted as Drama) 

Movies (most of 13% 
Comedy 17.5% these classtfted 


as Crime Drama) 
Crime Drama 12% 


In the Spring data, quite different patterns of programming are 
reflected, whether one watches an English or French language network. 
Viewers choosing programs offered by the Engltsh language networks 
Pheconenant ly watch Movies (29%), Comedies (17.5%) and Crime Drama 
programs (12%). On the other hand, vtewers of the French language net- 
works are offered News programs (30%), Movies (13%) and Publie Affatrse 
(9%) programs. Compared to the Fall data, one finds an increase in 
Crime Drama type programs (Fall 8.5%, Spring 12%) for the English lan- 
guage networks and a decrease for Movtes (Spring 13%, Fall 20%) and 


Docunentartes (Spring 5%, Fall 10%) on French language networks. For 


more details see Table XXIII tn Appendix. 


PUBLIC AND PRIVATE NETWORKS (Spring 1976) 


Data collapsed in terms of publte Canadian and private Cana- 


dian networks revealed the following results: 
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TABLE 52 


Percentage of unit/minutes by main categortes by ownershtp 


Publie Canadian Private Canadian 
Movies (most of these 21% Movtes (most of these 29% 
classtfied as Drama) ) classified as Crime 
Drama) 
News progran 15% 
Crime Drama 19% 
Comedy 11% 
Comedy 19% 
Adventure 11% 


One finds in the Spring (1976) an almost identical concentra- 
tion of program categories as that already discussed for the Fall data. 
One exception to this ts the tncrease tn importance of Comedtes for 
private Canadian networks (Spring 19%, Fall 12%). For more details, 


see Table XXIV in Appendix. 


If one constders both sets of data presented in terms of the 
language and economic factors, it thus appears that differences between 
the genre's of television programming are much more related in this 


market to the language factor than to the economte one. 


CULTURE (Spring 1976) 


The tmportance of Canadian productions in Canadian network 
programning was then also analyzed for the Spring pertod. 
TABLE 68 


Percentage of Canadian production by network 


Networks RADIO-CANADA crv CBC 

eae of (exeluding News prog.) (Excl. News prog.) (excl. News prog.) 
Canada 78% (68%) 23% (23%) 32% (32%) 
Us. 13% (19%) 77% (77%) 64% (64%) 


Other 9% (13%) 0% 0% 4% (4%) 
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In the Spring, one finds on the one hand, an important increase 
in Canadian productions on the French language state-substdized network 
(Spring 78%, Fall 69%). On the other hand, CTV decreased in the Spring 
their overall percentage of Canadian content (Spring 23%, Fall 31%) 


while CBC remained more or less the same (Spring 32%, Fall 31%). 


The only true diversity tn non U.S. foretgn productions broad- 
east on Canadian networks may be found on Radio-Canada where 9% of the 


programs were European producttons. 


Exeluding News programs, one finds similar general patterns 
those just descrtbed. Only Radio-Canada, whtch still continues to 
predominantly offer Canadtan content, shows a decrease when News are 
excluded. Other networks not presenting this type of programming, no 


change ts recorded in their case. 


Now that we have discussed what televiston fare was offered in 
the Sudbury-Timmins-North Bay area, we shall examine what, in fact, 


viewers choose to watch. 
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PART B - AUDIENCE RATINGS INFORMATION 


The results in this sectton are presented in terms of whitch 
programming was most watched in the Sudbury-Rimmins-North Bay area, as 
determined by BBM audience rating reports. For details on how this tn- 
formatton was collected and the methodological definitions whitch were 
applied, one should consult the tntroduectory comments of this Chapter 
and remarks whtch were made in the beginning paragraphs of the Montreal 


market desertptton. 


In the Sudbury-Timmins-North Bay area one must add, ach fie that 
no audience rating report was made during the Fall 1975 season. This 
was due for the most part to the matl strike whtch occurred at the time. 
A comparison between the Winter and Spring reports was then made. Over- 
all only minor variations were discovered, these pertaining mostly in the 
rank-order of the programs. The reader will thus find 


our presentation of results to cover the following points: 


Spring season '76. 30 most popular programs for total population 
(Central and Full 30 most popular programs by categories for total 
Coverage) populatton 


Full Couette enes 10 most popular programs for adults 18 years and older 
10 most popular programs for women 
10 most popular programs for men 
10 most popular programs for adolescents 


10 most popular programs for children 
CENTRAL AREA (Spring 1976) 


In the Central Area the 30 most popular television programs 
watched in the Spring of 1976 by total populatton (2 years old and older) 


are presented tn Table 54 
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The thirty (30) most popular televiston programs watehed by total 
population (2 years old and older) tn the Sudbury area 4 
CENTRAL AREA 


Esttmated populatton 242,690 


Name of Country Category Audtence 

Program (Network) of Origin Rating 
1g Happy Days (MCTVS) Vers Comedy 97,076 
as Wintarto (MCTVS) CDN Other 80, 087 
3. Sto Million $ Man (CKSO) Was. Adventure 80,087 
4, Dean Martin (CKSO) U.S. Vartety 80,087 
5. ALL in Family (MCTVS) Us. Comedy 77,660 
6. Btonte Woman (CKSO) Were Adventure 72,807 
ras Miss Teen Canada (CKSO) CDN Other 65, 526 
8. Mash (MCTVS) Ueos Comedy 63,099 
9. Good Times (CKSO) U.S. Comedy 63,099 
10. Movie (Tu.) (CKSO) UNS: Movte 60,672 
ed Rhoda (MCTVS) Uso. Comedy 60,672 
ies Movte (Wed.) (CKSO) U.S. Movte | 60,671 
oS. Chteo and the Man (MCTVS) . U8. Comedy 58,245 
14, Caroll Burnett (MCTVS) U.S. Vartety 58,245 
16. Salty (CKSO) U.S. Adventure 58,245 
L6. That's Entertainment (MCTVS) ees Movie 58,245 
te. Sharks (CKSO) U.8. Documentary 55,818 
18. Littlest Hobo (CKSO) CDN Adventure 55, 818 
1s Front Page Challenge (MCTVS) CDN Game | 53, 391 
20. Rockford Files (CKSO) U.S. Crime Drama 53,391 
21. Maude (MCTVS) U.S. Comedy 05, 391 
22. Ma. y Tyler Moore (MCTVS) Une Comedy 53,391 
28. Wayne & Shuster (MCTVS) CDN Vartety 50,964 
24. Tommy Hunter (MCTVS) CDN Mustec 48, 538 
25. Bob Newhart (CKSO) U.S. Comedy 48,538 
26. Mary Hartman (CKSO) Uses Comedy 48, 538 
27. Tom Jones (MCTVS) U.S. Vartety 48, 538 
26. Sanford & Son (CKSO) U.S. Comedy 48,588 
ag. Movie (Th.) (CKSO) U.S. Movte 46,111 
30. Movie (Mon.) (CKSO) U.S. Movie 46,111 


* (Ae estimated by BBM in terms of Central Area audtences. (Spring 1976) 
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The first observation one can make about thts data ts that both 
MCTVS (N = 14) and CKSO (N = 16) share more or less equally the total 
number of entrtes on this list. Specifically one finds viewers preferring 
to watch the CTV network for tte Movies (N = 4), Comedies (N = 4), 
Adventure programs (N = 4) and also Vartety (N = 1), Documentary (N = 1) 
Crime Drama (N = 1) and "Other" type (N = 1 ) of programs. For their 
part CBC viewers choose thts network for tts Comedies (N = 7), Variety 
programs (N = 3) and also Movte (N = 1), Game (N = 1), Muste (N = 1) and 
"Other" (N = 1) types of programs. For the most part (24 out of 30), 
these programs are all Amertcan productions. Finally, one notes the 
absence on this list of programs originating from the French language 


Radio-Canada network. 


To better evaluate the overall importance of categories of pro- 
grams we collapsed the information in these terms. Table °5 presents 
this tnformatton in terms of untt programs and untt minutes. As one 
could guess Movtes (35%) and Comedies (21%) predominate as the most po- 
pular category of programs viewers in thts area choose to watch. Variety 
(14%), Adventure (10%) and "Other" (8%) programs were the following most 
popular form of entertainment. Crime Drama (3%), Muste (38%), Documenta- 
ry (3%) and cae Shows (3%). Except for Crime Drama type programs who 
are only moderately represented on thts list, tt appears that the catego- 
rtes of program most offered to vtewers (i.e. Movies and Comedies) are 
also those most preferred. Thts has not always been the case tn other 


market studtes we have discussed. 


FULL COVERAGE (Spring 1976) 


If one considers audtence ratings in terms of Full Coverage Area 
one finds the 30 most popular prograns tn the Spring are for the most part 


similar to those expressed for the Central Area. Only slight variations 


LIC 


TABLE 55 


The thirty (30) most popular television programs/ per category 
watehed by total population (2 years old and older) in the 


Sudbury area * 
CENTRAL AREA 


Esttmated population: 242,690 


Program Units per Program Untts per 
Category Program Category Program 
Comedy 57% Movie 35% 
Movte 17% Comedy 21% 
Adventure 13. 5% Vartety 14% 
Vartety 13. 5% Adventure 10% 
Other 7% Other 8% 
Doewnentary 3% Documentary 3% 
Game 5% Game 3% 
Crime Drama 3% Crime Drama 3% 
Muste 3% Music 3% 


* (As estimated by BBM in terms of Central Area audtences. (Spring 1976) 
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appear in terms of the rank order of the entries. Towards the lower 
end of the list one may observe however 4 new addittons (1 Vartety on 
MCTVS; 1 Crime Drama on MCTVS; 1 Muste program on MCTVS; and 1 Movie also 


on MCTVS). 


Although these are not major additions to the ltst, the fact 
that all were presented on MCTIVS increases in the Full Coverage Area 
the overall number of entrtes which were chosen from this network (t.e. 


17 out of 30). (See Table 56) 


Representatton of categories of programs for the Full Coverage 
Area ts just as diverstfted as the one found for the Central Area. As 
one can observe, the same 9 distinct categortes appear. The variances 
one can observe are tn terms of Movies (Central Area 35%, Full Coverage 
Area 38%) and Crime Drama (Full Coverage Area 6%; Central Area 3%).which 
tnereased and Comedies (Full Coverage Area 14, Central Area 21%) whtch 


decreased in popularity. For more details, see Table 457 


SEX 


To complete our analysis of the Sudbury-Timmins-North Bay market, 
we analyzed our data in terms of the programning preferred by sex and by 


age groups. 


In terms of sex we computed from BBM reports the 10 most popular 
televtston programs for men and women in the Spring of 76 for Full Cove- 
rage Area. As one finds in Table 58 this revealed that to some 
extent, men and women show similar preferences in thetr choice of pro- 
grams. 6 out of the 10 most popular programs are the same for both groups 
although they might vary somewhat tn rank order. Both groups predominantly 
choose Comedies on thetr lists. In terms of Canadian content both groups 


choose 7 U.S. productions and 3 Canadian productions. Considering audience 
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TABLE 56 
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The thirty (30) most popular televiston programs watched by total 


population (2 years old and older) in the Sudbury area “i 


FULL COVERAGE AREA 


Estimated population 615,970 


Name of 
Program (Network) 


Happy Days (CKNC) 
Wintarto (CKNC) 

Six Millton $ Man (CKSO) 
All in the Family (CKWNC) 
Bionte Woman (CKSO) 

Dean Martin (3) (CKSO) 
Chico & the Man (CKNC) 
Good Times (CKSO) 

Mash (CKNC) 

Miss Teen Canada (CKSO) 
Movie (CKSO) 

Tom Jones (CKNC) 

Sharks (CKSO) 

Tommy Hunter (2-30 (CKNC) 
Carol Burnett (CKWNC) 
Salty (2) (CKSO) 

Movie (CKSO) 

Rhoda (CKNC) 

Roekford Files (CKSO) 
Littlest Hobo (CKSO) 
Front Page. Challenge (CKNC) 
Mary Tyler Moore (CKNC) 
Hee Haw (CKNC) 

Wayne & Schuster (CKNC) 
Movte (CKSO) 

Movte (CKNC) 

Lawrence Welk Show (CKNC) 
Movte 1-2-8 (CKSO) 
Starsky & Hutch (3) (CKNC) 
Maude (CKNC) 


Country 


of Origin 


CDN 


CDN 
U.S). 
U.S. 
CDN 
U.S 
U.S 
U.S. 
Ove 
U.S 
U.S. 


Category 


Comedy 
Other 
Adventure 
Comedy 
Adventure 
Vartety 
Comedy 


_ Comedy 


Comedy 
Other 
Movte 
Vartety 
Documentary 
Music 
Vartety 
Adventure 
Movte 
Comedy 
Crime Drama 
Adventure 
Game 

Comedy 
Vartety 
Vartety 
Movie 

Movie 

Music 
Movie 

Crime Drama 


Comedy 


Audtence 
Rating 


172, 500 
164,500 
163,700 
157, 400 
145, 800 
143, 800 
126,100 
120,000 
119,900 
122,700 
121,000 
119,400 
116,900 
114,300 
113,100 
112,000 
111, 400 
111,100 
110, 400 
109,000 
107,300 
104, 400 
102,600 
99, 500 
97,700 
95,100 
94,000 
93,600 
92,100 
90,900 


* (As estimated by BBM in terms of Full Coverage Area audtences, Spring 1976) 
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TABLE 97 


The thirty (30) most popular television programs/per category 
watched by total population (2 years old and older) in the 


Sudbury area * 
FULL COVERAGE AREA 
Esttmated populatton: 615,970 


Program Untts per Program Units 
Category Program Category Minute 
Comedy 27% Movte 38% 
Movte 20% Variety 16% 
Vartety 17% Comedy 14% 
Adventure . 13% Adventure 10% 
Crime Drama 7h | Other 7% 
Other 7% Crime Drama 6% 
Documentary 3% Documentary 3% 
Music 3% Muste 3% 
Game Suede 3 Game 3% 


* (As estimated by BBM in terms of Full Coverage audiences (Spring 1976) 


The ten (10) most popular television prograns watched by adults 


TABLE 958 


(women 18 years old and older) in the Sudbury area. * 


FULL COVERAGE AREA 


Eettmated populatton: 615,970 


Name: of 
Program (Network) 


Vintarto (MCTVS) 

ALL tn the Famtly (MCTVS) 
Miss Teen Canada (CKSO) 
Happy Days (MCTVS) 

Tom Jones (MCTVS) 

MOVIE (CKSO) (Wed.) 

Chico and the Man (MCTVS) 
Rhoda (MCI'VS) 

Tomny Uunker (MCTVS) 
Btonte Women (CKSO) . 


The ten (10) most popular televiston programs watched by adults 


Country 


of Origin 


CDN 


CDN 


Category 


Other 
Comedy 
Other 
Comedy 


Variety 


Movte 
Comedy 
Comedy 
Muste 


Adventure 


(men 18 years and older) in the Sudbury area * 


Vaone of 
Progran (Network) 


Winlarto (MCTVS) 

Alt in the Family (MCTVS) 
Dean MirLin (CKSO) 

Chico & the Man (MCTVS) 
Movie (UkKU0) (Wed.) 

Tommy Hunter (MCTVS) 

Front Page Challenge (MCTVS) 
Mash (MCI'VS) 

HAPPY DAYS (MCTVS) 

Good Times (CKSO) 


Country 


of Ortgtin 


CDN 


Category 


Other 
Comedy 
Vartety 
Comedy 
Movte 
Muste 
Game 
Comedy 
Comedy 
Comedy 
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Audience 
Rating 


69,000 
58,900 
58, 600 
55,400 
48,000 
48,000 
46,000 
46,000 
45,100 
44,700 


Audtence 
Rating 


72,200 
60,500 
58,000 
52,600 
52,600 
48,700 
46,100 
43,400 
43,100 
41,600 


*(A3s eattmated by BBM tn terms of Full Coverage Area audiences (Spring 1976) 
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stze, both men and women appear for the most part to be quite similar. 


In terms of age ,our data was broken down into 3 groups. Adults, 
18 years old and older, teenagers, 12-17 year olds; and children, 2-11 
year olds. One must note that these lists of 10 most popular programs 
for all age groups inelude only those weekday programs which are broad- 


cast between 6 p.m. and 11 p.m. 


Overall one can identtfy only 2 programs that are generally pre- 
ferred by all three groups. These are a Comedy program ("Happy Days") 
and an Adventure program ("Btonte Woman"). The baste difference between 
adults on the one part and teenagers and children on the other, is the 
pre ference the latter group expresses for Adventure type programs. All 
three groups on the other hand show a clear btas for Comedtes although 
these might not be the same ones for each age group. One does find | 
though greater stmilarities between the teenager's lists and that of 
ehtldrens'. Both groups have tn common 6 preferred televiston programs. 
Finally, one notes that because of the preference adults expreea for programs 
such as "Miss Teen Canada", "Wintarto", Game and Muste programs they are 
the only one of the three groups to choose a more substantial nwnber 
(4 out of 10 programs) of Canadian productions as their favorites. For 


more detatls, see Table 59 
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TABLE 459 


The ten (10) most popular television programs watched by adults 


(18 years old and older) in the Sudbury area.* 


FULL COVERAGE AREA 


Estimated population: 615,970 


Name of 
Program (Network) 


Wintarto (MCTVS) 

All in the Family (MCTVS) 
Dean Marttn (CKSO) 

Movte (CKSO) (Wed.) 

Chteo and the Man (MCTVS) 
Happy Days (MCTVS) 

Tommy Hunter (MCTVS) 

Front Page Challenge (MCTVS) 
Miss Teen Canada (CKSO) 
Btonte Women (CKSO) 


Country 


of Ortgin 


CDN 
U.S. 
U.S. 
U.S. 
UsS: 
Dee. 
CDN 

CDN 

CDN 

Voge 


Category 


Other 
Comedy 
Vartety 
Movie 
Comedy 
Comedy 
Muste 
Game 
Other 


Adventure 
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Audtence 
Rattng 


141,200 
119, 400 
101,700 
100,600 
99,700 
98,500 
93,800 
89, 400 
89, 400 
81,300 


4 (Ns esttmated by BBM tn terms of Full Coverage Area audiences (Spring 1976) 
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TABLE 59 


(eont 'd) 


112 


The ten (10) most popular television programs watched by children 
(2 - 11 years old) in the Sudbury area * 


Name of 


Program (Network) 


Stx Millton § Man (CKSO) 
Littlest Hobo (CKSO) 
Salty (CKSO) 

Btonte women (CKSO) 
Happy Days (MCTVS) 

Tom Jones (MCTVS) 

Movte (Th.) (CKSO) 
Sanford & Son (CKSO) 
Good Times (CKSO) 

Mash (MCTVS) 


Country 


of Ortgin 


U.S. 
CDN 

U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
U.S. 


Category 


Adventure 
Adventure 
Adventure 
Adventure 
Comedy 
Vartety 
Movie 
Comedy 
Comedy 
Comedy 


The ten (10) most popular televiston programs watched by 


(12-17 years old) in the Sudbury area. 


Name of 
Program (Network) 


Happy Days (MCTVS) 

Sta Million (CKSO) 

Bionte Women (CKSO) 
Salty (CKSO) 

Good Times (CKSO) 


‘ALL tn the Famtly (MCTVS) 


Carrol Burnett (MCTVS) 
Movte (CKSO) (Th.) 

Mash (MCTVS) 

Chieo and the Man (MCTVS) 
Rich Little (CKSO) 


Country 


of Origin 


U.S. 
U.S. 
U.S. 
U.S. 
U.S. 
Use. 
U.S. 
UD. 
U.S. 
U.S. 
U.S. 


Category 


Comedy 
Adventure 
Adventure 
Adventure 
Comedy 
Comedy 
Vartety 
Movte 
Comedy 
Comedy 
Vartety 


Audtence 
Rating 


54,400 
37,500 
36,00 
35, 500 
35,100 
25,500 
28,600 
21, 800 
21,600 
21,100 


teenagers 


Audtence 
Rating 


88,900 
31,925 
29,200 
25,800 
24,900 
24,200 
19,500 
19,400 
19,100 
18,900 
18,900 


*(As estimated by BBM in terms of Full Coverage area audiences (Spring 1976) 
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SUMMARY OF RESULTS 


The summary of our findings tn Section I ts in two parts: 
1) an overview of the results in terms of network programming in the 
market areas we tnvestigated (i.e. Montreal, Ottawa, Toronto and Sudbury- 
Timmins-North Bay. 
2) a summary of our findings tn terms of what programning viewers pre- 


ferred in each of the four markets. 


PART I: -~ NETWORK PROGRAMMING 


The spectftcs of our data for each market having been presented 
above we now compare the 4 markets tn order to tsolate the general pat- 
terns which appear to follow from the analysis. As we did for each mar- 
ket we first discuss data pertaining to general program categories, 
followed by the language factor, the economic factor and finally the 


cultural factor. 


It appears that trrespective of whether tt was the Fall or 
Spring time pertod, News programs, Crime Drama, Movies and Comedy were 


the main program categories tn our four markets. 


News programs: (Fall 1975) 


We find that tn the Montreal, Ottawa and Toronto areas the 
average percentage of "prime time" atr time devoted to thts categorie is 
22% (untt/minute). The only exception is found in the Sudbury-Timmins- 
North Bay area where News Programs represent only 10% of total atr time 
and this ts bastcally on the Radto-Canada network. (see Tables I'- VII - 


XIIT -xrx tn the Appendix). 
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Movies: (Fall 1975) 


Overall moptes are (15%) the second most tmportant program 
categories in all four areas. There are, however, as in the preptous 
case vartances tn terms of markets. For example, the htghest level for 
movies ts in the Sudbury-Timmins -North Bay area (27%) and the lowest 
in the Montreal area (12%) (see Tables I - VII- XIII- XIX tn the Appen- 


dix.) 
Crime Drama: (Fall 1975) 


Crime Drama programs, which rank closely behind the first two 
tn terms of overall importance, are frequent in at least 3 of the four 
markets (t.e. Montreal, Ottawa and Toronto). On the average, the four 
areas devote 13.4% of thetr total programning time to thts genre. The 
highest level is found in Toronto (16%) and the lowest tn the Sudbury- 
Timmine-North Bay area (5.6%) (see Tables I - VII - XIII -XIX in the 


Appendic. ) 
Comedy: (Fall 1975) 


Comedy programs which are the fourth most tmportant category 
represent overall 11% of "prime time" tn the four markets. The greatest 
amount of Comedy ts in the Sudbury-Timmins-North Bay area (13%] and the 
Lowest in the Montreal area (9.5%). (see Tablee Z- VII - XIII - XIX in 


the Appendix. ) 


Sinee at first glance, programming tn at least 3 of the ¢ mar- 
kets ts fatrly homogeneous, tt ts necessary to look at the data in terms 
of language of broadeast and economte and cultural factors as well, 


tn order to get at the tndtvtdual features of each area. 


To simplify the presentation ,data pertatning to only main 


program categortes (t.e. those program categories represent tn untt/mi- 
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nutes at least 10% of the total programming) ts treated. 


Language: (Fall 1975) 


In terms of language of broadcast the following categortes pre- 


dominate tn our 4 markets: 


TABLE 60 


Percentage of unit/minutes by language of broadeast 


MARKETS: MONTREAL TORONLO OTTAWA SUDBURY-TIMMINS- 
NORTH BAY 


Language of 


broadcast 

News —§ 25% News 29% Movies 22% News 29% 
French Movies 21% Movies 22% News 19.5%  Movtes 30% 
Talk S. 10.5% Docum, 12% Pub.A.15.5% Docum. 10% 

Pub. Aff. 11.5% Talk S. 10% 
News 20% Cr. Dr. 20% News 23%  Movtes 30.5% 
English Cr.Dr. 16% News 17% Cr.Dr. 17% Comedy 16% 

Comedy 14.5% Comedy 12% Comedy 16% 

Musite 10.5% Movies 11% Movies 10% 

News 25% News 24% News 20% 

eee, Cr. Dr. 22% Cr. Dr. 15% Comedy 15% 


Movies 11.5% Sports 14% Movtes 14% 
Movtes 12% Cr.Dr. 10% 
Drama 10% 


Vartety 10% 


This table reveals major differences between French and 
English language networks. We find, for example, a heavy emphasis on 
tinformation-type programs (News, Public Affatrs, Documentaries) and 


Movtes on the French language networks in all 4 markets. On the other 
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hand, English language networks, although offering a certatn amount of 
News program and Movies but to a lesser extent, matnly rely on a 


substantial amount of Crime Drama and Comedy. 


The American networks appear to have a great deal more tn 
common with the English language networks than with the French language 
ones tn that Crime Drama programs represent an important part of their 
televtsion fare. Thus tn all 4 mecnkete, we can tdenttfy by language 


important programming differences. 


Economic factors: (Fall 1975) . 


TABLE 61 


Percentage of unit/minutes by ownersht 


_ MARKETS AREA: MONTREAL TORONTO OTTAWA SUDBURY -TIMMINS 
_ NORTH BAY 
Type of 
ownershtp 
PUBLIC CANADIAN: News 25% News 24, 5% Pub.Af. 20% Movies 25% 
Comedy 11.5% Comedy 11.5% News 19.5% News 14. 5% 
Movies 9.5% Movtes 11% Comedy 11% Comedy 13% 


Pub.Af. 10% Movtes 10% 


PRIVATE CANADIAN: Cr. Dr. 20% Cr. Dr. 26% News 23%  Movtes 
News 20% News 16% Creprs 21% Cr. Dr. 
Movtes 15% Moptes 14% Movtes 18% Comedy 


Talk S. 10.5% Comedy 10% Comedy 10% Adventure 


PRIVATE AMERICAN: News 25% News 24% News 20% 
Cr.Dr. 22% Cr.Dr. 15% Comedy 16% 

Movtes 11.5% Sports 14% Movies 14% 

Movies 12% Cr.Dr. 10% 

Drama 10% 

Vartety 10% 


51% 


17% 


12% 


10% 
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As we see tn Table 61 , public and private Canadian and prt- 
vate American networks appear in 3 of the 4 markete to be more or less 
eonststent on the basts of program type, with only mtnor discrepancies. 
This is not surprising given that the same netiorks are involved in 
each case. Wtthin each market, however, the type of programming dtf- 
fers substantially depending upon whether the network ts public (Cana- 
dian) or private (Canadian). In effect, tnformatton type prograns, 
(News and Publie Affatrs], Comedtes and Movies are the matn staple of 

publte Canadtan networks. Private Canadian networks, on the other 
hand, besides presenting a certain amount of News programe, Movtes and 
Comedies, tn most markets insert a substanttal amount of Crime Drama in 
thetr "prime time" programning. This ts a consistent trend in all 4 


of our markets. 


Private American networks offer programming stmtlar to that 


offered by the private Canadian networks. 


Culture: (Fall 1975) 


Finally, tn terms of culture, Table 62 offers the following in- 


formation. 


(see Table next page) 


TABIE 62 


Percentage of Canadtan productions by network 
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Networks ‘Type of Content 
MONTREAL CDN Soros 
Radto-Canada (Publtc,French) 70% 23% 
CBC (Public, English) 65% 24% 
TVA (Private, French] 59% 31% 
CIV (Private, English) 40% 59% 
TORONTO: 
Radto-Canada (Public, French) 67.5% 25% 
CBC (Publte, Engltsh) 66% 28% 
CTV (Private, Engltsh) 57% 60% 
IND. (Private, English) 38% 62% 
GLOBAL (Private, English) 39. 5% 60. 5% 
OTTAWA 
| Radio-Canada (Public, French) 75% 17. 5% 
CBC (Public, English) 67% 28% 
CTV (Private, Engltsh) 40. 5% 54% 
TVA: (Private, French) 61% 37% 
GLOBAL (Private, Engltsh) 41% 57% 
SUDBURY-TIMMINS-NORTH BAY 
Radio-Canada (Publie,French) 69% 23% 
CBC (Publte, Engltsh) 31% 65% 
CTV (Private, Engltsh) 31% 69% 


OTHER 


7% 
11% 
10% 

1% 


7. 5% 
6% 
3% 
0% 
0% 


7. 5% 
5% 
5.5% 
2% 
OG. 


8% 
4% 
0% 
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Bearing in mind that News programs (all of which are 
dian) are tneluded in these statistics and that American networks, al- 
though quite tmportant in the Toronto area are excluded, we find the 
overall percentage of Canadian productions to be 58.5% tn the Montreal 
area, 57% in the Ottawa region, 50% in the Toronto area and 43.6% in 
the Sudbury--Timmtns-North Bay area. The Re tDOre with htghest percentage 
of Canadian content in all 4 markets is the French language publte net- 
work, Radio-Canada. The second most "Canadian" network ts the English 
language CBC which presents predominantly Canadian producttons in all 


but the Sudbury-Timmins-North Bay market. 


Except for the French language TVA networks, all other 
private networks present predominantly American content to thetr vtewers. 
CTV and GLOBAL are the prinetpal examples of thts practice. In all mar- 
kets where they have televtston programming, the percentage of Canadian 


productton never exceeds 41%. 


In terms of productions imported from countries other then 
the U.S., there ts only one market where thts diversity ts of any stgnt- 
fteance. The Montreal area has 7% of tts productions from foretgn 


sources (excluding U.S.). 


Basteally tt appears that a vtewer who lives in an area 
where there ts at least one public and one private French language net- 
work (t.e. Montreal and Ottawa) has a greater choice of not only types 
of programs category, Canadian productions, but also a vartety of non U.S. 


foretgn productions. 


In the Spring the same 4 categories of network programming 
(News programs, Crime Drama, Movies and Comedy) still predominate. There 
ts, however, a change tn the order of importance compared to the Fall 


data. 


Cana- 
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News programs: (Spring 1976) 


We find an average of 22% (unit/minutes] of total "prime time" 
asstgned to News tn the Montreal, Ottawa and Toronto areas. As tn the 
Fall data the one exception to thts pattern ts the Sudbury-Timmins-North 
Bay area, where only 1 (Radio-Canadal of the 3 networks broadcast any 
substantial amount of News programs during thts time pertod. (see Tables 


‘Iv X --XVI - XXII tn the Appendial. 


Crime Drama: (Spring 1976) 


Crime Drama whitch ranked third in the Fall moves up to second in 
terms of overall tmportance in Spring programming tn the 4 markets. On 
| the average, 15% of all programning ts of thts genre. The highest le- 
vels are found tn the Montreal (16%) and Toronto (16%) areas and the 


lowest in Sudbury (10%). (see Tables IV - X - XVI - XXII tn the Appendix) 


Comedy: (Spring 1976) 


Comedy programs whtch represent overall 12% of "prime time" tn all 
4 markets, are htghest in the Sudbury-Timmins-North Bay area (14%) and 
Lowest tn the Toronto area (11%). See Tables IV - X - XVI - XXII in 


the Appendtx) 
Movtes: (Spring 1976) 


Movtes follow close behtnd tn fourth place wtth an overall average 
of 11% for all 4 markets. Thts ts a 4% drop from the Fall pertod. 
Between markets, there ts a major discrepancy, however, at least in 
terms of the Sudbury-Timmins-North Bay area, whitch presents Movies for 
24% of the total atr time. The other 3, Montreal, Ottawa and Toronto, 
present thts type of programming at a 9% level. (see Tables IV - X -XVI 


XXIT tn the Appendix. ) 


MARKIVS: 


Language 
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At the outset, the type of programming offered in the Spring tn 
al least 8 of the 4 marketa appears as homogeneous aa tt did in the 
Kall. We must analyze the data further to see tf thie ts a true re- 


flection of the context or if there are variables which might intervene. 


If in programming only Sudbury-Timmins-North Bay appears to differ 
from the other markets we realtze that Language, economte and culture- 
related factors may be the ones that differentiate the other markets. 
This should not come as a surprise to anyone who has already read the 
The differences between markets are sum- 


desertpttons for each market. 


marized below in Table 63, 


As in the Fall, tn order to simpltfy the presentation, the data 


pertatns only to matn progran categortes. 


Language: (Spring 1976) 


In terms of language of broadeast the following categortes predo- 


mitnate tn the 4 markets. 


broadcast 


FRENCH 


ENGLISIL 


AMERICAN 


TABLE 68 
Percentage of untt/minutes by language 
MONTREAL TORONTO OTTAWA SUDBURY-TIMMIN 
— —$__—— -___ NORTH BAY 
of 
News 25% News 50% News 20% News 
Movtes LSS Movtes 19% Movtes 18.5% Movtes 
Talk Sh. 10% Pub. Aff. 14% Pubs Af. 15% 
TALK Sal Oe 

Comedy 20% Crime Dr. 20% News 22% Movtes 
News 20% News 17% Crime Dr. 19% Comedy Ife 6 EY 
Crime Dr. 18.6% Comedy 13% Comedy 15% Cr. Dr. 
News 25% News 24% News 20% 
Crime Dr. 24.5% Cr.Drama 152 Cr. Dr. 19% 
Comedy 11% Sports 12% Comedy 16% 

Movtes 12% Movtes 10% 

Comedy 10% 
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This table clearly reveals important differences related to lan- 
guage of broadeagt. Depending upon whether prewers watch a French 
Language or an English language network probabilities are quite high 
that they wtll be exposed to different types of teleptston programming. 

A heavy emphasis on tnformation-type prograns (4.e. News and Publte Af- 
fairs) and Movies characterizes the French-language networks in 
markets. On the other hand the English language networks, who also show 

a fatr amount of News programs, although not as much aa the French lan- 
guage ones, are matnly characterized by Crime Drama and Comedy programs. 

In the 4 areas, we studied the English language networks devote the most | 
prime time to Crime Drama programs tn the Toronto area, and to Comedy 


in the Montreal area. 


American networks have profiles quite stmtlar to the English net- 


works (or vice versa) although they also present a fatr number of Movtes. 


te thus interesting to note how tmportant the Language of broad- 
cast can be tn terms of iat a viewer ts offered. This, however, depen- 
Hiccon the lingutstte compostttion of the market. For example, tt ts 
unrealtstie to suppose that eeneh language programntng can be an alter- 
native tin di market such as Toronto where only a relatively small number 
understand the language. On the other hand tn vtew of the Census data, 
we can say that vtewers tn the Ottawa area have programming alternatives, 


based on language. 


Another factor for constderatton ts the relative number of networks 
tn the vartous markets. Although we make a distinction between Cana- 
dian English language networks and American networks these can be const- 
dered as one espectally on the basts of programning stmilartttes. Ina 
market such as Ottawa then we are talking of 4 Engltsh language networks 
vs 2 French language ones. Unless the viewers have a strong linguistic 
and cultural bias, chances are they wtll be more ltkely to swttch te. 


Engltsh language networks programs. 


all 


MARKI'TS 
ownershtp 


PUBLIC 
CANADIAN 


PRIVA'L 
CANADIAN 


PRIVATE 


AMERICAN — 
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The implications of this will appear even more strongly when we 


look at what vtewers watch. 


Eeonomte factors: (Spring 1976) 
TABLE 64 


Pereentage of untt/minutes by ownership. 


MONTREAL TORONTO OTTAWA SUDBURY-TIMMINS 
NORTH BAY 
News 25% News 25% Publ.Af. 21.5% Movtes 21% 
Comedy 15. 5% Comedy 12% News 20% News 15% 
Pub.Af. 10% Pub. Aff. 12% Comedy 10.5% Comedy 11% 
j Movte 10% 

Cr. Dr. 20. 5% Cr. Dr. 25% News 22% Movtes 29% 
News 20% News 16% Cr. Dr. 20% Cr. Dr. 19% 
. Movtes 12. 5% Comedy 11% Movtes 11.5% Comedy 19% 
WaLR SY) LO% Comedy 11% Adven. 11% 
News 25% News 24% News 20% 
Cr. Dr. 24. 5% Cr. Dr. 15% Cr. Dr. 19% 
Comedy 11% Sports 12% Comedy 16% 

Movte s 11% Movies 10% 

Comedy 10% 


Overall the networks exhtbtt quite simtlar programing profiles 
in terms of the categortes they choose to assign to the four markets. 
Although there are some discrepanctes tf we look at the percentages within 
each category overall tn the 4 markets. The type of programs each net- 
work (public Canadian, private Canadian and American) present is more or 


less stmtlar across all markets. 


Publie Canadian networks as tn the Fall are interested in presenting 


mainly tnformatton (News and Publte Affairs) and Comedy to thetr vtewers. 


Private Canadian networks, on the other hand, choose, besides News prograns, 


Crime Drama tn even greater amounts than thetr southern counterparts. 
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Comedies and Movies are also, but to a legser extent, an important part 


of thetr programming. American networks present sunilar fare. 


Thus tf we exclude News prograns ptewerg have for the most part 
the choice of etther violent programming on the private Canadtan or 
American networks or Comedy on the publte. Whtceh do they choose? Or 
do they prefer other types of programs altogether?. These questions 


wtll be dealt with when we present the second part of thts summary. 


Culture: (Spring 1976] 


Finally tn terms of culture, Table 65 offers the followtng infor- 


matton. 
TABLE 65 
Percentage of Canadtan producttons by network 
NETWORKS TYPE OF CONTENT 
CDN Wand OTHER 
MONTREAL Radto-Canada (Public, French) 78% 12% 10% 
CBC (Publte, English) 63% 52% 5% 
TVA (Prtvate, French) 61% 29% 10% 
CTV (Private, English) 44% 55% 1% 
TORONTO Radto-Canada (Public, French Voewr 15% 12.5% 
CBC (Publte, Engltsh) 66.5% 28.0% of 
CIV (Private, Engltsh) 47.5% 50. 5% 2% 
IND. (Private, English) 39.5% 60.5% 0% 
GLOBAL (Private, Engltsh) 49% 50% 1% 
OTTAWA Radio-Canada (Publie, French) 84% 6% 10% 
CBC (Publte, English) 70% 28% 7h 
CIV (Private, Engltsh) 42% 51% 7% 
TVA (Private, French) 63% 30% 7% 
GLOBAL (Private, Engltsh) 50% 49% 1% 


SUDBURY-TIMMINS-NORTH BAY 


Radio-Canada (Publie, French) 7 8% 13% 9% 


CBC (Public, English) 52% 64% 4% 
OTYV (Prnarnato. Rnat7eh) O25 77% 0% 
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Noting that News programg are included, and that American net- 
works are excluded (although in the Toronto market their presence ts 
espectally important), we find the overall highest percentage of Cana- 
dian producttons in the Montreal and Ottawa areas (62%) and the lowest 
percentage in the Sudbury-Timmins-North Bay area (44%). The highest 
percentage of Canadtan content in all 4 of our markets ts once agatn 
on the French language network Radio-Canada. If we exclude the Sudbury- 
Timmins-North Bay area we find that English and French language public 
networks are the ones who present the greatest amount of Canadian pro- 
duction. The only private network whtch has a somewhat similar poltcy 
ts the French language TVA which broadeasts predominantly (over 60%) 
Canadian content in both the Ottawa and Montreal markets. The private 
linglish Language GLOBAL network, mostly because of tts News and Sports 
programs, hovers near the 50% mark. CIV presents predominantly American 
productions but the percentages vary depending upon the dtfferent markets. 
The Independant, private Engltsh language CHCH network presents a substan- 


tial amount of American productton. 


In terms of dtverstty tn productton tmports from countries other 
than the U.S., the two French language networks (R.C. and TVA) show tn 


2 of the markets the highest level of vartety. 


It thus appears from this study that a market that tneludes a 
styntfieant Freneh language group ts more ltkely also to have not only 
a higher percentage of Canadtan productions but also a greater diversity 


of productions tmported from a variety of countrtes. 
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PART II: - AUDIENCE PREFERENCES. 


An analysts of the predominant televiston program categories 
would be tneomplete unless we were to analyze also the vtewers progran- 
ming preferences; and then to see tf there ts a stgntficant correlation 
between the two. What are the stmtlarittes and dtfferences between 


these 2 stdes of programming (i.e. what ts offered and what ts watched?) 


Only the Spring data ts reported in this part of the dtscusston. 
The reason being the methodologteal problems BBM encountered tn the 
collectton of data for the Spectal Fall Reports. It would therefore be 
uncertain ground on whtch to base compartsons between markets. Thts 
ts espectally so because there ts a complete absence of: data for the 
Sudbury-Timmins-North Bay area for the Fall pertod. We will however 
maintain the distinettons between Full Coverage and Central Area au- 
ditences for the Spring data stnce some differences did appear in certain 
markets. Throughout our presentation we wtll attempt to systemattcally 
make comparisons between what was offered to vtewers and what was pre- 


ferred in the vartous markets. 
What_are the vtewers' preferences in the Montreal area? 


Central Area (Spring 1976) 


Bastng our judgment on the 30 most popular programs tn the 
Montreal Central area during the Spring we can say that although there 
were 6 networks operating tn thts market, only 2, the French language 
networks, have entries on the favourites list. The predominant network 
tn thts market ts the privately owned TVA network which has 20 of the 


30 most popular programs ltsted. 


Over 15 types of program, the largest vartety in any market, 


were preferred by Montrealers. Thts compares with the 9 distinet cate- 
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gories of program we tdentified when we computed the lists of matn 
program categories offered by all networks. In terms of percentage 
minutes, two program categortes (Moptes 21%, Talk Shows 19%] whtch 
are conststently and often presented are also highly preferred. News, 
Publie Affairs and Crime Drama are also chosen by vtewers, but in a less 


substantial amount than the networks offer. (see Table 11 et 12) 


Other programs such as Comedy, Medtcal Drama, Muste, Soap Operas, 
Adventure, Cartoons, Game Shows, Drama and "Other" whtch are less fre- 
quently presented by the networks involved (t.e. R.C. and TVA) are,on 
the other hand, great favourites of viewers. Therefore, although 
Montreal viewers prefer to watch some of the programs which are fre- 
quently presented, they also express strong preferences for a vartety of 
other types of programming. One has only to refer to the top 10 programs 
on the list to realtze that Soap Operas and Comedtes whtch only represent 
a small percentage of total "prime time" progranning represent on the 
other hand, the most popular form of entertatnment for the Montreal 


vtewer. 


Another observation we can make from this list ts that the great 
majority of favourite programs for viewers here are Canadtan producttons 
(24 out of 380). This correlates well wtth the fact that Montreal offers 
the highest percentage of Canadian productions. We should potnt out that 
Montreal ts the only market studied tn whtch the viewers express such a 
high preference for Canadian productions. Thts phenomenon ts dtscussed 


in more detatl tn Sectton 2. 


ull Coverage Area: (Spring 1976) 


In terms of Full Coverage area we find in general a pattern of 
choices stmilar to the one discussed for Central Area audtences, tn 


Montreal. The 30 most popular programs are once more broadcast entirely 


on French Language networks. The privately-owned TVA network still pre- 
dominates wtth 20 of the 30 entriea listed. One also finds in the 
Central Area that the greater majority (23 out of 30) of the 380 most 
popular programs are Canadian producttons, as was the case for Full Co- 
verage Area audiences. In terms of progran categortes, Talk Shows and 
Movies whitch represent an important share of the programning offered, 
are also once again the favourites. Thts heterogenetty of preference 

ts still present tn the Full Coverage Area where we find a total of 14 
categories of program on the list of the 30 most popular. As previously 
mentioned tf we compare thts with the 9 matn program categortes offered 
by all the networks we find once more that viewers are being selective 
in thetr chotce and expressing preferences for programs which do not 


always correspond to the major categories of prograns offered. (see Tables 
dong 14) 


Finally having analyzed our data tn terms of the sex vartable, we 
find men and women in the Montreal area expressing similar chotces for 
7 out of thetr 10 most popular programs. Women choose entirely (10 out 
of 10) Canadian productions whereas men prefer Canadtan programs tn 8 


out of 10 cases. (see Table 185) 


In terms of age we find only a slight stmilartty between adults' 
adolescents' and children's preferences (3 out of the 10). There ts 
greater consensus (8 out of 10) tf we constder only adolescent and 
chtldren's ltsts. In terms of Canadian content children select 7 out of 
10 Canadtan producttons, teenagers select 8 out of 10 Canadtan produc- 
tions and adults, 10 out of 10 Canadtan producttons. One interesting 
note ts that tf we take the 10 most popular programs, adolescents (7 out 
of 10) and children (8 out of 10) predominantly choose French language 
publie network whereas adults choose thetr programming (7 out of 10) 


from the French language private network. (see Table 16) 


In the Montreal market, contrary to other areas, Amertcan pro- 
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ductions cannot compete in popularity wtth the Canadtan or rather 
"Québecots" "Téléromans" (Soap Operas) and Comedy although the Amertcan 
shows have a certain appeal when translated and broadcast in the French 


language. 


Culturally relevant material must therefore be vtewed as a fac- 
tor in Montreal televiston programming, though such ts not the case tn 


other markets, below. 
What are the vtewers preferences in the Toronto area? 


Central Area (Spring 1976) 


Basing our judgment on the 30 most popular prograns in the Toron- 
to Central Area during the Spring we find that in thts market 6 of the 8 
matin networks all Engltsh language have some entrtes on this list. Sur- 
prtsingly tt ts an Amertcan network (WKBW) whtch has the most entrtes 
(11 out of 30). An tnteresting phenomenon tn the Toronto area ts, as 
we prevtously explained, the presence of programs broadcast simultaneously 
on a Canadtan and Amertcan network. Taktng thts tnto constderatton we 
see that tn terms of thetr 30 favourtte programs, Torontontans choose 
Canadtan networks for 11 of the shows they prefer, the American networks 
for 10 and a mtx of both Canadtan and American networks for 9. This im- 
plies that viewers are not only rejecting Canadian content, as we shall 


see later on, but that tn many tnstances they prefer Amertcan networks to 


Canadian, even though the program fare is similar. 

Although there are more networks (N = 8) in the Toronto market 
then there are tn the Montreal area (N= 6). The vartety of categortes 
offered tn Toronto numbers only 8. In terms of viewer preference there 
are only 10 categortes, compared to other markets such as Montreal wtth, 


for example, 16. 


In terms of program categories we find a certain discrepancy 
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between what ts preferred and what ts offered. In effect the most 
preferred programming tn terms of unit/minutes ts Vartety (19%), 

Sports (15%) and Drama (12%]. All three are categories that have a low 
frequency on network schedules. Other major program categortes such as 
Comedy (14%), Crime Drama (13%] and Movtes (12%) are more or less pre- 
ferred tn proportion to thetr frequency of appearance. We can say that 
the favourttes are Amertcan productions (only 5 out of the 80 programs 


are Canadian). (see Tables 26 & 27) 


Full Coverage Area: (Spring 1976) 


As we found tn the Montreal market, there are few differences in 
the Toronto area between Full Coverage audience preferences and those of 
Central Area audtences. An American network (WKBW) still tops the list 
and most of the programming (27 out of 30) ts Amertcan trrespective of 


presentation on Canadian or Amertcan networks. 


In all, we ftnd 10 main program categortes tn a similar dtstrtbu- 


tion of importance as for the Central Area. (see Tables 28 & 29) 


Toronto viewers, except for "Spectals" and Sports, prefer not 
only American content and programming but also are tinereastngly drawn 
to these programs on non-Canadtan networks. It ts dtfficult to assess 
the role of violence tn this list of the 30 most popular. We can say 
however, that Crime Drama programs, whitch are the most obvtous vehicles 
of violence are preferred in the same proportion as they are offered. 
Excluding News programs from the list, most networks tn the Toronto area 
gtve this type of programming the greatest % of "atr time". On the 
other hand, Toronto viewers also like Vartety, Drama and Sports programs 


whitch are not as prevalent. 


In terms of sex we find less commonality in choice between men 


and women tn the Toronto market than itn Montreal. In terms of thetr 10 
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the market by two networks CIV, with 28 entries, and CBC with 7 en- 
trtes. The absence of GLOBAL ts partly explained by the fact that many 
of CKGN's entrtes (ineluding Adan 12 and ODD couple) are in terms of the 
Central Area, and not for the Full Coverage Area tn BBM reports. Exelu- 
ding these popular programs, then, CJOH managed to place a higher num- 
ber of thetr popular News programs on the list, programs whtch had not 


quite reached the top 30 tn the Central Area. 


Thts not only affects the distribution in terms of networks but 
also in terms of Canadtan content. We now find 9 out of the 30 programs 


to be Canadtan producttons. 


In terms of different program categortes preferred we also find 
an tnerease (N = 9) over the Central Area data. Although Comedy still is 
the most popular (28%) tn terms of untt/mtnutes, tt ts less preferred 
than prevtously whitch permits the addition of new categortes such as News 
programs, Gane Shows and Muste. Other categortes maintain a posttton 


more or less stmilar to the one we reported for the Central Area. 


We thus see an tncrease tn number of categortes for the Full Co- 
verage Area and a relatively strong inerease tn the importance of News 


type programs at the expense of Comedy. (see Tables 43-44) 


In terms of sex groups, men and women in Ottawa share 4 programs 
on thetr ltst of 10 favourttes. Of the 10 prograns found on the women's 


list 2 are Canadian and 5 are Canadian on the men's list. (see Table 45) 


This "impressive" number of Canadtan producttons ts the highest 


found tn any of the markets other than Montreal. 


In terms of age groups, adults, teenagers and chtldren share 4 
of their favourite 10 programs. In the Ottawa area there appears to be 
a higher consensus between age groups however. Adults and teenagers 


share 6 favourite programs and teenagers and children also share 6. 
(see Table 46) 
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The greatest discrepancy between these groups lites is the presence of 
News type programs (N = 4) on the adults' lists. This explains in part 
why we also find that 5 out of the 10 most popular programe on the adults! 
list to be Canadtan productions. On the other hand, teenagers and 


children choose predominantly American productions (9 out of 10). 


In summary, then, Ottawa presents a dtfferent profile whether 
we look at tt tn terms of Central or Full Coverage Area. In the latter, 
the profile ts much more Canadtan. If we compare markets overall however, 
Ottawa would probably come closer to the Toronto programning profile 


than to the Montreal. 


What are the viewers' preferences tn the Sudbury-Timnins-North Bay area? 


Central Area: Spring 1976) 


Although we find 3 networks tn thts area tt ts bastcally a 2 net- 
work market (t.e. CTV and CBC). The French language network, Radto-Ca- 
nada, does not compete even though there ts a large population of French 
descent in the Timmins area. The other 2 networks are overwhelmingly 
popular. Interestingly enough tt ts tn this market, that the publicly 
owned CBC differs most tn terms of tts program categories from the CBC 
tn other areas. Here we find also that CBC has the greatest share of 
the market. 16 out of the 30 entries are presented on tts channel. One 
must note however that the absence of American networks ts an tmportant 
factor here whtch must also be taken tnto consideration. 

Even though this is a small market with only a couple of nei 
works offering only 5 matn program categories, surprisingly we find 9 different 
program categories appeartng on the list of the 30 most popular programs. 


Thts ts astcntshing tf we compare tt with the Toronto market which has 


almost three times the number of network. (see Tables 54 & 55) 


In many ways this fact tllustrates clearly our point that having 
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a great number of networks does not necessarily ensure etther a greater 
vartety of prograns on the one hand or on the other a greater vartety 
preferred by viewers. We find comparable stmilarittes between catego- 
rtes offered and categories most preferred such as Moptes, Comedies 

and Adventure programs, as well as a vartety of programs shown less fre- 
quently. These tnelude Variety "other" types of programs, Documentaries, 
Game Shows, Crime Drama and Music programs. We also note the total ab- 
sence of News programs and the relatively minor importance of Crime 
Drama which we have shoum is an tmportant matn category of at least one 


of the matn network. 


The one similarity between the Toronto and Ottawa areas ts the 
predominance of U.S. producttons (24 out of 30) on the ltst of 380. It 
ts interesting to note however that Canadian programs whitch are on the 
list, are not News or Sports as we had found in the other Engltsh markets 


but rather Muste, Vartety and Game Show. 
Full Coverage Area: (Spring 1976) 


Data pertatning to Full Coverage Area audtence appears to be 


almost a earbon copy of data from the Central Area audtenece tn Sudbury- 


Timmins-North Bay. (see Tables 56 & 57) 


9 dtstinet categortes, whitch are basically the same for both qrea 
audiences appear on the ltst of the 30 most popular. They rank tn gene- 
ral in the same order, and,once more, 24 out of 30 are U.S. producttons. 
The only slight change ts one tn whtch the privately owned CIV network 


gains a slight lead (17 out of the 30) on the publicly ° owned CBC. 


In terms of sex, men and women tn the Sudbury-Ttmmins-North Bay 
area share 6 of thetr favourtte prograns (mostly Comedy) from the ltst 
of the 10 most popular. For both groups we find 3 of the 10 chotces to 


be Canadian productions. (see Table 58) 
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In terms of age only 2 program preferences are shared by adults, 
teenagers and ehtldren. On the other hand, teenagers and children have 
6 favourite programs tn common. In terms of Canadtan productions the 
adults' lists show 4 out of 10, none appear on the teenagers' ltst, and 


only 1 Canadtan program appears on the children's list. (see Table 59) 


In summary then tt appears that tn this market the economic fac- 
tor (public vs prtvate) does not play as an important role as tt does in 
other markets. In terms of cultural content tt also appears that Sudbury- 
Timmins-North Bay is the only one of three English markets studied which 
had viewers that selected Canadian programs, other than Specials, News 
or Sports events. Finally tt ts also apparent that a dtverstty of progran 


preference ts not dependent on the overall number of networks available. 
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In summary then it appears that distinet language and cultural 
factors contribute to the different profiles of television. There 
exists for example tn the Montreal market, the true posstbtltty of 
reaching a major segment of the population wtth highly popular and cul- 
turally relevant matertal which can be produced at a relatively low cost. 
The French language private TVA network, one of the most profitable net- 
works in Canada, tllustrates thts potnt tn tts production of a certain 
number of low cost Soap Opera and Comedy type programs where cultural 
themes can best be explotted. The state subsidized French language Radtio- 


Canada network has also retatned, tn part, this approach. 


On the other hand, Engltsh language networks tn most markets 
having chosen to present more Crime Drama actton/Adventure prograns 
have then been forced to import matnly U.S. producttons gtven the rela- 
tively htgh cost of such endeavours. The result is a greater proportton 
of violence type of programming on the Engltsh language networks. And 
yet, although such televiston fare ts certatnly popular tn some markets, 
tn others tt ts often proferred in much greater quantity than the viewer 


demands. 


There ts another major dtstinetton between culturally dtfferent 
markets. French language networks tmport a greater dtverstty of programs 
from countrtes other than the U.S. Engltsh language networks, in contrast, 
who aequtre fewer non U.S. foretgn productions also appear to lack vartety 


tn overall tmported program categories. 
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SECTION II 


Content Analysts of French Language Sertals 


This section ts a content analysts of individual shows or ept - 

sodes of French language televiston entertatnment series. Spectfically, 

we analyse a number of Québec "Téléromans" (Soap Operas) whtch represent 

the most popular category of televiston programming for Montreal viewers. 

Our analysis remains, because of time constraints, impressionistic and 

does not pretend to be exhaustive or in depth. The presentation of our 

results ts therefore more qualitative than quantitative. In this general over- 
vtew, the reader will perceive however the main soctal themes conveyed tn 


these types of programs. 


Without any doubt the "Téléroman" ts a unique Quebecots pheno- 
menon of early eventng televtston programming. These shows have not only 
been present tn Quebec stnee the early beginnings of televiston, but they 


have always attracted a considerable number of viewers. 


There have been several minor studtes on the content of the 
"Téléroman" in the past few years but there ts only one major detailed 
tnvesttgatton of the major themes of these sertes. Line Ross , > tn her 
research on the "Téléroman" from 1960 to 1971 made a number of pertinent 
observations about the realittes and values transmitted tn these types of 
programs. Although the sample of programs she studted was not the 1975- 
1976 version of "Teléromans' studied here, there are still a number of 
themes which still apply. As an tntroductory note to thts chapter, we 
wtll therefore briefly discuss some of her observattons. 


1 Line Ross. "Les représentations du_soctal dans les Téléromans 


Québecots". En communtcation et informatton, numéro 3, 
autonme 1976. p. 215-231. 


Line Ross & Héléne Tardtf. "Les Valeurs dans le Téléroman Québecots" 
Laboratotre de recherches soctologiques. Untiverstté Laval, 
Québec. Janvter 1975. 
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Whether tt.ts tntentvonal or not, on the one hand, the authors 
of the "Teléroman" seen to deptet realtty and everyday occurrences in a 
relatively conservative fashion that retnforces the dominant tdeology. 
On the other hand, tt would be improper to say that the reality deptcted 
tn these sertes ts altogether dtfferent from that whtch the average 


viewer encounters. 


Even though the "“Téléroman" has its share of catastrophes, mira- 


ele-type solutions and improbable cotnetdences, tt sttll depicts a cer- 
tain realtty. It ts a somewhat distorted reflectton of soetety yet tt 
presents experiences whtch people share. All of us to a certatn extent 
expertence trite everyday occurrences, function at a slower pace, share 
our palltative conversattons and center on our primary relations. Thts 
ts our reality much more than the fast-actton televtston programs where 
adventure, herotsm, vtolence and exotic settings predominate. The fact 
that the "Téleroman" is that much closer to our realtty, mtght explatn, 
tn part, tts tremendous success and tnfluence tn Québec soetety. Although 
we cannot interpret the funecttons and effects of such content per se, 
those tngreditents which are the matnstay of these series: that ts our 
viston of soctal relationships, the privileges granted to traditton and 
conservatism and the tnterpretatton of collective problems, encourage a 
high degree of fidelity on the part of viewers, especially when those 


elements are presented through a medium of pseudo-realistte intrigues. 


METHODOLOGY: 


Our sample consists of 7 "Téleromans" which ranked within the 
10 most popular telepiston programs of Spring 1976 tn the Montréal area. 
These were all broadcast on the 2 prtnetpal French language networks 
Radto-Canada and TVA. They were all produced in Montréal and therefore 


substantially reflect local characteristics. These sertes reach between 
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* 1,423,800 & 698,800 viewerg weekly, Their audience encompasges a wide 
upectrum of soctety and comprtaes men, women and children of all ages. 
Contrany to the inglish language network Soap Operas which appear tn 


the afternoon, all the Quebee "Téléromans" are shown in the eventing. 


Those "Teleromans" whtch we analyzed are: 


Rue des Ptgnons 
Les Berger 

La P'ttte Semaine 
Y'a pas de Probléme 
Symphorten 

Avec le Temps 


Quelle Famtlle 


Our sample conststs of one 30 minute eptsode from each sertes. 
All but two of these were shown during the same week (Oct. 4th to Oct. 10th) 
in the Fall of 1976. Both the episode chosen from the "Quelle Famille" 
sertes, because tt had been discontinued,and the one chosen from the 
"Avec le Temps" sertes, because tt was the only one avatlable, were taken 


from the Spring season of 1976. 


Before proceeding to the results we will present at this point 
our operational definition for thts partteular category of program. For 
the "purist" the correct definitton of a "Téleroman" would be the one 


Tine Ross used tn her study, that ts: 


"The Téléroman ts a program presenting ficttous characters 
and composed of a sertes of eptsodes tn conttnutty one with 
the other and. broadcast at ftxed intervals, usually weekly. 
Thts type of program narrates one or more stortes tin a 
realtstie style". 


If we apply thts definttion to the letter, five of the seven 
prograns chosen would fall tnto Comedies or Drama instead, for they 
inelude all of the charactertsttcs stated above sme for the element of 


* BBM 1976 Spring report (Full Coverage Area) 
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continuity. But hecause thts element vs a somewhat marginal aspect of 
the genre and because tn the mind of the industry and the public the 
label "Téléroman" ts always applied to these sertes, we wtll therefore 


keep this tdenttficatton. 


Our analysts has two parts: the first (AJ will desertbe each 
Téléroman episode in terms of the following major program elements: 

1. physteal setttng 

2. matn characters 

3. relattonshtp between characters 

4. types of conflicts that artse and mode of resolutton and 

5. global messages or matn themes. 
The second part (B) will present tn summary form an overall vtew of the 


particular "world" generally depicted in the "Téléromans". 


One _must note that _we are dealing with a very limited sanple 
and_that_tn an _eptsode all the characters and events which might usually 
be present tn the total sertes may not be accounted for. 


For each episode analyzed we will first present a brief descrtp- 
tion of the overall story-litne of the sertes based on the outline whtch 
ts written by promottonal people at the network. This will be followed 
by a short summary of the eptsode studted and presentation of those 


different program elements which were descrtbed above. 


: Estimated audtence stze for each eptsode ts based on BBM Full Coverage 
Area Spring 1976. 
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PART A - DESCRIPTION OF INDIVIDUAL "TELE ROMANS" 


EPISODES 


RUE DES PIGNONS: 


(Radto-Canada) - broadeast at 9 p.m. on Tuesday, 
30 minutes tn Length. 


Audtence stze: 1,158,800. 


DESCRIPTION OF SERIES: 


"Ms has often been satd of Place Pigalle, "Rue des Pignons" 
ts a street, a place, a neighborhood. At the outset it 

was mostly an underprivileged netghborhood. It was a part 
of the etty from whtch one wanted to escape. In fact, two 
of the prinetpal "herotnes", the Jarry girls, have succeeded 
tn doing this: one, Dentse, by marrying a doctor and the 
other, Jeannine, by marrying a milltonatre for whom she has 
no love. Throughout the years, "Rue des Ptgnons" has more 
or less changed dtrectton. Condtttons have greatly tmproved 
tin thts netghborhood and this is reflected in the characters' 
ways of living and thinking. ALL the same, the characters 
tn "Rue des Ptgnons" continue to reflect in thetr day to day 


life the behavior of modest ettizens of a Metropolttan city 
like Montreal." 


1238 


The eptsode which we anglyze was broadegst Tuesday, October 5th 


LOT: 


SUMMARY OF EPISODE: In thts eptsode: 


Hélene must vistt a notary who has contacted her about her 
father-tn-law's will. Micheline and Joachim are at thetr farm and are 
having Philippe and his new brtde over for supper. Henrt ts suffering 
from chronic arthritts and has been advised by hts doctor that there is 


little that can be done for hts conditton. 


SETTING: 

The actton takes place for the most part in the "Rue des Pignons" 
netghborhood and ona farm not too distant from Montreal. In terms of 
spectfite scenes, 4 out of the 8, take place at peoples' places of work 
(t.e. on the farm, tn the doctor's office and in the corner store). The 


others are etther in the ltving room or outside tn the country. 


CHARACTERS: 

A total of 10 characters, 7 men and 3 women, appeared tn this 
eptsode. All are adults except for 1, an adolescent. 5 of the charac- 
ters are married, 2 are widowed, 1 ts stngle and 3 could not be cate- 
gortzed. Although no children appear tn this eptsode we know that at 
least 4 of the characters have children and one couple ts expecting 
thetr first. 


The occupational status ts the followtng: 


Male Female 
3 doctors 2 homemakers 
1 farmer 1 secretary 


1 proprietor of a corner 
store 


1 detecttve 
1 student 
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Three (doctor, farmer and store proprietor] of the 1@ characters 
were depicted in their working envtronments. In terms of soctal class, 


© of our characters could be conatdered upper class, one white collar, 


three blue collar and one student. 


As for thetr health, some of the characters in "Rue des Ptgnons" 
have had problems in the past. In thts spectfie eptsode, we find only 
Henri, the rettred doctor, suffering from arthritis. During other ept- 
sodes however we encounter a certain number of physical and psychologt- 


cal ailments such as depresston, alcooltsm, ete. 


INTERPERSONAL RELATIONSHIPS: 

In thts eptsode all of the tnteracttons between characters were 
concerned and friendly. Each tnteractton expressed etther happtness 
about an event or showed support for those who were about to go through 
bad times. Confidences and advice were the matn themes of these tnter- 


acttons. 


In thts episode not a stngle conflictual encounter could be 
tdenttfied. 


Global Message: Family and frtendship appear as the ultimate themes of 
thts eptsode. One finds on the one hand, the happtness and joy of some 
couples who have either just got marrted or are about to have a chtld 
and on the other hand, the stekness and loneltness of some of the charac- 
ters. The latter can nonetheless rely on the asststance of some friends 
or family. Pattenee and love serve to alleviate this suffering and des- 


tiny though the cause of these problems may also be seen as a cure. 


Although, there were no conflictual encounters in thts eptsode, 
there have heen excepttonal condtttons where "ceritmes" have been comnttted 
tn the past. These mtsdemeanours perpetrated for the most part by stran- 


gers, have not been focal potntsof the sertes but rather a vehicule for 
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allowing us to contemplate once more the compassion that friends and 
family can express for the victim, The principal intrigues thus remain 


centered on the personal interrelationships of fantly and friends. 
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‘LES BERGER (TVA) ~ kroadcast at 7:80 p.m. 
on Tuesday, 30. minutes tn length, 


Audience stze. 1,423,800 


DESCRIPTION OF SERIES: 


"The sentimental, professtonal and soctal adventures of a 
middle-class famtly caught up tn today's problems. These 
adventures are sometimes light-hearted but more often 
dramatic. The action evolves mostly around the middle- 
class Berger family whose daughter marrted the son of the 
upper-class Beaulteu. " 


SUMMARY OF EPISODE: 

After a long stay abroad, Mr. Beaulteu, the tndustrialtst decides 
to come back to his wife and married children. He ts now a new man, who 
wants to enjoy ltfe and forget hts former rat-race working habtts. 
Everybody ts quite happy to see him. Hts son ts, however, quite dtsap- 
potnted to see him abandon hts business. Beaulteu also learns in this 
eptsode that his step-daughter who is expecting a chtld ts very unhappy. 


She informs him that her present husband ts not the child's father. 


SETTING: 

In this episode, the general setting ts once more Montreal, 
although there are few phystcal stgns of the ctty. All 5 scenes occur 
in the ltving room, etther in the respective families or at friends' 


homes. These are for the most part modern and confortable settings. 


CHARACTERS: 

Compared to other "Téléromans" we find a greater number of women 
(N = 6) than men (N = 3) tn thts episode, For the most part it ts a 
world of adults except for the presence of one chtld, Beaulteu's grand- 


daughter. The majortty of our characters (N = 6] are married; one 


La? 
couple appear to he living together out of wedlock, one single person 
and. the one child. As for family stze, there geem to be on the ape- 


rage 1 to 2 chtldren per fantly, though they are not shown. 


In terms of occupational stauts, the followtng breakdown ts 
evident: 
Male Female 
2 bustnessmen (1 retired) 1 bustness women 
1 teacher 1 matd 
3 housewtves 
1 wtthout ocecupattan 


1 child 


In this episode, the women are generally not working outside the 
home. 
All characters are in good health, although Mr. Beaulteu has had 


a heart attack tn the past. 


INTERPERSONAL RELATIONSHIPS: 


As in the "Teléroman" just desertbed the interaction between 
characters are on a very personal basts, that ts between family members. 


There ts an atmosphere of rejotetng and happiness. 


CONFLICTUAL INTERACTION: 

Only 1 of the 5 scenes and of minor tmportance contained any 
conflictual elements. In this scene, Beaulteu' son questions his father's 
deetston to step down from directing the family bustness. He ratses 
his votee to his father qnd states that he does not understand such a 
"crazy" dectston. The father answerg hack that he wants to enjoy life 
and that hts son wtll simply have to aecept tt. The father then wtshes 


hts son good luck and leaves. 
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The type of conflret tg of course argumenttpe tn nature and 
centers on a father-son interaction. The ohject of conflict inpolves 
a personal deetsaton taken by one party. The vesolutton comes about 
when one of the two parttes ceases to partictpate tn the dtscusston 
and leaves. There remain however no feeltngs of distrust or vengeance 


between the two parties parental dectston has stmply won out. 


Global messages: The main theme in this eptsode centres on the family 
structure which has at least two components, one related to the relatton- 
ship men have with women and the other to fantly bustness affatrs. 
Although there is a certain amount of talk about work and bustness, there 
are no scenes where these are actually depteted. The "Bourgeots" tdeal 
whteh assoctates work, money and happiness ts also an underlying theme. 
For example, even tf Mr. Beaulteu experiences change of heart and wants 
to enjoy ltfe, tt ts up to hts son and daughter to continue in his bust- 
ness footsteps. 

Sexualtty ts dealt here wtth certain restricttons. For some 
characters tt seems secondary; for others tt ts much more vital and love 
ts directly related to tt. Beaulteu's mistress and his step-daughter 
personify thisindifferent ways. In Beaulteu's step-daughter's case, 
she has slept wtth a boy she hardly knows because she thought he loved 
her. Those who do make tt an tmportant part of their ltfe seem pu- 
ntshed for doting so; the mtstress ts constantly lonely and the young 


girl ts now untntenttonally pregnant. 


In many instances one finds the traditional female stereotype: 
the mother and the loving wtfe. There ts howeper a new breed of women 
who are more bustness-ltke and who run the famtly companies. These 
women are calm, logtcal and tn many instances self-centred nonetheless 
thetr responsabtlities are always handed down from either their husbands 


or thetr fathers. Thus thts sertes centres on marrtage, famtly and the 
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work.ethte. The foantly context lends ttself well to emettonal tnter- 
actions without whieh these stortes could not extst. And tnteresttingly 


enough, most of the intrigues are tnstigated hy women, 


Finally, we must mention that even though themes are quite 


sistent for each eptsode, different ones also appear. In other scena- 
rios for example, the Berger family, whtch was not featured in the 
spectfte eptsode we analyzed, are faced with a very contemporary pro- 
blem: having to move thetr travel agency offtce because of the construc- 
tton of an expressway. In another eptsode Beaulteu's granddaughter ts 
kidnapped, this criminal act betng committed by 2 young strangers. They 
are, however, apprehended within 2 or 3 eptsodes and the victim ts 


returned to the parents unharmed. 


This event was tn fact quite exceptional for the sertes by its 
very vtolence. Wo blood and gore here, not even the ransom money was 
patd. 

In summary the wrtter of this sertes appears to be tntroducing 
a number of more soctetal type problems and attempting to a certain 


extent to destereotype some soctetal roles. 


con- 
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LA R'TITE SEMAINE (Radto-~Canadal.~ hrogdeast 
Mondays at ? p.m., 30 minutes in length. 


Audtence stze: 735,400 


DESCRIPTION OF SERIES 


"Even the most serious toptes are treated tn a light-hearted 
way; today's problems are taken with a grain of salt. What 
ts most tmportant ts to get people to smile rather then cry... 
this ts the main goal of "La P'tite Sematne" author. Through 
4 matn characters, the vtewer can see how the average cttizen, 
those who are part of the stlent majortty, reacts to problems 
such as excesstve advertising, crash-diet courses, free love 
among the young, dtsagreements wtth netghbors, etc." 


The eptsode analyzed was broadcasted Monday the 4th of October 


1976. 


SUMMARY OF EPISODE: 


Lueten's marrted daughter (Ginette) dectdes to help out a friend 
of hers who ts having marriage problems. Ginette tnvttes her frtend over 
for the ntght to her husband and parent's dismay. The friend and her 2 
ehtldren take over the home and living conditions become unbearable. 
Finally, things get resolved to everybody's satisfaction, except for the 


friend's husband who has to take hts wife and children back. 


SETTING: 


The general setting ts once more tn Montreal. Of the 10 scenes 
most take place tn the ltving room (N = 5) or dintng room (N= 3). The 
only exception to thts are one scene <n the kitchen and one tn the variety 


store. 


181 
CHARACTERS: 
An equal numker of men (N = 4) and women (J 2 4) are portrayed 
tn thts predomtnantly adult world. Two chtldren are also present tn 
thts eptsode, whtch. ts rare. Racept for the chtldren, all our charac- 


ters are married. In terms of occupattonal status, we find the following: 


Male Female 
1 Store owner 1 Shares husbands bustness 
1 Psychtatrist 1 Works at an audio-visual center 
1 Uneategortzable 1 Housewtfe (looktng for work) 
1 Child 1 Chtld 


In terms of soctal class, bestdes the psychtatrtst and hts wife 
who could be classified as upper-class, other characters are mostly 


upper-middle class. Health-wtse all our characters are thriving. 


INTERPERSONAL RELATIONSHIPS: 


For the most part there ts a good relattonshtp between family 
and frtends. Everyone starts out being quite cooperative and understanding 
under the circwnstances. With time the interacttons become slightly more 
tense but there ts always a comic element which dtsstpates any hard fee- 


lings that mtght have developed. 


CONFLICTUAL INTERACTIONS: 


We find 4 of the 10 scenes tn thts eptsode contatn minor elements 
of conflict. 
1) - In the ftrgt encounter, the father wants to tntervene 
in hts daughter's plan to have her married friend over 
for the night. He argues that such things are simply not 


done. Hts daughter retorts that those are old princtples 
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that no longer stand. She. kisses him geodnight and then 
goes back up to her apartment. Father realtses that she 


ts now an adult and that there ts little he can do about tt. 


This type of conflict ts based on a question of principle between father 
and daughter. It ts reflected through a very mild dtscusston and ts re- 
solved by resignation on the part of one of the parties (father). Wo 
tll-feelings remain. 
2) - The second conflictual encounter ts between husband and 
wtfe. In thts scene, Lueten (the storeowner) ts having a 
discussion with his wtfe about hts right to intervene in 
thetr daughter's scheme. Hts wife argues that tt ts none 
of thetr business and that Nicole (thetr daughter) should 
be left to handle her own sttuation. He constders this 
unacceptable and says he ts going upstairs to talk to her. 
As he ts about to leave the kttehen, his wtfe asks him tf 
he would not peel some potatoes for her. He agrees, sudden- 
ly realtzing that hts dear wife has once more had the last 


word. 


The type of confltet ts argumentive tn nature and tnvolves a husband-wife 
tnteraectton. The disagreement ts resolved when one party abandons his 


plan of action. 


3) - The thtrd conflictual encounter matertalizes when Christtan 
(Nicole's husband) suddenly realizes that with his wife's 
friend moving in wtth her children, he will have to sleep in 
the ltptng room with the two women. So he expresses his 
disenchantment wtth such a sttuation. Nteole answers back 
that he has no cause to complain and that tt ts perfectly 
acceptable for all three of them to sleep together as long 


as he behaves himself. Thts scene ends wtth the couple 
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joking together, 
The nature of thts conflict ts also argumentive and tnvolve a 
husband-wife interactton where a question of princtple ts once more at 
stake. The resolutton of the problem ts quite stmtlar to the first des- 


ertbed above, that ts, one party submits to the other's dectston. 


4) - The fourth and last conflict in thts episode centres around 
a dtseusston between Nicole's husband (a psychiatrtst) and 
her friend. One argues wtth the other that she ts not 
using the proper termtnology tn her desertptton of her hus- 
band. Thts argumentation type conflict between acquaintances 
ts resolved by arbttration when Ntcole steps in and tells 


them both to drop the subjet. 


Global Messages: The matin themes tn this eptsode revolve around family 

friends and helping out those tn need. Between spouses, problems are never 

tnsurmountable and are dealt with accordingly. There ts a certatn refe- 

rence to work in the eptsode although it ts not predominant, when one 

sees the Lajote's in thetr vartety store. Women appear to play a medtia- 

ting role an the ‘conflict situations: Even though one of our main 
Characters ts from France tt appears that he has been around long enough to be 

completely integrated into French Canada. There ts very little in his 

behavior which might distingutsh him from any other Quebecots except for 

his sltght accent. One tnteresttng potnt however, ts that our characters 


following his example now have wine regularly at the dinner table. 


In summary, we find tn"La P'trte Sematne" average people reacting 
to the everyday simple problems of Itfe, with a touch of humor. In sce- 
nartos other than thts one, we find the Lajoteg having dtsagreements 
wtth thetr neighbors and trapelling to Europe to ptsit thetr children who 
are studying there. This sertes ts on repeats this year and has been sold 


for broadeast tn France. 
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"Y'A PAS DE PROBLEME" (Radvo-Canadal 
broadeast Mondays, 8 D.™. , 30 mtnutes 


tn length. Audtence stze 994,900 


DESCRIPTION OF SERIES: 


"This comical sertes ts set in a small provinetal toun where 
the Brunelle family live. Ordinary people, the Brunetlles 

have a moderate tncome but lack nothing. Hervé, the father 

ts a truckdriver wtth three children; one laboratory 
technician and the two others students. The action revolves 
around thetr extended famtly and friends." 

The episode we analyzed was broadcast on Monday, the 


LED MOtTOC GODT tho 7 Or. 


SUMMARY OF EPISODE: 


Hervé and "Charly", two truckdrivers, pull tnto the truck depot 
and meet a colleague, Henri, with a beauttful looking blonde he introduces 
as his wife. The next day they meet Henrt again in a restaurant in Chi- 
ecoutimt. This time he ts wtth a cute brunette whom he also introduces 
as hts wtfe. The following afternoon Charly starts flirting wtth Henrt's 
blonde friend as she ts watting for him at the truck depot. Henri sur- 
prises them and takes Charly into a nearly shed and punches him (off 
eamera) in the eye. In the next scene, Henrt asks forgtveness and 
pleads wtth Charly to help him so that hts two "wtves" won't meet at an 
upcoming truck exposttton. Charly agrees but boteches the sttuatton and 
the two "wipes" leave Henrt (tn netther case were they really married)» 


At the end everybody sttll remains on good terms and Charly and Henri are 


still frtends. 
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SETTING: | 


Unlike the other "Téléromang" the mqin setting ta not in 
Montreal but rather tn one particular small town, on the road and tn 
different parts of the province. As one would guess, tn thts eptsode, 
the major part of the actton took place at the prtnetpal characters' 
place of work (N = 4] that ts, at the truck depot and tn thetr trucks. 
The other seenes were tn a restaurant (NW = 4) , tn a motel (WN = 3) and 
tn Hervé's dining room (N= 1]. The restaurant ts a spectally frequent 
back drop used for our truckers on the road. It ts tn many ways an 


extenston of the home dtntng room. 


CHARACTERS: 


A much greater number of men (N = 7) partictpate tn thts sertes. 
Only 4 women appeared and there were no chtldren. In terms of marttal 
status, we have 3 characters marrted, 3 living together out of wedlock, 
2 stngle and 3 uneategortzable. One couple, the Brunelles, have three 
children, but they do not appear in our eptsode. In terms of occupational 


status the following ts observed: 


Male Female 
6 truck drivers 2 compantons 
1 truck dtspatcher 1 housewt fe 


1 wattress 


For the most part our characters are all blue-collar workers. 


In thts eptsode all the characters are in good health. 


INTERPERSONAL RELATIONSHIP: 


Here we find a "camaraderie" atmosphere between working collea- 


gues. We also find a certain competition over gtrl frtends. Although 
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there are some more "violent" exchanges the aggresser and pretium always 
make it up, and remain buddies. Friends always stand by to asstst one 


another. 


CONFLICTUAL INTERACTIONS: 


Of the 12 scenes which made up this eptsode 4 contained conflictual 
elements. Phystcal aggression which most contained was not shown on 


camera however. 


1.- The first such interaction tnvolved one truckdrtver, 
Charly, flirting with another, Henri's girlfriend. Charly 
ts caught in the act and goes tnto a nearby shed to explain 
himself to Henrt. One hears notse and then sees the victim, 


Charly, come out wtth a black eye. 


The nature of the confltct ts one of rivalry. It ts resolved by one 
party phystcally aggressing (off camera and in a bloodless way) the 
other party. The subsequent interaction between these two characters ts 


one of forgive and forget. 


2.- The second conflictual interaction was not physical tn nature. 
It tnvolved Henri and his two girlfrtends who suddenly rea- 
ltztng they have been duped, ask him for an explanation. 
- Argumentative in nature this conflict between lovers ts 
stmply resolved by two of the parttes (2 girlfriends] ceasing to have 


any further contact with the third party (Henri). 


3.- The third conflictual tnteraction is a repeat of the first. 
Henrt, angered by the fact that Charly "fumbled" his 
asstgnment tn keeping hoth girlfrtends apart, asks him once 
more to follow him in to the shed. There (off-camera) he 


administers a second black eye. 


136 


This,.type of conflict ts a puntalment one haping let a frtend.down. It ts 
resolved hy phystcal aggresston but the ptctim seems: almost ready to 
recetve hts puntshment. In the next scene both aggressor and victim are 


willing to let bygones be bygones.. 


4.- The final interaction ts exactly the same as the first 
except that tt tnvolves a character other than Charly. 
In thts sttuatton tt ts another truckdriver who ts bragging 
about a cute ltttle redhead he has in Ottawa, who happens 
to be Henrt's girlfrtend also. Both men go tn to the 
restaurant bathroom to have a little talk and one comes 


out with a black eye. 


The type of conflict ts rivalrous. It ts resolved by phystcal aggres- 


ston. Once more the "vtolent" aet ts off camera and bloodless. 


All tn all, these eneounters are presented tn a context that ts 


largely humorous. 


Global Messages: The principal themes of these eptsodes are rtvalry, 
men at work and frtendshtp. Problems are never overly dramatte and are 
resolved quite eastly. Although there ts a constant reminder of the 
characters’ occupattons they, for the most part, are not seen at work but 
rather at the end of thetr day, or during lunch breaks. Because of 
thetr work our characters are more often seen on the road then at home. 
Eventhough, thts might be a hardshtp on the fanily tt ts tmportant that 
aman first works at what he ltkes and secondly that <t assures the 
fantly an tneome. There are a fatr number of references to sexuality 
espectally by Charly, the Don Juan bachelor, but thts ts more talk then 
actton and everybody jokes about tt. Women appear quite stereotyped, 


etther as the fatthful wife or the duped mistress. There ts also the 


LST 
young wattress who must kegr the hrunt of the usual tnnuendos of 


truck-drtvers. 


In swnmary, we find that each scene whether it be sertous or 
funny at the outset always ends up with a humorous twist. In other 
prograns tn thts sertes there has been the "robbery" of a case of apple 
etder, a portrayal of the characters winning a lottery, a scare when 
everybody becomes sick wtth what some think ts the "swine" flu, and 
finally an encounter with a motorcycle gang. All of these tnteracttons 
are found to be of a non-vtolent type and seldom ts there a phystcal 
exchange. "Y'a pas de Probléme" remains a humorous sertes which treats 


tts themes tn a ltght-hearted fashton. 
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SYMPHORIEN. (TYAL - Broadcast Tuesdays, 
7:30 p.m. 30.mtnutes tn length. . 


Audtence stze.: 1,308,300 


DESCRIPTION OF SERIES: 


"Symphorten ts janitor of a boarding house where both the most 
realtstte and the most looney things happen. He has an un- 
canny knack of getting into trouble when he wants to help 
somebody out." 


The episode we analyzed was broadcast Tuesday, 


OCEODeER Sener mio yoe 


SUMMARY OF EPISODE: 


Symphorten tntroduces a number of hts frtends to an tnsurance 
salesman. Each of hts friends then decide each of them for personal 
reasons to buy insurance: Some because they think the attracttve young 
salesman wtll take them out to dinner; another, a poltceman, would ltke 
to be able to collect the $ 1,000. paid for a broken nose, ete. Finally, 
each one dectdes to cancel his insurance and then put the blame on Sym- 


phorten for having started the whole thing. 


SETTING: 


The setting ts an east end onene RETAIN There are al- 
most an equal number of scenes showing people at work (N = 4) that ts, at 
the poltece station, and at the boarding house. In the latter case, the 
dining room (N = 8) and entry hall (WV = 3) are shoum. 2 other scenes 


take place outdoors. 
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CHARACTERS: 


A total of & men and & women are portrayed in thts eptsode. 
Most of our characters are single (N e 6] 3 are married, 1 ts a wtdow 


and 1 was uncategortzable. 


Although no children appeared in thts eptsode, the marrted 


couples have from 1 to 3. In terms of occupational status the followtng 


ts found: 
Male Female 
2 policemen 2 penstoners 
1 funeral dtrector 1 uncategortzable 
1 janttor 


1 unemp Loyed 
1 uncategortzable 


2 tnsurance salesmen 


For the most part, our characters could be classtfted as covering 


the spectrum of the middle class. All are in excellent health. 


INTERPERSONAL RELATIONSHIPS: 


In this eptsode the accent ts on the interactions between Sympho- 
yten and his pals. Mostly frtendly, always humorous, there are sometimes 
mtld outburts of tmpattence. Symphorien is often shaken by the scruff 
of the neck because he ts the traditional scapegoat for all misfortunes, 
but thts ts done tn a ltght-hearted fashion. At the end of each eptsode 


everybody usually joins tn having a good laugh about the latest problems 


that have been settled. 


CONFLUCTUAL INTERACTIONS: 


Our analysts showed that 7 of the 13 scenes contatned conflictual 


elements. 


1.- 


The majortty of these were of a minor type. 


In the first conflict tnteraction we find the boyfriend of 
one of the main female characters grasping Symphorten by the 
collar and angrily shaking him. This ts because Symphorten 
ts the one that tntroduced the insurance salesman to hts 
girlfriend. 

The object of thts conflict was jealousy between lovers. 

The vietim was not one of the lovers however but a mutual 
friend of both. The mantfestatton of the conflict was a 
mild phystecal aggresston on the part of one of the two lovers. 
Resolutton was brought about by the aggressing party drop- 
ping the topte and leavtng. 


No phystcal harm resulted from thts act. 


The second tnteractton tnvolves a police sergeant and one 

of hts officers. The problem arose when the sergeant decided 
to reschedule the officer's day off, thus preventing him from 
gotng to play golf. 

The object of the argument ts a confltet of tnterest between 
boss and subaltern. It ts resolved by the simple acceptance 


of authortty on the part of the subordinate. 


The third scene of this nature tnvolves our three single 
Ladtes watting for thetr golf date, only to learn that ladies 
are not permitted to tee off tn the afternoon at the club 
where the insurance salesmen wanted to take them. 

The object of the eonfliet centres on the ladtes disappoint- 


ment at not being granted their wish. The resolution comes 
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gkhout when one party (the woman) ts. forced te accept the 


sttuqtion hut retaltates by cancelling the insurance. 


Thts ts one of the rare moments where we find any evidence of 


retaltatton on the part of the victims. 


4.- In the fourth etreumstance, the constable ts seen stopping 
a drtver for amtnor offense and then trying to provoke him 
to phystcal vtolence so that he can collect insurance money 
for a broken nose. It comes to the potnt where he ts almost 
pleading wtth the driver to htt him. 
The object of the conflict ts one party's hopes for profit 
and the second party's refusal to accommodate him. It occurs 
between strangers. The resolution comes about when one party 


simply gives up and lets the other go. 


5.- Thts conflictual encounter ts quite similar to the first one 
descrtbed. Symphorten serves as the scapegoat. The officer 
angered by not betng able to collect tnsurance money, ts sha- 
king Symphorten by the collar when the sergeant appears. 

The confltet ts one of frustratton and ts expressed in a 
physteal way at the expense of a second party. 


It ts resolved by authority when a third party tntervenes. 


6.- The stxth confltetual encounter ts probably the most serious 
of all. The officer who tnsulted the drtver earlier on sudden- 
ly runs tnto him, out of untform, in an alley where the driver 
punches him on the nose. The object of the conflict ts revenge, 
between strangers. The resolutton comes about through phystcal 
assault. 

This was shoum on camera, but no weapons were used and the conse- 


quences were not drastte. 
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?.- The lgst of the encounters involved this same officer with 
a bandage on his.nose, wanting to get at Symphorien because 
of what had just happened. 
The object of the conflict ts revenge and is expressed 
between frtends. It ts mantfested by a mtld physical scuffle. 
The resolution comes about when Symphorten, taken by the 


collar, slips out of hts coat and runs aay. 


All of the conflictual encounters have a humorous connotatton. 
There does appear to be, however, a relatively conststant portrayal of 
one poltceman as an aggressive type of individual. The princtpal vtetim, 


Symphorten, always escapes unharmed. 


Global Messages: The principal themes in thts eptsode centred on frtend- 
ship and personal grattficatton. Although these elements are not altoge- 
ther reconetled, fortunately frtendshtp wins over greed. In addttton 
thts eptsode shares a number of characteristics of the nuclear family 
although there ts no family as such tnvolved. For example we have the 5 
characters ltving under one roof and having frtendly fantly-type times 


around the dintng room table. 


There are a number of scenes where we encounter our characters at 
thetr work. This ts espectally true of the policemen although there ts 
very little tn common with KOJAK here. Women do not work,seem tdle and 
spend thetr time thinking up ways to be tnvtted out for dinner. They 
are chatty , rtdtculous and somewhat hysterical. Nor are the men much 


of an improvement. 


In summary then tt ts bastcally a sertes composed of bhurlesque-type 


plots intended as superfictal amugement. 
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AVEC LE TEMPS (Radto-Canqdal- broadcast 
Mondays, 8:32 p.m. 30 minutes in length, 


Audtence Size: 792,700 


DESCRIPTION OF SERIES? 


"This series ts about young people, young people who have time 

on thetr hands. They want to live in accordance with thetr 
tdeals, not tgnoring on the other hand the realtty of having 

to eat three meals a day. They devise a project that permits them 
to fulfill thetr goals and also to help the community. They 

may refute certain soctetal norms but not tn a passtve way. 

They might be constdered drop-outs but they are certainly not 
tale, 


The eptsode whtch we analyze was broadcast on the thtrd of May 


19763 


SUMMARY OF EPISODE: 


Julte discovers the factnating world of mushrooms through a friend 
who ts an expert tn the fteld. She then, persuades her lover and chtld 
to go along hunting with her. She becomes so infatuated wtth mushrooms 
that she dectdes to cook nothing else. Her lover and child are satura- 
ted with her mushroom dishes and arguments follow. At the end, her lover 


gets stek and she promises never to feed him mushrooms again. 


SETTING: 


The setting 1s one more in the general Montreal area. Most of 
the scenes are etther in Julte's apartment or at the commmtty centre. 
More spectfically there are 4 scenes in the ltptng roon, 2 in the dintng 


room, 5 at the ecomnuntty centre and 1 outdoors. 


Although we find our characters often tn a work-related area, 


Lhe Centre, only one ts actually working. 
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CHARACTERS: 


A total of 5 characters, 4 young adults and one child were portrayed 

tn this spectfte eptsode. Contrary to all our other "Téléromans" not one 

of our characters could be tdenttfted as married. All are single except 

for Julte who ts divorced and has a young boy. Although Julie and her 

lover share an inttmate relationshtp for several episodes, later on they 

wtll be portrayed as getting marrted. The vtewer ts led to thtnk that 

such an arrangement ts tolerable but that tt should culminate in a more 
soctally acceptable manner. In terms of occupattonal status the following 


was observed: 


Male Female 
1 student tn psychology 1 secretary 
1.chtld 1 teacher 


1 uneategortzable 


Our characters, although "drop outs", appear to have no major 
fitnanetal problems. Work ts for keeptng busy rather than for financtal 
support. All the characters are healthy, except for one who has food 


potsontng tn thts eptsode. 


INTERPERSONAL RELATIONSHIPS: 


There ts a vartety of relattonshtp here: between mother and child, 
between lovers, between brother and sister and finally between peers. 
Although some of the components of the nuclear fanily are missing it 
nonetheless appears that the dtfferent roles represent the elements of 
total family. Julie's lover, for example, takes on the fatherly role 
with her son. There are also the sthling interactions of Frangots and 
Dantelle. For the most part tnteracttons are between frtends and stbltngs 


helptng each other and senstttve to each other's feelings. 
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CONFLICTUAL INTERACTIONS: 


Of the 12 scenes presented tn this eptsode, 5 could be considered 


to have some element of confltct. Only one of these however has sinister 


overtones. 


Thos 


In the first such tnteraction we find two of our characters 
no longer interested in pursutng the mushroom hunt and 
preferring to go back home. The third character belteves 
that the hunt ts fascinating and that they should stay. 

The former dectde to leave nonetheless. The object of 
confltet centres on a slight disagreement as to what action 
should be taken. A dtscusston follows between lovers wtth 
the chtld siding with the man agatnst hts mother. The 
confliet ts resolved by the man and child stmply leaving the 
scene. None of the parttes shows any particular sign of 


betng overly disturbed by the actton. 


The second interaction involves mother and son. The latter 
ts saturated with mushroom dishes and refuses to eat anymore. 
Hts mother threatens him wtth bed tf he doesn't eat his meal. 
The child prefers bed. The object of the conflict ts the 
tmposttton of one party's will on the other. It takes place 
between mother and child. Parental authortty somewhat pre- 
vatls when the chtld accepts one of the two alternative solu- 


tions he was offered to choose from. 


The thtrd confltetuql interaction and the prevtous one are 
almost tdentteql. The child ts at the Comnuntty Centre when 
his mother asks him to come home for luneh. When he ts told 
they will be having mushrooms, he takes refuge tn a box and 


refuses to follow. After he makes faces at hts mother, she 
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grabs. him by the axm and takes him home. 
The object of the conflict ts once agatn one party unposing 
a sttuatton on another. It takes place between mother and 
child. Parental authority wins out once again but this time 


tt ts expressed with some physical force. 


4.- The fourth confltet ts once again centred on the child 
having to eat mushroom dtshes for supper. He evades tt 
thts ttme by putting his meal in a flower pot when his 
mother ts not looking. 

The confltet ts once agatn in terms of imposition. It ltes 
between mother and child. And it ts resolved by subversive 


aetton on the part of the chtld. 


5.- The final conflictual encounter ts between lovers and cen- 
tres on the same disagreement we desertbed previously. 
Frangots dectdes that enough ts enough and that he can never 
see another mushroom on hts plate. He trtes to tell thts to 
Julte i a mtld fashton but has no effect. They begin to 
seream at each other and she asks him to leave. 

The object of the confltet ts once more the tmposttion of 
one party's will on the other. It ts argumenttve tn nature 
and takes place between lovers. It ts resolved by one 


party requesting that the other leave. The latter obeys. 


In the next scene we find both lovers attempting to resolve thetr 
difference of optnton tn another fashton. The man attempts to get Julte 
to see how she has pushed things too far by her mushroom fad. Finally, 
the true resolution comes about when an outstde event, food potsoning, 


intervenes and Julte realtzes how extreme her behaptor has really been. 
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child are the main themes of this episode. These are presented tn the 
context of a group of yound adults tnvolved in a collective project. 
The matn message seems to be that it ts difficult not to go against 
someone's wtshes when these come tnto real opposttton with normal beha- 


vitor. Too much of a good thtng ts sttll too much. 


As previously stated, although there are work-related activittes 
in this series they do not appear necessary to economic independence. 
Women play a vartety of roles in thts episode. On the one hand, we have 
Julte, who ts quite dependent on her son and lover; and on the other hand, 
Dantelle, who appears more tndependent, working at the Centre. Love and 
2 aa ee to be the dominating values of thts generation. 

There ts a certatn yearning for adventure and fun: they want to be free, 
whtle remaining consctous of the realittes of life. Young people from 
both modest and more prtvtleged backgrounds appear to interact wtthout 


any problems whatsoever. 


In this sertes we usually find the same type of storyltne. 
It centres on themes whtech preoccupy young people tneluding love, drugs, 
peer group relationships, ete. and problems are resolved in the same way. 
Usually one member has a certatn type of difficulty and hts friends come 


POMMTS NOL JUSE ty CLG. 


The young people in these eptsodes commit a certain number of 
"wrong dotngs" or take certain chances but they seldom have to bear the 


consequences. 


148 
QUELLE FAMILLE - (Radio-Canada) -. 
Monday, 7:30 p.m. 3Q minutes tn Length 


Audtence stze- 698,800 


DESCRIPTION OF SERIES: 


"Quelle famtlle ts the story of a family, a very typtcal fantly 
stmilar to the thousands that extst here... 

The Tremblay family are moderately wealthy. They ltve on the 
first floor of a house that ts comfortable and sttuated tn the 
Rosemont district of Montreal. Father ts an accountant who ts 
well patd but does have problems to make ends meet wtth five 
children to eare for. They go through life with optimism and 
humour, encountering dtffieult moments but also happy ones ltke 
any other fanily. They face all the contemporary events most 
faniltes must face, adolescent love affatrs, drugs, alcohol, ete." 


SUMMARY OF EPISODE: 


The eptsode we analyzed was broadcast May 3rd, 1976. 


We find the Tremblay fantly at home one Saturday morntng. 
Father has brought some work home for the weekend and ts working at it 
tn the kitchen. Mother ts preparing the meals. Durtng the day she 
surprises her oldest gtrl and oldest boy somewhat overly involved with 
frtends of the oppostte sex. That Saturday night her three oldest children 
are holding a party tn the playroom. She surprtses them with all the 
ltghts out and asks father to step tn. Father dectdes to tntervene and 


everything fintshes on a humorous note. 


SETTING: 


The main setting ts a Montreql neighborhood. All the scenes tn 
this eptsode take place in the Tremhlay's home. This Teleroman ts the 


exceptton tn that many scenes were in the kitchen because mother was 
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cooking there and father working gn the kitchen takle. Speerfrcally, 
there were 5 scenes tn the kitchen, 4 in the living room, 3 tn the play- 


room, 2 tn the dintng room and 1 tn a bedroom. 


CHARACTERS: 


Compared to other "Teleromans" there were a large number of 
adolescents and children in this sertes. All in ppb there were 6 ado- 
lescents, 2 adults and 2 children. Thus all but the 2 adults were sin- 
gle. The presence of a family with 5 children (3 gtrls and 2 boys) ts 


very exceptional for thts genre of program. 


In terms of occupattonal status the following was observed: 


Male Female 
1 accountant 1 house wtfe 
4 students 4 students 
1 dog 


The middle class ts depteted here. All the characters are in 


good health. 


INTERPERSONAL RELATIONSHIPS: 


In thts episode, peer relattonshtps, husband-wife and parent- 
chtld relattonshtps are portrayed, with the latter two predominating. 
All the exchanges are frtendly and loping and ressemble quite closely 
those portrayed in such series as "Father Knows Best" and "Ozzte and 
Harriet". Mother ts overly protective and cannot resist meddling tn 
her children's affatrs. Father retains the authority and ts preoceupted 
by hts work. The chtldren although sometimes somewhat rehelltous against 
parental authority, fintsh by submitting to tt and the result ts once 


more one btg happy family. 
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CONFLICTUAL INTERACTIONS: . 


Of the 15 scenes portrayed tn thts eptsode, 5 contatned what 


we might define as confltctual elements. 


1.- In four of these confltctual tnteracttons we find exactly 
the same es hn The eonfltet tnvolpes etther one or 
the other parent against the chtldren. Parents stress 
soctally acceptable behavtor (not having one's arm around 
a friend of the oppostte sex or dancing tn the dark). The 
ehtldren reply that there ts nothing wrong wtth thts and 
that they should have more conftdence tn them. The con- 
fltet ts always resolved by parental authority winning out. 
No physteal aggresston, not even a shouted word, ts appa- 
rent. The ftnal outcome ts accepted by the children in a 


completely submisstve way. 


2.- The only confltetual encounter that differs from those 
desertbed above takes place between spouses. The mother 
asks her husband to tntervene and to asswne hts responsa- 
bilities as a good father. He must put the lights back on 
tn the play room. He repltes that he ena a long hard 
day's work and that he doesn't want always to be the one to 
dtsctpline them. She finally persuades him, tn a loving 


dy , 360 dota, 


The nature of the econfliet centres on a disagreement about one's 

g. 
responsibilities. It takes place between spouses and the 
outcome is through negotiation and acceptance by one party of 


the other's point of view. 
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Global Messages: | The prinetpal theme centres on famtly and parent-child 
interactions. The most tradttvonal norms are portrayed and seldom 
questioned. The world depicted tn thts sertes ts composed of a tradi- 
ttonal mother who cares for her husband and children and fully accepts 
thts role. The husband is also stereotyped to a role of hard working 
husband who has authority on hts chtldren. The latter are most accepting 
of the standards thetr parents set for them. Soctal norms and pressures 
are very real in thts world where a person only adopts soctally "aecepta- 
ble" behaviours. Sexualtty ts dealt with only tndtrectly here and 
appears to be a delteate subject. Another message that come across ts 
that having a large family ts very fulfilling, but also a certain burden, 


that must be accepted cheerfully. 


As the 1975-76 season of broadcasting of the "Quelle Famille" 
sertes conststed of repeats, tt ts somewhat out of date. We must also 
note that thts sertes has been sold for broadcast on the French (France) 


network. 
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Bl. . SUMMARY. OF RESULTS 


The world depicted tn the "Téléromans" episodes which we have 
analyged above ts mostly tnhabtted by sympathette characters, ctty peo- 
ple and a few suburbanttes. The sole exception to thts are the charac- 
ters in "Y'a pas de Probléme" who are truck drivers and quite often on 


the road, throughout Québec. 


PHYSICAL SETTING: 


In terms of phystcal setting there has been a remarkable change 
over the last few years. Whereas tn the fifties and most of the stxttes 
the tnteracttons tn these sertes took place around the kitchen table, 
today our characters are found more and more tn the living (25%) and 
dintng room areas (15%) and at work (238%). Outdoors, restaurants, motels 
and other areas of the house account for the rematnder of the settings. 


These vary, however, proportionately depending upon the series. 


CHARACTERS: 


A total of 65 characters (plus one dog) were counted in our ana- 
lysts. These include all characters wtth primary and secondary (t.e. all 
characters who have at least one tnteraction wtth matn characters) roles. 


The average number'ts 9 per sertes. 


SEX: 


The proportion of men and women tn our sample sltghtly favored 
men (N = 36) over women (N = 29],. However, from one sertes to the other 
the number vartes. In effect one finds in 2 of the sertes, "P'ttte Se- 


matne" and "Quelle Famtlle", an equal number of men CV = 9) and women (N= 9). 
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In 3 other series, "Rue des Pignons",. "Symphorien" and "Y'a pas de 
Problémes",. there are more then twice as many men (N = 22) as there are 
women (N = 10). Finally, in the. last 2 sertes, "Les Berger" and "Avec 


‘le Temps", one finds more women (N = 10) then men (N = 5). 


In terms of age, the majority of our characters (WV = 33) are 
between the ages of 21 and 40, followed by those tn the 40 to 54 age 
group (N = 16), adolescents (N = 8), children (N = 6) and people above 
55 (NW = 2). In percentages thts gives us the following: 

51% between 21 and 40 years old 

25% between 40 and 55 years old 

12% between 12 and 21 years old 

9% between 1 and 12 years old 


3% above 55 years old. 


HEALTH: 


All the characters in our eptsodes, except for one tn "Rue des 


Pignons", appear to be tn good health, at least at the time of the story. 


MARITAL STATUS: 


The marital status of our characters varies from one sertes to 
another. In 6 out of 7 series we always find at least one or more mar- 
rted couple who have central roles in the story-line. The one exceptton 
ts in the "Avec le Temps" series which almost exclusively uses young 
adults. Overall, 39% (N = 25) of our characters are married, 21% (7 men 
and 7 women] are stngle, 8% (NV = 5) live together out of wedlock, 5% 


(NV = 3) are widowed, 20% (N = 3] are students or chtldren and 7% (N = 5) 


cannot be categorized. 


45¢ 


NUMBER OF CHILDREN: | 
Except for the "Quelle Faytlle" sertes tn which there are 5 chtl- 


dren we find on the average 1 to 2 child per family. : 


OCCUPATIONAL STATUS: 


Out of the 29 women tn our sertes the majority do not have work 
outstde the home. They are etther housewtves (76%), penstoners or stu- 
dents and children. Of those who do work 24% are secretaries (N = 2) 
matds (N = 1), teachers (N = 1), bustness women (N = 2), wattresses (N = 1) 


and one works tn an audto-vitsual centre. 


For the most part men are all employed. We find the following 


breakdown: 
truckdrtiver (NV = 6) 
doctor (NV = 4) 
policeman (NV = 3) 
store owner (WN = 2) 
tnsurance salesman (N = 2) 
teacher (WV = 1) 
businessman (NW = 2) 
accountant (N = 1) 
funeral director (NW = 1) 
truck dispatcher (NV = 1) 
farmer (NW = 1) 
janitor (N = 1) 
student (N = 8) 
unemp Loyed (NW = 1) 
uncategortzable (VW = 2) 


We should note here that the sertes whitch depicts truck drivers 
("Y'a pas de Probléme"]. and the one tin whtch the actton revolves around 
adolescents and young adults ttlt somewhat the dtetrtbution of occupations 


toward those occupations. Notwithstanding these two exceptions, hewever, 


tt ts safe to say that although there ts a certain dtverestty of occupations 
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presented, the upper echelon occupations predominate. _ 
CONFLICTUAL INTERACTIONS: 


Of the 85 scenes we analyzed, 26 were found to contain conflte- 
tual matertal. All but one sertes "Rue des Ptgnons" reflected some 
conflictual element but only 13% (N = 11] had any sertous overtone. 78% 
(19 out of 26) of the eonflicts were stmply argumentive tn nature and 
rematned at the verbal er. In only 8% (N = 7) of the scenes did the 
confltet escalate to a more physical level. When thts happened tt was 
always tn a hwnorous one. The casualttes were 3 black eyes, 1 broken 
nose and 3 tnstances of betng shaken by the collar. The latter was espe- 
cetally of a burlesque type. Weapons were never used tn these "Criminal 
assaults" and tn most cases the actual vtolence was perpetrated off-camera 
and we could only hear the "action". Although we must acknowledge that 
there are confltets of interest and mild tnsults or put-downs expressed 
in these sertes they occur for the most part in a humortstic context and 


could hardly be labelled "vtolent". 


In 4 out of our 7 sertes the nature of the conflict centres on 
the parent-child relattonship. It ts always a mtnor conflict of tnterest 
(c.q. having to keep the lights on when dancing wtth a boy friend, or 
having to eat mushrooms in order to get dessert) and ts usually resolved 
by parental authority winning out. When parents are conflictually tnvolved 
with thetr older ehtldren (young adults), however, the latter usually win 
the point of discussion. Nonetheless, there ta never a grudge or vengeance 


restdue. 


When confltet arises wtth frtends or strangers, outstde the family 
setting, we note that tt tends to hecome slightly more physical. But as 
stated above thts always occurs tn a comical context. And, as in the family 


setting, the conflict ts quickly settled. In the next scene everybody has 
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become friendg once more. 


There seems to he q set pattern of tnteracttong hetween charac- 
ters for each sertes. The type of conflictual tnteractton and tts reso- 


Lutton ts always the same and repeated within the sertes. 


Thts ts not to say that no sertes ever contains any sertous 
conflictual sttuattons. But tn the eptsodes tneluded tn our sample, there 
was ltttle support for a view that vtolence ts a prtnetpal tngredtent in 
the story-line. We do know, however, that in two ("Rue des Pignons; "les 
Berger") of the seven sertes there have been some more sertous occurrences 
tn other episodes broadeast in 1976. These have ranged from child-kidnap- 
ptng to assault wtth a baseball bat. We must underline, however that tn 
the "Téléroman" approach such occurrences would be exceptional and would 
last over many eptsodes. Another tnteresting note ts that when these more 
sertous confltetual occurrences do materialize the ertme ts most often 
committed by strangers, and the matn focus ts not on the crime ttself but 
rather on tts consequences for the victim and the repercusston thts actton 
has on fantly and frtends. When, in rare moments, violent crimes do occur 
they are only one of the problemattes of the eptsode. The crime in ttself 
ts more an excuse for tnteracttons between friends and family than the 


central tssue. 
GLOBAL MESSAGES: 


If on the one hand violence and crime are not among the tmportant 
themes tn the "Téléromans", on the other hand, family and frtends are. 
Both constitute the story nuclei. They offer privileged settings 
for highly personalized exchanges and confidences. The representat 
of friendship ts exaggeratedly tdeal; there ts always a frvend or member of 
the family who ts gyatlabkle, and who ts an understanding and excellent con- 


fident. It ts in fact through these exchanged conftdences that the author 
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can explgin the behavior of each of hts or her characters and thus develop 
the intrigues. Qne cannot stress enough the importance in the "T&tEroman" 
of the double theme of "fanily and frtendshtp". An absence of etther one 


of these two brings unhappiness and the greatest of all evtls, solitude. 
WORK: 


This theme as been appearing more and more frequently tn recent 
"Téléromans". We found in our sample of the "Quelle Famille" sertes father 
(an accountant) bringing work home for the weekend; in "Les Berger" there 
are continuous references to the merging of compantes and discusstons 
about who anong the children wtll administer the family bustness. In 
"La P'tite Semaine", Lueten Lajote (one of the main characters) ts often 
seen wtth his wtfe working tn hts small vartety store. In "Rue des Ptgnons" 
we ean find at least three scenes ee to work, one of a farmer on his 
tractor, another of a small corner store owner and the third of a doctor 
tn hts office. Poltcemen at the police statton("Symphorten"], truck drt- 
vers on the road ("Y'a pas de Problémes"), and even adolescents are shown 
at work ("Avec le Temps") at thetr Community Center. Although these are 
not lenghty scenes they are evident in most of the sertes. Work ts pre- 
sented as an almost absolute prerequisite to happiness. To be jobless is 
one of the most dreaded things that may happen to a man. This, of course, 
applies only to the men whose absences from the home are usually justified 


by and related to work. 


SOCIAL CLASS: 


In her study, Line Ross | stated that she had found qn almost 


Line Ross. "Les representattons du Soctqal dans les Téléromans Québecois" 
en comnuntcatton et tnformatton. Numéro 3, Autome 1976. 
De eT b20e1. 
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complete absence of real socal class. congetouanesg, Although we alao 
have: found tn our sample some very easy-going relationships Between peo- 
ple of different economte hackgrounds, there are a certain nwnber of 
class-related references which are appearing tn some of the sertes. There 
ts for example tn the comtcal "Symphorten" sertes a weekly reference to 
one highly stereotyped rich couple who live in the West part of town, and, 
to the more modest people tn the East end. The "bourgeots" ideal tn the 
"Les Berger" sertes although sometimes questtoned ts a very tmportant part 
of their reality. In "Rue des Ptgnons", we have the young girl from a 
modest background who manages to marry "her" doctor. There are at least 
three’ important potnts whtch characterize thts theme. The first ts that 
the relations between the characters from different soctal-class back- 
grounds are almost completely conflict-free and harmontous. Characters 
adjust from one soctal setting to the other with great ease. Secondly, 
there ts a high mobility potential, espectally for older chtldren, always 
permitting our characters, usually through marriages , to elimb to a htgher 
potnt on the social ladder. Thirdly, there ts on the other hand, an un- 
derlying theme whtch depicts the rtch as lonely, beset by problems that 
money cannot resolve whereas the less-rich are more able to make do wtth 
what they have and to "ereate" thetr own happiness.We must also note that 
seldom are there references to credit or money problems tn these "Telero- 
mans", Although tn some of the sertes a favortte character ts the wtnner 


("Y'a pas de Probléme", "Les Berger") of the Québec lottery. 


There ts an almost total consensus on baste values between social 
groups. Most of the characters do not take elements of soctal class into 
constderatton tn thetr tnterrelattonshtps. The rich always know when and 
how to express thetr dependency on thetr less fortunate counterparts, who 
in turn usually have the adpantage of betng exceptionally strong on those 


human qualtttes whteh are needed tn hard times. 
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WOMEN'S ROLE: 


As tt had been found tn other studves the tradtttonal 


ieee 
image of loping wife and mother continues to be predominantly presented 

in these "Téléromans". Her ultimate joy in life is to have children and 

to see them growing up. She comp Lements her men wtthout qutte betng thetr 
equal. She is soft, emottonal, intutttve, dependent and sometimes trra- 
tional. There are of course excepttons to thts and some tndteattons of 
change. Although they will never renounce the above tdeals, at a certain 
age one finds women more strong-mtnded and with certain leadership qualt- 
ties. This ts most evident in "Les Berger" where you find two women run- 
ning their family compantes, or, tn some tnstances, the wtfe shares the 
fanily business with her husband. We see for example tn la "P'tite Sematne" 
both Lajote working in thetr vartety store. In "Les Berger", both Mr. and 
Mrs Berger run things at thetr travel agency. We must underltne, however, 
that these occupattonal additions do not replace the women's traditional 


role tn the famtly, they simply supplement tt. 


MEN'S ROLL: 


Men are for thetr part just as traditional. They must assume the 
economte responstbilittes of having a family and thetr work tis thetr number 
one preoccupation. We do find some excepttons where they share the house- 
work or where they assume less tradittonal roles, but these are few. They 
generally leave the responstbtlity of bringing up the children to their 


i Line Ross. "Les Représentattons du_Soctal dans les Téléromans Québecois" 
en communtcatton et information. Numéro 3. Autome 1976, p. 215-831. 


2 a 
Deslongchamps. "Le Role de la femme dans les Téléromans". Dosster T.V. 
Québro. p. 203-205. en Relations, Montreql, jutllet-aolit 1973, 
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wipes while they work, All the same they retawn the ultyngte power of 


deetston in most of the sttuattons. 


YOUNGER GENERATION: 


Except for the "Apec le Temps" series and "Quelle Famille", we 
find only a limtted number of characters in this age group. The presence 
of teenagers ts always related to the fantly envtronment. It appears 
that unless the sertes centres on them (as ts the case in "Avec le Temps") 
they are merely a fotl for famtly activity. When thts younger generatton 
ts portrayed tt ts to tllustrate the fantltal values of love, friendship and 
affection. As had been found tn a prevtous study , we also find the young 
from both modest and more bourgeots backgrounds preoccupted by sentimental 
attachments. They are totally apolitical and share wtth their parents 


the same "absence" of soctal consetence. 


: Dubé, Nobl, "Leg jeunes gdultes kyen tranguttles de nog télér 


Dosster TY, Quékec, p. 201-202. en relatrona, Montreqgl, jutllet- 
aout 1973, => 
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A number of themes are conspicuously absent from the series we analysed: 

1, Religion, espectqtly when compared with, gene of the first 
"Téléromans" in the fifties and sixttes, ta not an t~seue. In today's 
"Téléromans", we seldom see prtests or reltgtous acttyittes other than 
the oceastonal btngo or Chrtstmas-time chartty. This ts not to say 
that there are no reltgtous references. (characters make references to 
God's blessings or pray for hts extstence) but that reltgton ts no longer 
the central theme tt might have once been. 

2. As we have stated prevtously economic problems though not 
completely absent can always be resolved. Credit appears not to be a 
problem. Inflatton, unemployment are seldom mentioned. 

3. Cultural identity, politteal controverstes and language are 
simply problems whtch never artse tn the world. 

4. The older generation ts left out for the most part. 

5. Although we come across other ethnic groups from time to time, 
English Canadtans are never among those portrayed. 

6. Leisure hour activities are also infrequent. The great majo- 
rity of the characters do not wateh televiston or make references to tt. 

7. The etty and tts dangers are seldom menttoned; erime and 
vtolenece are the exception ta the rule and the only law enforcement depicted 
with any regularity ts the one tn the "Symphorten" and "Rue des Ptgnons" 
sertes where the poltcemen are close friends of the matn characters. 

8. Finally, we find a world of non-strangers where famtly and 


frtends are linked to almost every new sttuation or new character. 
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CONCLUSION; 


Petimartly the "Téléromana" present an tage of an average man tn 
a setting of familial eecurtty. It ts a world of non-gtrangers. Characters 
are the sum of the relattonshtps with thetr fanily and friends and the total 
famtly and friends envtronment becomessperfect setting for a range of happy 
and sorrowful events. In thts world, the stronger and more fulfilled charac- 
ters are those who are surrounded by family and frtends. Solttude ts the 
worst of all evtls. And yet thts ts also an unrealtstie world tn which 
the sertes deptcts friends and famtly as overly understanding and accesst- 
ble. 

For the most part, the aetton revolves around the day to day bana- 
littes of life. The characters face events rather than themselves and 
when tragedy strikes we are assured that the problem will be resolved, tf 
not tn that eptsode, at least later on tn the season. Although the setting 
ts tdentifted as that of betng the city, Montreal, tt ts seldomly depicted. 
It ts rather the netghborhood wtth all tts famtltal charactertsttes whtch 


ts the predominant setttng. 


Conflictual encounters are for the most part verbal and bentgn. 
Quite often they are the result of a minor mtsunderstanding and are usually 
set tn a humourous context. The more sertous encounter whtch ts the excep- 
tton, usually centres on a victim rather than the crime. The matn focus 
ts the repercusstons of such an act on fantly and friends of the victim. 


Aggressors are usually strangers or tndtrect acquaintances. 


The most conststent global messages are fantly, friends, honesty 
of relationshtps and hard work, although money does not buy happiness. 
Everybody has a chance for success tn ltfe, and most of the sertes we anq- 
lyzed conform to the most traditional models of our soctety, Although the 
apparent realism of these sertes may cloak certain dimenstons of some 


extsting soctal problems, we see tn general a conftrmatton and on tnsistance 
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on the soctetal palues of Quéhec's middle class. — 


Thts year's "Téléromans" series appear to show stgns of tnnovatton. 
One of these, "Grand-Pére", which replaced the htghly popular "Quelle 
Famtlle" focusses on an elderly member of a famtly explotting certain the- 
mes such as agtng and the death of a spouse of many years. Another sertes 
which ts more comteal than dramatie ts "Chére Isabelle". Here the main 
characters are a film producer and his wtfe who ts constantly trying to 
make tt on her own. We also have the appearance of the producer's netghbor, 
an English Canadtan character who its marrted to a French Canadtan. Although 
they are not necessartly the focal potnt of every story line, tn some ept- 
sode there are references to "Blokes" "Square heads" and "French Pea Soup". 
This ts always out tn the open and tn a humorous vetn. Another sertes 
"Du Tte au Tac" also deptets the artist, impressarto's world. It has at 
least one prinetpal female character who ts an tndependent intelligent 
career woman who does not have to be defined tn terms of her famtly rela- 


ttonshtps. 


It is safe to say that there ts a gradual evolution tn the "Pélé- 
roman" in Québec. And yet, the producers also know not to overlook that 
combinatton of magie tngredtients whtch Québec viewers tdenttfy with and 
whieh assure the "Téléromans" of huge success tn Montréal and Québec tele- 


VLSton. 
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Title page: IMAGES OF DIFFERENT WORLDS: An Analysis of 
English- and French-Language “elevision by André H. Caron 

with the assistance of Marie Couture, Section de Communication, 
Département de Psychologie, Université de Montréal. 


Pe) 6) Bad final parag.:: "Finally, the American Public Broad- 
casting System has been excluded from this study because of 
the small size of jts Canadian audience." 


Pp. 19, eTable yl,, footnote, = shoulderead: ss News: category does 
not include ll p.m. newscasts. “ 


DP. Ui4., 2» linexry of text should read sa. One: mustcadd thot ery s 
not only the biggest importer ‘of foreign productions but. that 
it also shows the lowest percentage of diversity in. terms of 


the number of countries it chooses to buy from." 


P.21, Footnote to "Central Coverage Area’: “the Cencral Coverag: 
Area population estimates throughout this chapter are derived 
from the Common Coverage population estimates included in the 
1975-1976 BBM reports. These estimates should be regarded as 
conservative estimates of the true Central Coverage population." 


P.* 23, Mable. ,itemel3 Audiencesrating: should read mae 20),) 002," 


Pa 24 Table, 02 See iabtached sheer. 


P. 25, 1. 12 should read: “(Comedy, Music, Scan Opera, Public 
Affairs and Drama)." 


BP. 27, 1.9 l22=shoulld reeds “Adventure 


( Game Shows (43%), 
Documentaries (3%) and 'other' types (1 


A%), 
2), Of DHnOg rans. | 

PB. 39, £lrst parag., Jeneaeeor text snoulderesccm, (orca, 
Variety, Movies, Sports, Game Shows, Comedy, News, Music 
and Crime Drama) ..." 


P, 62, bottom Line should read: "Crime Drama 2)7 Variety (1), 
Adventure (1) and 'Othews Ch): 


P. 68, 1. 2 delete: "“nrivately-owned" and add*:(CFVO-TV-30) * 
Footnote: "* Although standard sources such as TV Guide 
identify this station as a TVA network affiliate, CFVO was 
actually an independent, cooperatively-run station. For the 
purposes of this study, however, we shall continue to refer to 
it as a TVA affiliate since it received most of its-programming 
from the TVA network. It ceased broadcasting in March, 1977." 


PL.117=24, 1.)1 ‘should tead=. “The one simidavity with the. Toronto 
and Ottawa aveasi ore 


TABLE 10 


The thirty (39) most popular television programs 


per category watched by total population (2 years 


o.8 
Old and older) in the Montreal area 


CENTRAL AREA 


Estimated population 278,890 


Program Units per Program Units per 
Category Program Careqony. Minute 
Talk Show 20% " Movie 38% 
Rea 17% Talk Show 193% 
News | 17% Crime Drama 11% 
Comedy 19% News 98 
Music 103% Comedy 53 
Crime Drama 103% Music 5% 
Soap Opera 7% Soap Opera aS shoe 
Drama 3% Public ALLarrs Csr: 
Publi ceAtraurse 33 Medical Drama Specs: 
Medical Drama 3% Drama 2% 


* (As estimated by BBM of Central Area audiences. Fall 1975) 
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